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For full information, see your building supply distributor, or write, wire or call 


Dodge WIRE CORPORATION 


249 Spring Street, $.W., Atlanta, Georgia © Phone: JAckson 5-4514 





_BARCLITE... 
GOING IN 
EVERYWHERE! 








BARCLITE is getting the big build-up inside the newest buildings... home, farm, industria 
fiberglass panel that is recognized for quality... and profits! Nationally advertised to be 
reception room fronts, skylights... and for roofing, siding, glazing. Shatterproof, lightwei; 
and sales aids in full color! Write up your share of booming Barclite profits. Contact your 


BARCLITE CORPORATION OF AMERIC/ 


*an affiliate of Barclay Manufacturing Company 


| wee 
&) K¢ ) | GSP) | G 


No other standard fiber glass panel has earned all th: 
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ful Barclite is the translucent reinforced 

artitions, room dividers, carports, patios, 

r resistant. Power-packed merchandising 
for details today! 


pt. SB-7, Barclay Building, N. Y. 51, N. Y. 
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\ Remar Lt 
z \ TAILOR ORDERS 
TO YOUR 
\ REQUIREMENTS 


REYNOLDS 
ALUMINUM SUPPLY COMPANY 


Offers you building materials 


within easy reach throughout the South 


When you do business with Reynolds Alum- 
inum Supply Company, you can fill all your 
building materials needs from any one of ten 
sources with only one order and one invoice. 
There are ten Reynolds Aluminum Supply 
Company warehouses located in a network 
~ covering the Southeast and the one nearest you 
-. can fillall your building materials requirements. 

Some of the finest brand names in the in- 
dustry are available from these warehouses: 
Reynolds Metals, LOF, Fry, Olin, Wallace, 
Corrulux, Masonite and others. These are 
riames you can rely on. And the Reynolds 


General oii Ce 


* WAREHOUSES: ari 


For more details on above items, use Coupon on Page 72 


Aluminum Supply Company service is some- 
thing you can depend on. The warehouses are 
within easy reach, putting vast building ma- 
terials stocks as near to you as your telephone. 

Next time you want to order building ma- 
terials, call in one of the eighty Reynolds 
Aluminum Supply Company service represen- 
tatives. He’s a good man to know and he has 
unmatched service and supply behind him. 
Find out how easy it is to do business with 
Reynolds Aluminum Supply Company. There 
is no easier way to fill your building materials 
needs, today. 
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Associations serving Building Supply Dealers in the 18 Southern and 
Southwestern states — and served by SOUTHERN BUILDING SUPPLIES 


Alabama Building Material Exchange — 519 Stallings Building, 
Birmingham 3, Ala, Executive Secretary: Mrs. Mary K. Harless. 
Tel. 7-3195. President: Emanuel J. Vakakes, Birmingham, Ala. 


Arkansas Association of Lumber Dealers —- 727 Pyramid Build- 
ing, Little Rock, Ark. Secretary: E. DeMatt Henderson. Tei 
8283. President: L. A. Hardman, Helena, Ark. 


Building Material Merchants of Georgia — 610 Glenn Building, 
120 Marietta Street, N. W., Atlanta 3, Ga. Tel. JA 3-7349. 
Executive Secretary: Herbert G. Drews. President: Harrell C 
Murray, Savannah, Ga. 


Carolina Lumber and Building Supply Association — | 14 Build. 
ers Building, Charlotte, N. C. Secretary-Manager: E. M. Garner. 
Tel. FRanklin 6-1503. President: R. B. McClure, Charlotte. 


Florida Lumber and Millwork Association — 2218 Edgewater 
Drive, P. O. Box 7125, Oriando, Fla. Secretary-Treasurer: Mrs. 
Marie M. Bennett. Tel. GArden 2-3761. President: Arthur C. 
Bivins Jr., Miami, Fla. 

Kanses Lumbermen’s Association — Room 212, Farmers No- 
tional Bank Buiiding, Salina, Kan. Secretary: Marvin Van Fange. 
Tel. 4607. President: A. E. Nickelson, Emporia, Kan. 

Kentucky Retail Lumber Dealers Association — Marion Na- 
tional Bank Building, Lebanon, Ky. Exec. Vice-President: Donald 
A. Campbell. Tel. 72. President: * Wallace W. Henderson, Hop- 
kinsville, Ky. 

Louisiane Building Material Dealers Association — 528 Florida 
Street, Baton Rouge, La. Exec. Vice-President: R. Needham 
Ball. Tel. 2-4080. President: T. W. M. Long, Shreveport, La. 
Lumbermen’s Association of Texas — 304 First Federal Savings 
Bidg., Austin 1, Tex. Executive Vice-President: Gene Ebersole. 


Tel. GReenw 
Worth, Tex 


Middle Atlantic Lumbermen’s Association — 1528 Walnut 
Street, Room Philadelphia 2, Pa, Executive Director: 


94. President: Ralph G. Campbell, Fort 


Robert A. Jon« PEnnypacker 5-5377. 

Mississippi Retail! Lumber Dealers Association —- 607 North 
State Street, | Box 1968,. Jackson 5, Miss. Secretary- 
Treasurer: E mmons. Tel. 3-2077. President: Wilson 
Virden, Rolling Miss. 


National Retail Lumber Dealers Association — 302 Ring Build- 
ing, 18th and M Streets, N. W., Washington 6, D. C. Executive 
Vice-President Northup. Tel. NAtional 6757. President: 
J. C. O'Malley enix, Arizona, 


Oklahoma Lumbermen’s Association —- 815 Leonhardt Build- 
ing, Oklahoma Okla. Secretary-Manager: W. M. Morgan. 
Tel. 7-0338. President: R. E. Fraley, Ardmore, Okla. 


Southwestern Lumbermen’s Association — 512 R. A. Long 


Building, Kans: ty 6, Mo. Secretary-Manager: G. Kenneth 
Milliken. Tel tor 2265. President: W. M. Robinson, St. 
Louis, Mo. 


Tennessee Building Material Association — 711 Broadway, 


N. E., Knoxville Tenn. Secretary-Manager: R. O. Brownlee. 
Tel, 2-0185. F ent: Harvey Foskett, Gallatin, Tenn. 
Virginia Building Material Association -— 3305 Monument Ave- 
nue, Richmond Va. Secretary-Manager: Harris Mitchell. 
Tel. EL 8-1749 sident: Fred Shortt, Grundy, Va. 


West Virginia Lumber and Builders Supply Dealers Association 
— P.O. Box ?, Fairmont 


, W. Va. State are Sam H 
Diemer. Tel. 3é resident: D. G, Ogden, Dunbar, W. Va 











SOUTHERN a Face! say is an monthly by W. R. C. Smith Publishing Con 
E., Atlanta 8, Ga. Accepted as controlled circulation. 


eachtree St., 
Volume 13 


Postmaster, Send notices by Form 3579 to 806 Peachtree St., N. E., Atlanta 8, Ga. 





\tlanta, Ga, Executive and Editorial Offices: 
ication at Charlotte, N. C. 


No. 7 


















jx 


BETTER SERVICE 

Both standard and special 
size TENSION-tites are 
immediately available from 
nearby jobbers. 


EASIER TO STOCK 
Neatly cartoned, sizes piain- 
ly marked, screens protected 
against damage and dust. 
Easily shipped. 


6,006,000 IN USE 
This is the Number 1 screen 
among homeowners and 
contractors. throughout the 
South and West. 


LOWER COST 

Both first cost and annual 
cost make TENSION-tite 
the choice for double-hung 
wood windows. 


MORE PROFITABLE 
You make a much better 
profit by offering TEN- 
SION -tite rather than wood 
or metal frame screens. 


STEADY TURNOVER 
The steady turnover, good 
dollar volume, and excellent 
profit make TENSION-tite 
the screen to handle. 


YOUR CUSTOMERS LIKE IT! 


BETTER LOOKING 

Inconspicuous TENSION- 
tite screens stay trim and 
taut for years and years. 
They never need painting. 


NO MAINTENANCE 
All-aluminum TENSION- 
tite screens have simple, 
foolproof hardware that 
does not attract children. 


y OR For additional information please write 


RUDIGER-LANG CO. 


Factories in Toccoa, Ga. and Berkeley, Calif. 


international Trade Mart + New Orleans 10, La. 
TUlane 7186 


For more details on above items, use Coupon on Page 72 


WHAT'S NEW 
in Building Trends 








Folding Doors Make Attractive Partitions 


Folding door hardware permits the use of louver 
doors as room dividers or space-saving partitions, 
combining beauty with practicality. 








This drawing shows the use of louver doors as a 
room divider. Eight louver doors of ponderosa pine 
were hinged together like a screen and suspended 
from a sliding track attached to the ceiling. When 
not in use, the screen folds back against the wall. 

In addition to affording privacy, the louvers allow 
free circulation of air. 

The clear ponderosa pine of the louvers is easy to 
paint or stain. 

Similar screens are ideal between dining area and 
living room, laundry and basement playroom, or as 
interior doors wherever free circulation of air is 
desirable. 


Stiffens Plywood Roof-Deck Joints 


A low-cost aluminum alloy clip stiffens unsupported 
panel edges between purlins or beams in a plywood 
roof deck. This simple fastening device operates at 
a fraction of the cost of conventional 2x4 blocking. 
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It was developed by the Plywood Research Founda- 
tion, the product development agency for the Douglas 
Fir Plywood Assn., Dept. SBS, Tacoma 2, Wash. 

The “H” shaped PlyClip is designed to slip over 
plywood panel edges at midspan between rafters or 
purlins. The clip stiffens the joint between two ad- 
jacent panels by transferring the concentrated load 
near the panel edge to the adjacent panel. It will 
double the load a panel can bear within any given 
limits of deflection. 

As an adequate substitute for 2x4 blocking, the 
clips cut expense considerably for the builders. This 
elimination of blocking also provides a cleaner sur- 
face in the ceiling of the building. The clean surface 
simplifies construction procedures with various kinds 
of roof supports, such as nailable steel bar joists. 

The introduction of these stiffening clips, with 
their ease of installation and their economical value, 
should increase plywood sales as a possible solution 
to a sheathing problem. Before, the sale of plywood 
often was blocked by the necessity for stiffening 
unsupported edges between primary supports in a 
plywood roof decking job. 

PlyClips are about 1” long and %” wide. Webs 
correspond to the plywood thickness. Flanges are 
tapered and rounded at the edges to ease placement 
on the panel edge. Available in sizes suitable for five 
plywood thicknesses, PlyClips retail for no more than 
3% cents each. They come packaged 500 to a box 
with four boxes in a package. 


Moisture Barrier Protects Floors 


The installation of strip hardwood floors over con- 
crete foundations without use of wood subflooring is 
now made possible and practical through a moisture- 
barrier method developed by the National Oak Floor- 
ing Manufacturers Assn., Dept. SBS, 814 Sterick 
Building, Memphis 3, Tenn. This reportedly low-cost 
method of protecting floors against moisture infiltra- 
tion from concrete slab foundations is described in 
a folder entitled “How to Install Hardwood Strip 
Floors Over Concrete.” 

After the concrete slab has thoroughly dried, it is 
swept clean and primed with asphalt primer. Hot 
asphalt mastic is coated over the primer. Then a 
layer of 15-pound asphalt-saturated felt, with joints 
butted, is embedded in the mastic. Another coat of 
mastic is applied after the wrinkles in the felt have 
been smoothed out. 

Wood screeds are anchored to the concrete slab 
with the additional asphalt mastic on top of the 
moisture barrier. The flooring is then nailed to these 
wood screeds. 
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FULL JAMB 
_ WEATHERSTRIP 
fe: BALANCE 


No. 650 


Here is ful, jamb 
coverage mitered on 
14° sill pitch. A 
flexible base gives 
continuous air seal, 
self-adjusting to 
conform to sash 
contraction and 
expansion. 

Cushion flanges 


provide tension 
adjustment. 


SELF-ADJUSTING Send for Catalog 57] 


SPRING COVER 
Sash Cannot Bind or Stick 
2. BEADED COVER 
Smooth operation in 
open grained sash—No snagging 
3. NOISELESS 
Springs flocked 
for sound proofing—silent, 
easy window operation 
4, VARIABLE TENSION ROD 
BALANCED SASH—Normal 
installation requires no additional 
adjustment 
5. FLOATING 
SASH HANGER 
No Additional Nailing 


SOUTHERN METAL PRODUCTS CORP 


PHONE FA 7-8431 * MEMPHIS, TENN. 


BUILT-IN-STOP 
No Nailing 


1775 AIRWAYS 
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mr” OndUlAirE, sPUN WOOL 





INSULAIRE more than meets the most rigid Federal specifications 
Standard stges readily available 


or any other that calls for a FIRST quality permanent mineral wool. 
Each bag or tube is FULLY guaranteed. SATISFACTION is a must Odd dodges on request 


when you handle INSULAIRE. 
24 HOUR TRUCKING DELIVERY IN MOST CASES 





INDUSTRIAL PRODUCTS CO., INC. 
For complete information 
: MT. PLEASANT, TENNESSEE 
write or telephone today to 
PHONES — DR 9-3227 - 3228 

















’ (Geulalor isles 


This complete, ready-to-install 

unit delivers comfort to as many 

as three rooms . . . and lights a 

fire under lagging sales. Thermo- 

° ° flow design for efficient heat 

° Engineered Quality distribution; clean and smoke- 
Ae nee free. In five sizes for new or old 

& Competitive Pricing pe sec “oo for basements, 
playrooms, cabins. 


® Sensible Mark-Up 
FIREPLACE DAMPERS 
Tell your builders about the planning, 


engineering and workmanship that make 
Vestal quality so outstanding . . . with a 
pricing program that makes Vestal Value 
unsurpassed in the building products field! 
Rotary and 


Poker Control Multi-Opening 


Multi-opening damper in all-steel construction; others in all- 
steel or highest quality cast iron. Precision engineered and 
manufactured for tight closing, easy operation. Wide range 
of sizes. Single dampers nest for easy storage. 











OTHER FINE QUALITY VESTAL PRODUCTS INCLUDE STEEL MORTAR BOXES, 
WALL TIES, UNDERGROUND GARBAGE RECEIVERS, CRAWL SPACE DOORS, 
BELL TRAPS, MANHOLE FRAMES AND COVERS, GREASE BASINS, ETC. 


a For Free Catalog, 


STEEL iINTELS FOUNDATIO: : 
FOR BRICK AND BLOCK | ACCESS DOORS| VENTILATORS Write Dept. SBS 


‘VESTAL MANUFACTURING CO:, P. 0. Box 152, Sweetwater, Tenn. 


For more details on above items, use Coupon on Page 72 SOUTHERN BUILDING SUPPLIES for JULY, 1958 








RECESSION HAS SUNK to almost 
bottom. That’s what the latest avail- 
able business statistics imply. And 
this isn’t only the official White 
House line, designed to boost con- 
fidence. A majority of economists 
are swinging around to this view. 
To be sure, some series still have a 
way to go before they are done 
readjusting. But many important 
ones are near or at their turning 
points. It won’t be long before gen- 
eral recovery begins. 

The plus signs that have recently 
appeared include: A leveling in new 
orders being booked by manufactur- 
ing firms; a pick-up in home-build- 
ing, aided by easier terms and credit; 
stabilizing factory output, as inven- 
tory liquidation abates; steel keeps 
climbing steadily, except for vacation 
shutdowns; rising freight carload- 
ings of coal, ores, and manufac- 
tures; firmness in purchasing power, 
which has held up remarkably. This 
last item may be the most significant. 


CONSTRUCTION WILL prop 
business during the rest of 1958. In 
dollar volume, work put in place may 
not reach the industry’s optimistic 
hopes. But it seems likely to total 
$48 billion — 2% to 3% over last 
year; that would make it one of the 
few lines that is running ahead. 
Easier credit and home-buying terms, 
plus the expanding highway program, 
will keep building high. Office and 
commercial building exceeds expecta- 
tions. 


CONSUMER INCOME stability 
in the face of steep dips in output 
and jobs is the fact most respon- 
sible for the new size-up of business 
prospects. These days, the consumer 
is the key to the outlook. With ris- 
ing government spending only off- 
setting shrinking plant investment, 
he is the one who can tip the balance 
toward either recovery or more slide. 
With incomes down less than 2%, 
sales have stayed high, too — off 
only 1%. So don’t blame consumers 
for the slide. 
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THE OUTLOOK 
from WASHINGTON 


Folks have shifted buying patterns 
over the past year. Soft goods are up 
3% over last year — mainly food 
and drugs. Services are up 5% .. . 
a continuation of a long-term trend. 
Durables have caused all the trouble 
— down by about 10%. This is 
where the cuts in jobs and produc- 
tion have centered. 

In the absence of broad tax cuts, 
income isn’t going to spurt. It will 
probably level out by fall. But if 
income — and thus spending — con- 
tinues at current levels, businessmen 
will have to step up their buying to 
rebuild inventory. That will lead to 
a slowly rising level of factory pro- 
duction and jobs. 


RECOVERY WILL BE slow 
fairly long-drawn out. Even the most 
optimistic of the President’s advisers 
will grant this point. As noted, con- 
sumer outlays will rise only slowly 
— on slowly rising income. U. S. 
government outlays will also expand 
just moderately for several months; 
it takes more than a year to turn 
orders for hardware into actual 
spending. And business expenditures 
for new plants will keep declining 
well into 1959. 

To obtain a more detailed picture 
of what may lie ahead, here’s the 
outlook of a dozen leading economists 
— half from industry, half from gov- 
ernment: This summer may see the 
beginnings of upward movement, 
partly masked by vacations. Total 
output may rise 42% to 1% over-all. 
This fall, the rise will be more ap- 
parent, up another 1%. Next winter 
will see recovery extended with a 
rise of 144%. The experts look fo: 
further slow, steady gains during 


1959. 


NO BALANCED BUDGET until 
fiscal 1961 — if then. That’s the 
conclusion the experts reach afte: 
projecting trends now clear. The 
recession is cutting tax receipts deep- 
ly — not so ro personal income 
collections, as revenue from corpora 
tions. (Every $2 drop in profits means 
a $1 drop in revenue.) Anti-recession 
spending is upsetting balance, too. 






SPECIAL S*B*«S REPORT 







This includes extended jobless bene- 
fits, mortgage buying,-and public 
works. 

So some substantial deficits lie 
thead. For fiseal 1959, the red ink 
may well total $8-$10 billion. For 
1960, the deficit will be $3-$4 billion 
smaller, as business improves. By 
|961, spending will taper and receipts 
will rise enough for balance. 


EISENHOWER MAY PLAY a 
big role in the coming campaign for 
Congress. He’s angry at the way his 
program has been mauled, stalled, 
or shoved aside. He is especially riled 
it Democrats for what he considers 
“playing politics” with the recession 

trying to put over spending 
schemes as emergency bills. 

Specifically, what Ike may do is 
stump against the Democrats, blam- 
ing them for delay on key bills and 
for risking inflation. And he will go 
all out to back up his Republican 


supporters. 


IKE’S INTERVENTION may 


help GOP congressmen — but not 
enough to give them control of 
either house — or even-to add to 


the seats now held. What Eisenhower 
nay succeed in doing is head off 
some of the losses looming as a re- 
sult of recession and the o ~year tide 
which always favors “outs. 

Here’s the way political analysts 
now size things up: In the House, 
Democrats will keep a 30-seat edge, 
the experts believe, and they may 
very well add substantially to this. 
In the Senate, they'll win three or 
four GOP seats at the minimum, but 
possibly double this. Such stalwarts 
as Smith, Knowland, Jenner, Ives 
and Martin are quitting, leaving wide- 
open races. 


UNION WAGE HIKES are still 
big this year, despite the wet blanket 
the recession has put on labor’s bel- 
ligerency. Surveys of contract settle- 
ments show increases averaging only 
slightly less than at this time in 1957. 
For all industry, the typical gain 
runs around 9.5¢ an hour — only le 
an hour below the comparable peri- 
od of 1957, 










TOP NEWS 








Smith of SBS Becomes 
Top Officer of NBP 


Richard P. Smith, president and 
treasurer of W. R. C. Smith Pub- 
lishing Co. of Atlanta, publishers 
of SOUTHERN BUILDING SUPPLIES, 
has been elected chairman of Na- 
ticnal Business Publications, Inc. 

NBP is a_ national business 
press organization representing 
205 American and Canadian pub- 
lishers of technical, professional, 
scientific, industrial, merchandis- 
ing, and marketing magazines. It 
defines its objective as being the 
advancement and improvement of 
the business press. 

A graduate of Virginia Military 
Institute, Smith joined the com- 
pany, owned by his father, in 1934. 
During World War II, he served 
in Gen. Lucius Clay’s group con- 
trol council in Germany, and _ left 
the Army as a lieutenant-colonel. 

Five of six W. R. C. Smith pub- 
lications, including S-B-S, circu- 


late in 19 Southern states. One — 
Textile Industries — is interna- 
tional in its circulation. 





NLMA Aims $1-Million 
For Lumber Promotion 


The National Lumber Manufac- 
turers Assn. has announced a 
nationwide wood promotion cam- 
paign for spurring sale of lumber 
and wood products over competing 
products in the building industry. 

Cost of the project will be $1- 
million or more annually. The na- 
tional promotion effort will be 
financed by dues payments of 10 
cents per thousand board feet of 
lumber shipped by members of 
the federated associations. Fund- 
ing will begin August 1, based on 
June shipments. 

Advertising in leading trade 
magazines and top opinion-mold- 
ing publications will account for 
a substantial portion of the funds 
to be expended. Direct mail pro- 
motion also has been scheduled. 

Other phases of the program will 
involve an educational campaign 
on development of building codes; 
fire insurance rates and related 
regulations; stepped-up public re- 


lations activities in preparation of 
text books, films, trade and product 
publicity; a special effort to en- 
courage students to follow careers 
in the technical sciences related 
to the use of wood; and publicity 
and promotions stressing wood’s 
role in agriculture. 


G-P Builds Plywood, 
Lumber Mills in Ore. 


The Georgia-Pacific Corp. has 
started construction of a new 
whole-log type gang mill at its 
Toledo, Ore., lumber division. The 
mill will employ 28 men on one 
shift, producing 80,000 board feet 
of lumber a day. 

Georgia-Pacific also will con- 
struct a plywood mill at Coos Bay, 
Ore. This new mill will employ 
260 people. It will produce a ca- 
pacity of 90 million square feet 
annually. 

These new mills will bring G-P’s 
plants to a total of 22, operated 
in nine states in the West, South, 


and Northeast, and employing 
some 8,000 people. 


Kans., Del. Lead South 
in Building Contracts 


Eight of 17 Southern states came 
up with substantial gains in con- 
struction contracts for the first 
four months of 1958, as compared 
to the like period in 1957, accord- 
ing to the F. W. Dodge Corp. 

While highest gains were re- 
ported for Kansas, Delaware, and 
Alabama, states with the biggest 
drops were reportedly Mississippi 
and Kentucky. 

Dodge specified the “gainers” as 
Alabama, up 21%; Delaware, 34%; 
Georgia, 7%; Kansas, 38%; Mis- 
souri, 13%; Oklahoma, 14%; South 
Carolina, 20%; and Tennessee, 
4%. 

Falling below the ’57 construc- 
tion contract level, the agency 
said, were Arkansas, down 3%; 
District of Columbia, 5%; Ken- 
tucky, 35%; Louisiana, 21%; Mis- 
sissippi, 37%; Maryland, 7%; 
North Carolina, 5%; Virginia, 
25%; and West Virginia, 25%. 


4 States Vie for First 
in Tree Farm Contest 


Alabama is out to capture the 
national lead in standings of the 
industry-operated American Tree 
Farm system. A formal “chal- 
lenge” has been issued to Georgia, 
Mississippi, and Florida. 

Georgia, now ranking second 
behind Florida in the number of 
certified acres in the Tree Farm 
Program, accepted and issued a 
challenge of its own to Florida 
for first place. Mississippi leads in 
the number of Tree Farms. 

The Tree Farm Program is de- 
signed to encourage good forest 
management on privately owned 
woodlands. Land-owners who have 
done outstanding jobs of forest 
management are honored with 
membership in the Tree Farm Sys- 
tem. 
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For light frame construction... 


suggest ENGELMANN SPRUCE 


easy handling speeds construction time and cuts costs 


ENGELMANN SPRUCE is an ideal luraber 
for wall sheathing, roof decking and subflooring. 
It combines light weight, adequate strength and 
the ability to be nailed easily without splitting. 
Small knots give even the lower grades a good ap- 
pearance. Engelmann Spruce is used for studding, 
joists and other general construction in accordance 
with its strength properties. 


For interior uses the small, tight knots and 
light color of Engelmann Spruce provide a wood 
for interesting paneling and interior finish. It is 
carefully dried, assuring more accurate sizing and 
improved woodworking qualities, insuring lower 





maintenance costs. 
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Write for FREE illustrated book 
bout Engelmann Spruce to: 
VESTERN PINE ASSOCIATION, 
Dept. 707-K, Yeon Building, 
ortland 4, Oregon. 





Western Pine Association 


nber mills manufacture these woods to high 
ards of seasoning, grading and measurement 


idaho White Pine - Ponderosa Pine - Sugar Pine 
| White Fir + Incense Cedar + Douglar Fir+ Larch 
Red Cedar-Lodgepole Pine- Engelmann Spruce © 


Today's Western ee Farming Guarantees Lumber Tomorrow 


For more details on above items, use Coupon on Page 72 





(ss) dealers, here’s something for your 





UsS 
, AMERICAN FENCE 
TENNESEAL V-Drain ROOFING 


- AMERICAN BARBED WIRE 


For more details on above items, use Coupon on Page 72 SOUTHERN BUILDING SUPPLIES for JULY, 1958 





customers and something for you... 
REE! 


Tennessee Coal & Iron 
Division of 
United States Steel 


SOUTHERN BUILDING SUPPLIES for JULY, 1958 


Many of your customers could make good use of the free 
Building Plans distributed by TCI. These are detailed blueprints 
showing exactly how to erect several extremely practical farm 
structures (the list is given below), and they include a complete 
list of needed materials. Wouldn’t it be a good idea to piace them 
in the hands of likely prospects? And that would be a good time 
to get in a word about the Tenneseal Roofing and other USS 
Steel Products they will need to do their building. Order a few 
sets by checking and mailing the coupon today. Orders will be 
filled as long as the supply lasts. 


Signs for your store! 


While you are checking the coupon, order a few TCI Farmer 
signs. Both counter easels and window or wall signs are available. 
During the fall buying season, they will remind your customers 
that you sell the best farm fence and roofing available. 


Get the ‘Farmers and Ranchers Handbook” imprinted 
with your store name! 


If you sell USS American Fence and Tenneseal V-Drain 
Roofing, we will give yo supply of the popular Farmers and 
Ranchers Handbook imprinted with your store name and address. 
It is full of practical information that will help the farmer in his 
business. It also contains a catalog of all the USS Steel Products 
you sell. Just fill in the coupon. 

USS, Tennesea! ican, Ranger, Griptite and TCI are trademarks 


Each set of building pians includes blueprints for the following: 

Barn, Cattle Feeding, No. 239; Brooder House, Farm Size, No. 277; Calf Brooder, 
Portable Pen, No. 615; Car Port and Utility Room, No. 601% Creep Feeder for 
Calves, No. 618; Curing House, Sweet Potato, No. 341; Dryer, Seed and Grain, 
No. 325; Farrowing House, Portable, No. 260; Feed Trough, Cattle, No. 614; 
Garage, Double, No. 414; Grain Bin, Cylindrical, Galvanized Steel, No. 324; 
Laying House, Poultry, No. 270; Machinery Shed and Shop, No. 417; Oxygen and 
Acetylene Cylinder Truck for S No. 610; Range Shelter, Portable Poultry, 
No. 276; Shed, Cattle Feeding 630; Steel Clad Details, No. 0301; Table for 
Flame-Cutting, No. 611; Wal! Rack for Supplies of Steel, No. 613. 


Mr. Dealer! Fill in this m: 
| must remember to check 
Stee! Products: 
Quantity 

Tenneseal V-Drai ‘fing. .Proved on more southern farm buildings 
than any other brand! 
Guaranteed by the manufacturer ; you can 
sell it without fear of complaints. 
New! Has 20% more tensile strength than 
ordinary barbed wire. Costs less, too! 
True nail points and flat heads. More per 
pound. 
TCI Nails Top-quality stee/. Staples and nails packed 
in fiberboard caddy. 1002 net. 
Heavy galvanized, true gauge wire. Stays 
flat. 1- and 2-inch mesh. 


and keep it handy until your salesman calls! 
k and order the following top-quality USS 


American Fence 
Ranger Barbed Wir 


USS Griptite Stapl« 


USS Poultry Nettin 


Advertising Department 

Tennessee Coal & tron Division 

United States Stee! Corp 

Box 599, Fairfield, Alabama 

Gentlemen: 

Please send me the FREE promotional material | have checked below. 

| understand that my « will be filled in order of its receipt and 

while supplies last. 

0 Please send me 

C) Please send me 
Farmer window signs 

(0 Please send me a supply of Farmers and Ranchers Handbook im- 
printed with my st ne and address as follows: 


sets of building plans. 
TC! Farmer counter cards and__.____ TCI 


Name 
Address 


ae ee EE er 


For more details on 





Texas Transite Pipe Plant Opening 
Marks Century for Johns-Manville 


The Johns-Manville Corporation 
has opened what is claimed to be 
the country’s first continuous- 
process asbestos-cement pipe plant 
at Denison, Texas. 

The plant will serve areas in the 
Southwest with pressure pipes for 
municipal and private water sys- 
tems, irrigation and industrial pipe 
lines, sewer and building pipe, gas 
and plumbing vents, air and tele- 
phone ducts, and electrical con- 
duit. 

The new Transite asbestos- 
cement pipe plant is one of eight 
new Johns-Manville factories be- 
ing brought into production in the 
United States and Canada during 
1958 — the company’s 100th anni- 
versary year. 

Situated on a 469-acre site on 
the banks of the Red River, it puts 
to industrial use land formerly 
restricted to farming and pecan 
growing. 

The Denison plant consists of 
five one-story buildings of steel, 
concrete, and corrugated Transite. 
It occupies four acres and 186,000 
square feet of manufacturing and 
warehousing floor space. The build- 
ings have built-in corrugated 
translucent sections, permitting 
daylight operations inside the 
plant. 

All production equipment and 
process layout were designed by 
the Johns-Manville general engi- 
neering department and _ utilize 
the latest production techniques. 

The continuous - process pipe 
machine includes a double press 
arrangement which allows forma- 
tion of pipe at two alternating 
stations to which pipe mandrels 
are magazine-fed automatically. 
Complementing the rapid - elec- 
tronic-controlled operation of the 
continuous-process pipe machine is 
a completely automatic system of 
moving raw materials in bulk 
through a system of conveyors, 
chutes and pneumatic conveying 
pipes. An electronic control device 
automatically weighs, conveys and 
mixes all raw materials and serves 
them to the continuous-process 
pipe machine allowing uninter- 
rupted operation. 

Johns-Manville first introduced 
Transite asbestos-cement in 1904, 
in flat sheets. In 1921 it was fabri- 
cated in corrugated form, and in 
1929 it was produced in tubular 
or cylindrical shape. 
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Principal! ingredients used in the 
manufacture of the product are 
asbestos fibers, cement, and silica. 
These corrosion-resistant materials 
are consolidated under tremendous 
pressure to form a pipe wall of 
dense, uniform, homogeneous 
structure. After formation, the 
pipe is subjected to high-pressure 
steam, a curing process that adds 
to the stability and structural in- 
tegrity of the pipe, making it 
unusually resistant to corrosive 
attack throughout its entire struc- 
ture. 

The firm’s pipe division, func- 
tioning virtually as a separate 
company in manufacturing, mer- 
chandising and distributing its 
Transite asbestos - cement pipe 
products, will operate the Denison 
plant. Other J-M pipe plants are 
operated by the division at Man- 
ville, N. J.; Marrero, La.; Stock- 
ton, Calif.; Watson, Calif.; and 
Waukegan, Ill. Another Transite 
pipe plant is operated by the 
Canadian Products Division of 
Johns-Manville at Toronto, Ont. 


Reynolds Metals Moves 
Sales Office to Richmond 


Sales headquarters for Reynolds 
Metals Co. has moved from Louis- 
ville, Ky., to Richmond, Va. 

All of the aluminum company’s 
headquarters functions — manu- 
facturing, marketing, advertising, 
research, and corporate groups 
— are now located in Richmond. 
Headed by David P. Reynolds, 
executive vice-president for sales, 
over 400 sales employees were in- 
volved in the mass transfer. 

Unaffected by the move are 
seven Reynolds aluminum fabri- 
eating plants in Louisville. 


Rotating House Shown at 
Los Angeles Home Show 


A novel model house of glass 
and aluminum that turns to follow 
or escape the sun was exhibited at 
the Los Angeles Home Show, June 
12-22. 

A turntable permits occupants of 
the house to rotate it in a 360- 


degree circle either to enjoy or 
hide from the sun. 

The cone-shaped house has a 
multi-colored aluminum roof 15% 
feet above the ground from which 
extend eight triangular sections 
that anchor to a circular base. The 
glass walls open outward and fit 
snugly into the V-shaped grooves 
formed by the roof. 

The house has three bedrooms, 
kitchen, and dinette. 


Dallas Office to Serve 
Weyerhaeuser in South 


Hunter 


The Weyerhaeuser Sales Co. 
opened district sales offices at 
Dallas, Texas, July 1, to provide 
faster service to retail lumber 
dealers in five Southern states. 
Company offices at New Orleans 
have been closed, since the Dallas 
office can provide high speed com- 
munication with West Coast and 
inland mills, and can serve dealers 
by faster processing of both in- 
quiries and orders. 

Dallas headquarters will serve 
Texas, Oklahoma, Arkansas, Mis- 
sissippi, and Louisiana. 

R. F. Hunter, from St. Paul, 
Minn., offices, will manage sales in 
Texas. Born and educated in 
Missouri, Hunter worked in South- 
ern sawmills and traveled Okla- 
homa and Ohio for Weyerhaeuser. 

G. V. Fredrickson, manager of 
the Southern district, with head- 
quarters in Dallas, continues in 
that capacity. 

T. P. Lynch, long in charge 
of New Orleans operations, has 
moved to Dallas as manager of 
service and ciaims. Jack E. Nance, 
former district sales representa- 
tive at Grand Island, Neb., moves 
to Dallas in charge of order proc- 
essing. 

The new Dallas office will op- 
erate as a branch of the company’s 
central division sales department, 
headed by Division Sales Manager 
A. J. Daley at St. Paul. 
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Setting 


the southern dealer... 


OPENS NEW 
BIRMINGHAM WAREHOUSE FOR 


METAL BUILDING PRODUCTS 


The Donley Brothers Company manufacturers of 
quality building products for more than a half-century — 
announces the opening of a new Warehouse and Branch 
Office in Birmingham, Alabama, to provide its southern 
customers with better service. Located in the heart of the 
South, the warehouse will offer Donley Dealers and their 
customers faster deliveries and . . . most important... 
lower shipping costs. 


metal Orders for Donley products will be promptly filled and shipped to 
Donley Dealers in the following states: 


p rod u cts Alabama Louisiana South Carolina 
f Arkansas Mississippi Tennessee 

or Florida Missouri Texas 
bu Id ng Georgia North Carolina 


THE DONLEY BROTHERS COMPANY 

13905 Miles Ave. * Cleveland 5, Ohio 

[) Please send me your Donley Catalog of Metal Products for 
Building. 

lam specifically interested in the following: 

(C] Altice Ventilators (C0 Foundation Ventilators 

[] Basement Windows (] incinerators 


THE DONLEY BROTHERS COMPANY LC) Cast tron Doors CL] Manhole Rings & Covers 


L.) Crawl Space Doors () Sewer Pipe Strainers 
13905 Miles Ave. s- () Fireplace Dampers (] Steel Fireplaces 
Cleveland 5, Ohio Other__ 

NAME 


Send for your COMPANY. 
Donley Catalog ADDRESS__ 


WOW! erm 


SOUTHERN BUILDING SUPPLIES for JULY, 1958 For more details on above items, use Coupon on Page 72 





























NOW...- 
YOUR ANSWER TO 
CEILING CRACKS 








THE EBY SYSTEM OF LATHING. Instead of 
ci tctefer=)abele maele! joints of gypsum lath, longitudinal 
joints are staggered. Keycorner lath is applied to the 
continuous joints at 4 ft. intervals. Then, through the 
center of the room, one strip of 1 ” x 20 ga. Keymesh, 
36” wide, is applied. This adds extra reinforcement 


where it’s needed and assures full thickness of plaster 




















“I guarantee 


NO PLASTER CRACKS 
in ceilings lathed with 


KEYMESH aw KEYCORNER 


PROMISES WILLIAM E. EBY, CHICAGO 
LATHING CONTRACTOR 


Everybody wants crack-free ceilings. That’s why Bill 
Eby’s guarantee is so important to you. ‘Believe me, 
I wouldn’t make such a guarantee unless I’m sure,” 
emphasizes Eby. ‘This lathing system will give you 
crack-free ceilings every time. And anybody can use 
this system. It’s no Eby patent. 


“I searched for years for a better lathing system. I 
tested and rejected any number of systems and rein- 
forcements,”’ Eby points out. ‘‘Now after three years 
of using this new lathing system with Keymesh and 
Keycorner, I know I’m right. 


“‘Here’s another fact that may surprise you. Builders 


Eby (left) inspects application of Keycorner, used to reinforce joints. 
Keycorner is also used at all wall and corner junctures. 


PEORIA 7, ILLINOIS 


Keycorner « Keymesh + Keywall » Keybead « Nails « Welded Wire Fabric 


are switching back to lath and plaster for one big 
reason—savings. New application systems and mod- 
ern colored plaster add up to a low-cost buy. You save 
the costs of paint and painting. Above this, lower 
maintenance costs and increased fire safety make lath 
and plaster a top value. 


“Absolutely no ceiling cracks with this lathing sys- 
tem. You get added life from plaster. Upkeep costs 
are slashed. Yet Keymesh and Keycorner let me hold 
costs in line.” 


learn all the facts about the Eby system 
Keymesh and Keycorner and why he 
carantee of a crack-free ceiling. 


It will pay you 
of lathing with 
can make this g 


Plaster is applied over reinforced ceiling. The open mesh of both Keymesh 
and Keycorner assures imbedment in plaster. The open mesh also insures 


full bond of plaster with a Lnatiiimien) 


KEYSTONE STEEL & WIRE COMPANY 


DEALERs: 


The Eby 
7 eycorner Mere ecumbndingnclved 
“'S'NG Support like this in all leading building aa 
architectural Publications Gives a powerful 
pre-sell to these fast-moving 
Keystone products. 





Congress Urged to Cut 
Urban Renewal Funds 


U. S. Chamber. of Commerce 
spokesman Robert Gerholz of 
Flint, Mich., has urged the housing 
subcommittee of the Senate Bank- 
ing and Currency Committee that 
federal grants for urban renewal 
be limited to the $200-million 
asked by the Administration, and 
that the federal government grad- 
ually reduce its urban programs 
to encourage greater state and 
local responsibility. 

The Chamber maintains that 
federal funds for urban renewal 
are piling up faster than cities can 
spend them. 

If requests for still more federal 
funds are granted, the Chamber 
pointed out, the urban renewal 
capital grant fund could reach $6.3- 
billion within 10 years, in contrast 
to the current $1.35-billion ceiling. 

The Chamber pointed out that 
the build-up of huge urban re- 
newal funds would have serious 
impact on future federal budgets. 

Gerholz_ stressed that while 
many of these programs are badly 
needed, they are basically the re- 
sponsibility of the states and local 
communities, and not of the fed- 
eral government. 

Gerholz said the wisest contri- 
bution the federal government 
could make would be to reduce 
national spending and so permit 
federal tax reforms which would 
increase state and local tax re- 
sources. This, he indicated, would 
make the states and communities 
betier able to pay for their own 
public works programs. 


NLMA Reports 12% Fall 
in Lumber Production 


The national lumber output in 
April was three per cent above 
March 1958, but 12 per cent below 
April 1957, according to the 
National Lumber Manufacturers 
Assn. 

National production of lumber 
totaled 2,590,000,000 board feet 
during April 1958. This year’s 
April production included 2,132,- 
000,000 board feet of softwood 
lumber and 458,000,000 board feet 
of hardwood lumber. 

For the first four months of 
1958, an estimated national pro- 
duction of 9,901,000,000 board feet 
of lumber was 10 per cent below 
the similar 1957 period. Shipments 
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of lumber and new orders received 
were seven per cent and nine per- 
cent lower, respectively, than in 
the corresponding first four months 
of last year. 


Join Acoustical Assn. 


The Acoustical Materials Assn. 
elected to membership three firms 
at its recent 25th annual meeting 
in Chicago, Ill., according to Wal- 
lace Waterfall, executive secre- 
tary. 

The new members elected are 
the Gustin-Bacon Manufacturing 
Co., Kansas City, Mo. and Kansas 
City, Kan.; Kaiser Gypsum Co., 
Inc., Antioch, Calif.; and Elof 
Hansson, Inc., New York, N. Y. 

AMA is composed of 16 manu- 
facturers producing about 90 per 
cent of the nation’s acoustical 
materials used for noise abating 
and interior decorating in homes, 
and in commercial, industrial, 
municipal and religious buildings. 


Armstrong Redesigns 
Field Men’‘s Duties 


The building products division 
of the Armstrong Cork Co. has 
realigned its field sales organiza- 
tion in an effort to provide more 
concentrated service both to archi- 
tects and lumber dealers, accord- 
ing to J. V. Jones, general sales 
manager of the division. 

One group of men from the 
building products division will 
help architects and roofing and 
acoustical contractors solve acous- 
tical problems and improve ap- 
plications of acoustical ceiling 
materials. 

Another group of salesmen will 
concentrate on cooperating with 
wholesale distributors to serve 
building material dealers. They 
will assist in merchandising and 
selling programs built around the 
Armstrong line of lumber dealer 
products. 

New field men assigned as lum- 
ber dealer specialists in the South 
and Southwest are: William E. 
Balfrey, Houston, Tex.; John G. 
Landis, Charlotte, N. C.; and 
Theodore W. Stevens, Kansas City, 
Mo. 

James J. Metcalf Jr., Roanoke, 
Va., has been assigned as a field 
salesman for the general line of 
Armstrong. Building Products. 


R. W. Sterrett Heads 
New Zonolite Division 


The Zonolite Co., miner and 
manufacturer of vermiculite in- 
sulation and lightweight aggre- 
gates, has formed an expanded 
products division under the direc- 
tion of R. W. Sterrett, vice-presi- 
dent and general manager. 

Several promotions and re-as- 
signments were concurrently an- 
nounced with the formation of the 
new division. 

R. L. Upchurch, formerly dis- 
trict manager at Dearborn, Mich., 
has been promoted to sales man- 
ager, insulation products. 

C. R. Babb has been re-assigned 
to handle the company’s concrete 
sales in the South, as well as the 
roof deck applicator program. He 
will continue as manager of the 
Central region, with headquarters 
in St. Louis. 

New district managers in the 
South and Southwest, promoted 
from the Zonolite sales force, are: 
J. R. McLeod, Birmingham, Ala.; 
W. G. Gray, Nashville, Tenn.; G. R. 
Taylor, Little Rock, Ark.; J. A. 
Weaver, Oklahoma City, Okla.; 
L. A. White, Atlanta, Ga.; and 
D. M. Stewart, Wilder, Ky., and 
Cincinnati. 

H. K. Sterrett is manager of 
Zonolite’s Southern region, which 
operates plants in Atlanta, Bir- 
mingham, Nashville, Tampa, Jack- 
sonville, and Boca Raton. 


Movie Star Receives 
Woodmaster Award 


The National Lumber Manufac- 
turers Assn. has named screen star 
George Montgomery as “Wood- 
master of the Year,” an award 
honoring public figures who dem- 
onstrate outstanding skill and in- 
terest in working with wood. 

Montgomery was chosen for the 
honor because of his achievements 
as an architect, designer, furniture 
manufacturer, and advanced Do- 
It-Yourselfer. He designed and 
built his home in Beverly Hills, 
Calif., and most of the furniture. 
He also designs Early American 
and modern furniture produced in 
a factory he operates in the San 
Fernando Valley. 

He was presented with the first 
“Woodmaster” award, a_ clock 
fabricated of several different 
hardwood and softwood species, at 
a recent four-day meeting of the 
NLMA in Santa Barbara, Calif. 
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New FRY 3-D I better, 
ooks , sells better, lasts longer! 


‘ : Natural slate dark colored “through 
the tab cutouts making p= myer look even 
L 3 times thicker. Roof has a wonderful massive 
%y appearance not f others. Available 
e = gorgeous seta. —_* ss ie 


Quality... 


you'll make 
more money 

by giving your 
eustomers 
more for theirs! 


Good sound businesses have always been 

built around quality products. The roofing : 

business is no exception. When a man builds ; . 

a home, he expects his roof to last at least the t 5 just good business to sell 
length of the mortagage- When he’s sold an 


inferior product—e product weakened by the FRY 3-D 290 LB. ASPHALT SHINGLES 


art of substitution —the reputation of the 

company that sold that product is severely 

damaged . - - and its growth possibilities suffer. WITH A 
But, when you sell him Fry 3-D Shado-Bilt, 


290 Ib. asphalt shingles, you make more 

money « « - you give him a roof with guaranteed 

quality built right in... for 20 full years! wa 
A better looking, more massive roof that’s 


actually the least expensive he can buy .-- 
year for year! You've made more money on an 
easy sale, and you've made a friend for life. 
That’s how sound businesses are built! 














LLOYD A. FRY RO 


World's largest manufa j 
: 2 pgp cturer of asphalt roofing and allied products— 
% a g plants strategically located coast to coast 


GE : 
NERAL OFFICES: 5818 Archer Road, Summit (Argo P.O.), Illinois 











° 
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FOR COMPL 
ETE LIST OF FRY DISTRIBUTORS SEE FOLLOWING 3 PAGES 








A quality roof for every type and style of building 














ALABAMA 


BIRMINGHAM 
Reynolds Aluminum Sply. Co. 


Stratton & Terstegge Co., Inc. 


HUNTSVILLE 
J. E. Sandlin Hardware Co. 
SELMA 


Tissier Hardware Co., Inc. 


TROY 
en Black & Greene, 
ne. 


TUSCALOOSA 


Fletcher Supply Company, Inc. 


ARIZONA 


PHOENIX 

Mallco Distributors 

Momsen-Dunnegan-Ryan Co. 

Southwest Co-operative 
Wholesale 


ARKANSAS 


FT. SMITH 

International Paper Co., 
Long Bell Div. 

LITTLE ROCK 

The Arkmo Lumber Co. 

Three States Supply Co. 


CALIFORNIA 


CHICO 

Zellerbach Paper Co. 

EL CENTRO 

Imperial Hardware Co., Inc. 
Western Metal Supply Co. 
EMERYVILLE 

Zellerbach Paper Co. 
EUREKA 

Nilsen Company 

Zellerbach Paper Co. 
FRESNO 

Building Material Distributors 
Zellerbach Paper Co. 

LOS ANGELES 

Ford Wholesale Co. 

The R.-J.-M. Company 
Reliable Steel Supply Co. 
Union Hardware & Metal Co. 
ONTARIO 

General Supply Company 
PASADENA 

Ford Wholesale Company 
REDDING 

Zellerbach Paper Company 
SACRAMENTO 

Building Material Distributors 
Zellerbach Paper Company 
SAN BERNARDINO 
Arrowhead Lumber Company 
SAN DIEGO 

Western Metal Supply Co. 
SAN FRANCISCO 
Dunham, Carrigan & Hayden 


0. 
Zellerbach Paper Company 
SAN JOSE 
Building Material Distributors 
Zellerbach Paper Company 


SEE 





THE 


SANTA ANA 
Jasco Materials Co. 


SANTA BARBARA 
Haley Wholesale Company 


SANTA ROSA 
PBM of Santa Rosa 


STOCKTON 
Building Material Distributors 
Zellerbach Paper Company 


UKIAH 
Ukiah Wholesale Building 
Materials 


COLORADO 
DENVER 
C. A. Crosta, Inc. 
Lumber Yard Supply Company 
Rocky Mountain Supply Co. 
GRAND JUNCTION 
Biggs-Kurtz Company 
Salt Lake Hardware Co. 


PUEBLO 
Holmes Hardware Company 


CONNECTICUT 


BRIDGEPORT 
Allied Building Materials 
Co., Inc. 


DARIEN 
Middlesex Distributors, Inc. 


HARTFORD 
Herrick Company 


WATERBURY 
The Connecticut Wholesale 
Supply Co., Inc. 


DIST. OF COLUMBIA 


WASHINGTON 
May Hardware Co. 
Tri-State Bidg. Supply Co.,Inc. 


FLORIDA 


FT. MYERS 
Booker & Company 
Genner Bros. Co. of Florida 


GAINESVILLE 
Baird Hardware Company 
Stringfellow Supply Company 


JACKSONVILLE 

Atlantic Wholesale Building 
Materials 

Export-Import Corporation 

Florida Hardware Co. 

G. Fetter Puthuff Co., Inc. 


MIAMI 

Dania Supply Company 
National Builders Supply 
Reynolds Aluminum Sply. Co. 


ORLANDO 
Blackton, Inc. 
Booker & Company 


PANAMA CITY 

Panama Machinery and 
Supply Co. 

TAMPA 

Booker & Company, Inc. 

Dania Supply Company 

|. W. Phillips & Company 


FRY DISTRIBUTOR 


GEORGIA 


ALBANY 

Albany Hardware Company 
ATLANTA 

Beck & Gregg Hardware Co. 
King Hardware Co. 
Peaslee-Gaulbert Co 
Reynolds Aluminum 
AUGUSTA 

Maner Builders Supply Co. 
COLUMBUS 

Southern Building Materials 
Williams Lumber Co. 
DOUGLAS 

Lott Builders Supply Co. 
GAINESVILLE 
Palmour'’s Wholesale Hdwe. 
Paris-Dunlap Hardware Co. 
MACON 

Binswanger & Co., Inc. 

C. W. Farmer & Co. 

Peeler Hardware Company 
SAVANNAH 

Reynolds Aluminum Sply. Co. 
VALDOSTA 

Nichols Builders Supply Co. 
WAYCROSS 

Mayo Brothers 


Sply. Co. 


IDAHO 
BOISE 
Salt Lake Hardware Co. 
Zellerbach Paper Co. 


POCATELLO 
Zellerbach Paper Co. 


ILLINOIS 

CAIRO 

Woodward Hardware 
Company, Inc. 

CHAMPAIGN 

Corn Belt Wholesale Company 

CHICAGO 

Ace Hardware Corporation 

Armstrong Contracting & 
Supply Corp. 

Cotter & Company 

Dealer Sales Company 

Hill-Behan Lumber Company 

DECATUR 

Morehouse & Wells Co. 

DOWNERS GROVE 

Pyramid Company, Inc. 

EAST ST. LOuIS 

East Side Lumber Yard 
Supply Co. 

EVANSTON 

Hibbard, Spencer, Bartlett Co. 

JOLIET 

Barrett Hardware Company 

Central States Steel, Inc. 

MARION 

East Side Lumber Yard 
Supply Co. 

MT. VERNON 

ag Vernon Rfg. & Supply 
o. 


PEORIA 
Insulation Dealers & Supply Co. 


INDIANA 


IN YOUR AREA 


QUINCY 

Garrelt's Wholesale Company 
Merkel Brothers Distributors 
SPRINGFIELD 

Material Supply Company 


AUBURN 
Auburn Hardware Co., Division 
— Spencer, Bartlett 
Oo. 


EVANSVILLE 
Ohio Valley Hardware Co., Inc. 
FORT WAYNE 
Hardware Wholesalers, Inc. 
McMillen Feed Mills 
ng of Central Soya Co., 
ne. 
Roderer Distributing Co., Inc. 
FRANCESVILLE 
J-V Wholesale Supply Co., Inc. 
INDIANAPOLIS 
Tanner and Company 
Van Camp Hardware & Iron Co. 
SOUTH BEND 
Wholesale Distributors Co. 


IOWA 


COUNCIL BLUFFS 
Central States Steel, Inc. 
DAVENPORT 

Central States Steel, Inc. 
DES MOINES 
Brown-Camp Hardware Co. 
Green Bay Supply Company 


KANSAS 


GREAT BEND 

Wedell, Inc. 

HAYS 

Wedell, Inc. 

KANSAS CITY 

ween Wholesale Distributors, 
ne. 

TOPEKA 

W.A.. Thompson Hdwe. Co. 


KENTUCKY 


HARLAN 

Kentucky Mine Supply 
Company, Inc. 

HAZARD 

Sterling Hardware Company 

LEXINGTON 

Lexington Whsl. Grocery & 
Hdwe. Co., Inc. 

Van Deren Hardware 
Company, Inc. 

LOUISVILLE 

Belknap Hardware & 
Manufacturing Co. 

Peaslee-Gaulbert pay 

Reynolds Aluminum Sply. Co. 

Stratton & Terstegge Co., Inc. 

PADUCAH 

Cole Lumber & Supply Co., Inc. 

SOMERSET 

Economy Wholesale Company 


LOUISIANA 


ALEXANDRIA 
United Distributors & Bidg. 
Specialties 
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A quality roof for every type and style of building 
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BATON ROUGE 

Modern Builders Supply Co. 

LAFAYETTE 

Southern Steel & Hardware 
Supply Co., Inc. 

LAKE CHARLES 

K. & M. Sales Company 

NEW ORLEANS 

Cahn Bros. & Ryder, Inc. 

SHREVEPORT 

Lee Hardware Company, Inc. 

Shreveport Sash and Door, Inc. 


MAINE 


AUBURN 

Builders Specialties Cc. 
Herrick Company 

BANGOR 

Snow & Nealley Co. 
PORTLAND 

Richardson Dana & Co., Inc. 


MASSACHUSETTS 


BOSTON 

Herrick Company 

Whitney Building Products, 

Inc. 

BRIGHTON 

Builders Specialties Co. 

CAMBRIDGE 

Cooperative Reserve Supply, 
Inc. 

FITCHBURG 

Central New England Lumber 
Dealers Reserve Supply 

NEWBURYPORT 

Great Northern Steel, Inc. 


SPRINGFIELD 
Roofers Supply 


MICHIGAN 


DETROIT 
Federal Asphalt Products, Inc. 
The Star Stee! Supply 


Co. 
Wolverine Shingle & Lbr. Co. 
GRAND RAPIDS 
Morley Brothers 
E. LANSING 
Morley Brothers 
MELVINDALE 
The Burton Company 
ROYAL OAK 
Morley Brothers 
SAGINAW 
Morley Brothers 


MINNESOTA 


BENSON 
— Builders & Investment 
0. 

MINNEAPOLIS 

J. F. AndersonWholesale Div. 

A. H. Bennett Company 

Builders Products, Inc. 

Coast-To-Coast Stores 

Gamble Skogmo, Inc. 

The Midwest Company, Inc. 

United Hdwe. Distributing Co. 

SOUTH ST. PAUL 

Farmers Union Central 
Exchange, Inc. 





ST. PAUL 
Reserve Supply Company 


MISSISSIPPI 
COLUMBUS 
= Wholesale Hdwe., 
ne. ° 
GREENVILLE 
Baird and Company 
GRENADA 
J. H. Oliver & Company 
HATTIESBURG 
Hattiesburg Mfg. Co., Inc. 
JACKSON 
Orgill Brothers & Co. 
Southern Sash & Door Co. 
Stratton-Warren Hardware Co. 
NATCHEZ 
Feltus Brothers Hardware Co. 


MISSOURI 

CAMDENTON 
Parish Wholesale Supply Co. 
FERGUSON 
C. J. Harris Lumber Company 
JOPLIN 
Central States Steel, Inc. 
KANSAS CITY 
Central States Steel, Inc. 
Cimarron Lbr. & Supply Co. 
International Paper Co., 

Long Bell Div. 
Martin Material Co., Inc. 
Townley Metal & Hardware Co. 
KENNETT 
Riggs Supply Company 
MOBERLY 
Stephens Hardware Co. 
ST. JOSEPH 
Lumberman's Supply Co., Inc. 
ST. LouISsS 
Associated Hardware Co. 
Hill-Behan Lumber Company 
Mound City Supply Co. 
L. J. Ross Company 
Shapleigh Hardware Co. 
Witte Hardware Corporation 
SPRINGFIELD 
Wholesale Lumber & Materials 

Co., Inc. 
VALLEY PARK 
Lumber & Hdwe. Supply Co. 


MONTANA 


GREAT FALLS 
interstate Construction & 
Bidg. Supply Co. 


NEBRASKA 
HASTINGS 
Dutton-Lainson Co. 
LEXINGTON 
Lexington Building Supply Co. 
LINCOLN 
Johnson Lumber Supply Co. 
OMAHA 
Johnson Lumber Supply Co. 
NEVADA 


LAS VEGAS 
M & T Builders Supply Co. 





RENO 
Wholesale Bidg. Materials, Inc. 
Zellerbach Paper Company 


NEW HAMPSHIRE 


MANCHESTER 
Builders Specialties Co. 


NEW JERSEY 


NEWARK 

igoe Brothers, Inc. 

ORANGE 

Acme Roofing, Siding & 
Supply Co. 

RIVER EDGE 

National Building Materials Co. 

WASHINGTON 

Igoe Brothers, Inc. 


NEW MEXICO 
ALBUQUERQUE 
Apache Lumber Company 
Momsen-Dunnegan-Ryan Co. 
Zork Hardware Company 
ESPANOLA 
Cook's Wholesale Lumber Co. 


ROSWELL 
Lumberman’s Supply Co., Inc. 


NEW YORK 


ALBANY 

Wholesale Service Sply. Corp. 

BINGHAMPTON 

Wholesale Service Sply. Corp. 

BRONX 

Beyer Bros. Metal & Rfg. 
Supply Co. 

CORNING 

Ontario Bidg. Supply Co., Inc. 

FARMINGDALE 

D. Brown Company, Inc. 

HOOSICK FALLS 

Falls Hardware Supply, Inc. 

NEWBURGH 

Kempler Metal Supply Co. 

NEW YORK 

G. A. Feld Company 

Metropolitan Roofing Supplies 
Co., Inc. 

PLATTSBURG 

Sterling Distributors 

RICHMOND HILL 

Richmond Hill Tinsmith 
Supply Corp. 

RIVERHEAD 

D. Brown Co., Inc. 

ROCHESTER 

Ontario Bidg. Supply Co., Inc. 

Wholesale Service Sply. Corp. 

SYRACUSE 

ABC Supply Company 

Wholesale Service Sply. Corp. 

TARRYTOWN 

Goldberg Wholesale Supply 
Corp. 

UTICA 

Doyle Hardware 

Wholesale Service Sply. Corp. 

WOODSIDE 
Igoe Brothers, Inc. 





IN YOUR AREA 





NORTH CAROLINA 


ASHEVILLE 
General Building Products Co. 


CHARLOTTE 
American Hdwe. & Equipment 


Co. 
Delph Hdwe. & Specialty Co. 
DURHAM 
Buildwell Products, Inc. 


DUNN 
Southern Jobbers, Inc. 


FAYETTEVILLE 
Binswanger & Co., Inc. 


GREENSBORO 
Binswanger & Co., Inc. 


MOREHEAD CITY 
W. P. FreemanWhise. Co. 


NORTH WILKESBORO 
Jenkins Wholesale Supply 
Co., Inc. 


RALEIGH 
Brown-Rogers-Dixson Co. 
Farmers Cooperative Exchange 
Reynolds Aluminum Sply. Co. 
WASHINGTON 

Harris Hardware Co. 

WEST JEFFERSON 
Hardware Supply, Inc. 
WILMINGTON 

The Becker Builders Sply. Co. 
J. W. Murchison Company 


WILSON 
Carolina Plywood Distributors 


WINSTON-SALEM 
Brown-Rogers-Dixson Co. 


NORTH DAKOTA 


FARGO 
Reserve Supply Co. 


MANDAN 
ManDisCo Company 
OHIO 

AKRON 

Dealers Wholesale Lumber & 
Supply Co. 

CLEVELAND 

The George Worthington Co. 

COLUMBUS 

Vorys Brothers, Inc. 

DAYTON 

Wibco, Inc. 

MANSFIELD 

The Mansfield Hardware & 
Supply Co. 

NORWOOD 

Genasco Asphalt Products Co. 

PORTSMOUTH 

Gilbert's, Inc. 

TOLEDO 

D. J. Marleau Company 


YOUNGSTOWN 
Wickliffe Wholesale Division 


OKLAHOMA 


ENID 
International Paper Co., 
Long Bell Div. 
Midwest Wholesale Company 
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McALESTER 
International Paper Co., 
Long Bell Div. 
OKLAHOMA CITY 
Central States Steel, Inc. 
International Paper Co., 
Long Bell Div. 
TULSA 
Central States Steel, Inc. 


OREGON 
EUGENE 
Zellerbach Paper Co. 
MEDFORD 
Zellerbach Paper Co. 
PORTLAND 
Berkheimer Co. 
Northern Wholesale Hdwe. Co. 
Zellerbach Paper Co. 
SALEM 
Berkheimer Co. 
Zellerbach Paper Co. 


PENNSYLVANIA 


ALLENTOWN 

C. Y. Schelly & Bro., Inc. 

ALTOONA 

Anchor Sanitary Co. 

CANONSBURG 

Lumber Distributors, Inc. 

HARRISBURG 

Stanley Distributing Co. 

HUNTINGDON 

C. H. Miller Hardware Co. 

NEWCASTLE 

Anchor Sanitary Co. 

PHILADELPHIA 

Northeast Roofing Supply Co., 
Inc. 

PITTSBURGH 

Anchor Sanitary Co. 

Associated Hdwe. Supply Co. 

Smith-Woodwell Div. of 
Anchor Sanitary Co. 

WILKES - BARRE 

Evans Bidg. Materials 
Distributors 

WILLIAMSPORT 

Allied Building Products, Inc. 

WYNNEWOOD 

Lumbermans Merchandising 
Corp. 

YORK 

Wolf Distributing Company 


RHODE ISLAND 


PAWTUCKET 
Builders Specialties Co. 


SOUTH CAROLINA 
CHARLESTON 
William M. Bird & Co., Inc. 
C. D. Franke & Co., Inc. 
COLUMBIA 
Binswanger & Co., Inc. 
Brown-Rogers-Dixson Co. 
FLORENCE 
Binswanger & Co., Inc. 
GREENVILLE 
Binswanger & Co., Inc. 





SPARTANBURG 
Brown-Rogers-Dixson Co. 
General Supplies, Inc. 
SUMTER 

Dealers Wholesale Co., Inc. 


SOUTH DAKOTA 


ABERDEEN 
Thompson Yards, Inc. 


MITCHELL 
Hardware Supply Co., Inc. 


RAPID CITY 
Building Material Distributors 


SIOUX FALLS 
Larson Hardware Co. 


TENNESSEE 


BRISTOL 
C. M. McClung & Co., Inc. 


CHATTANOOGA 
Hibbler-Barnes Co. 
C. M. McClung & Co., Inc. 
Mills & Lupton Supply Co. 


KINGSPORT 
Holston Builders Supply Co. 


KNOXVILLE 
House-Hasson Hdwe. Co., Inc. 
C. M. McClung & Co., Inc. 


MEMPHIS 

The Arkmo Lumber Co. 

Fant & Anderson Co. 

Jordan Lumber Company 
Orgill Brothers & Co. 
Pidgeon-Thomas Iron Co. 
Reynolds Aluminum Sply. Co. 
Stratton-Warren Hardware Co. 
Three States Supply Co. 


NASHVILLE 
Keith, Simmons Co., Inc. 
Reynolds Aluminum Sply. Co. 


TEXAS 


ABILENE 
Dealers Sash & Door Company 
United Materials, Inc. 


AUSTIN 

The Calcasieu Lumber Co. 
Kuntz-Sternenberg Lbr. Co. 
Longhorn Sash & Door Co. 


AMARILLO 
International Paper Co., 
Long Bell Div. 
Krister Supply Co. of Amarillo 


BEAUMONT 
Tyrrell Hardware Company 


CALDWELL 
Woodson Lumber Co., 
Wholesale, Inc. 


CORPUS CHRISTI 

B. L. Moorhouse Company 

Jack H. Scholl Lumber & 
Millwork Co. 

Trinity Steel Whse. Co., Inc. 


DALLAS 

Dealers Building Materials Co. 
Lone Star Sash & Door Co. 
Moore and Company 
Peaslee-Gaulbert Corporation 





SEE trHe FRY DISTRIBUTOR 


EL PASO 

Booker Building Products, Inc. 
Momsen-Dunnegan-Ryan Co. 
Zork Hardware Co. 


FORT WORTH 

Central Building Products Co. 
Chupik Wood Mfg. Co., Inc. 
Dealers Building Materials Co. 


GALVESTON 
Black Hardware Company 


HARLINGEN 

Atlas Manufacturing Co. 

South Texas Lumber Co., 
Wholesale Division 


HOUSTON 

Bering-Cortes Hardware Co. 
Dealers Building Materials Co. 
Joseph F. Meyer Co., Inc. 
Southwestern Steel Products 


oO. 
South Texas Lumber Co., 
Wholesale Div. 
Stahiman Lumber Company, 
Wholesale Div. 
Star Steel Supply Co. 
KELTYS 
Angelina County Lumber Co. 


LAREDO 

Rodriguez Pipe & Steel Co. 

LIVINGSTON 

Livingston Grain & Grocery Co. 

LUBBOCK 

Navajo Supply Company 

Western Windmill Company 

West Texas Wholesale Co. 

McALLEN 

Valley Oil Field Supply Co. 

ORANGE 

Harding & Lawler, Inc. 

PARIS 

National Hdwe. & Supply Co. 

SAN ANTONIO 

Central Bidg. Materials Co. 

Chupik Wood Mfg. Co., Inc. 

Wm. Van Hoogenhuyze 
Hardware Co. 

Wilson Lumber Company 

TEMPLE 

Chupik Wood Mfg. Co., Inc. 

TEXAS CITY 

Bay Buiiding Materials Co. 


TYLER 
Lone Star Sash & Door Co. 


WACO 
Waco Wholesale Supply Co. 


UTAH 
SALT LAKE CITY 
Knudsen Builders Supply Co., 


Inc. 
The Salt Lake Hardware Co. 


VIRGINIA 
CHRISTIANSBURG 
Mitchell Sales Co., Inc. 


DANVILLE 
Piedmont Hardware Company 
Plumbing & Mill Supplies, Inc. 





IN YOUR AREA 


LYNCHBURG 
Barker-Jennings Hdwe. Corp. 
John E. Gannaway & Co. 

N. B. Handy Company 


McCLURE 

Erwin Supply & Hdwe. Co., Inc. 
NORFOLK 

Building Supplies Corp. 
RICHMOND 

Binswanger & Co., Inc. 
Reynolds Aluminum Sply. Co. 
Richmond Hardware Company 
ROANOKE 

Binswanger & Co., Inc. 


VERMONT 


BURLINGTON 
Herrick Co. 


WASHINGTON 
KENNEWICK 
Berkheimer, Inc. 
PASCO 
White River Wholesale Co. 
PORT ANGELES 
Zellerbach Paper Co. 
SEATTLE 
Berkheimer Manufacturing Co. 
Lumber Supply & Whse. Co. 
Morrison Merrill of Seattle, Inc. 
Zellerbach Paper Co. 
SPOKANE 
Jensen-Byrd Co. 
Zellerbach Paper Co. 
TACOMA 
Zellerbach Paper Co. 
WALLA WALLA 
Dealers Supply Co. 
Zellerbach Paper Co. 
WENATCHEE 
Zellerbach Paper Co. 
YAKIMA 
Zellerbach Paper Co. 


WEST VIRGINIA 


WESTON 
Gregg Grocery Co. 


WISCONSIN 
FOND DU LAC 
A A Distributors, Inc. 
GREEN BAY 
Morley-Murphy Company 
LACROSSE 
Badger Corrugating Co. 
Reserve Supply Co. 
MILWAUKEE 
Frankfurth Hardware Co. 
Morley-Murphy Company 
Wisconsin Wholesale 
Distributig Co. 
PORTAGE 
Freeland Industries, Inc. 
SUPERIOR 
Central Cooperatives, Inc. 
WALWORTH 
Perfect Seal Manufacturing Co. 
WAUSAU 
Morley-Murphy Co. 


WYOMING 


CASPER 
Rocky Mountain Supply Co. 











WALL PANELING 


%/,” Red or White Oak, V-Joint 
6” and 8” widths in the follow- 


ing grades: 


Classical 
Practically clear except for oc- 
casional burl, pin worm hole or 
other slight imperfection that 
will not impair the appearance 
of a fine formal wall. 


J 
Colonial 
May contain all types of sound 
defects, but must be usable in the 
entire width and length of each 
plece and make a finished wall 
of good appearance. 


PLANK FLOORING 

32” thick, 4”, 6”, 8” widths. 
4’ and longer lengths in the fol- 
lowing grades: 


a 
Georgian 
Practically clear — approxima- 
ting standard select and better 


grades, 


Informal 


Contains sound character marks 
and slight variable imperfections. 


ATLANTA OAK FLOORING of °F 
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PAOYWING UP 
im the industry 





Bird & Son, Inc. .. . HENRY F. 
DAVID of Westwood, Mass., has 
been named assistant division 
manager of the southeastern di- 
vision of the building materials 
branch. His headquarters will be 
in Charleston, S. C. Davis has 
been with the company for 19 
years. He was formerly sales man- 
ager of the eastern division of the 
building materials branch. 


John W. Masury & Son, Inc... . 
LLOYD E. STEGNER is the new mer- 
chandising manager in the Balti- 
more home office of this paint 
manufacturing company. Before 
joining Masury in 1949, Stegner 
was trade sales manager and east- 
ern sales manager for two other 
national paint companies. 


The Ruberoid Co. .. . FRANK J. 
SCHMITT JR. is the new assistant 
sales manager at the Dallas, Texas, 
plant of this producer of asphalt 
and asbestos building materials. 
Schmitt joined Ruberoid in 1929 
as a planning clerk. He has since 
served as office manager of the 
St. Louis plant, assistant to the 
general superintendent, and sales 
representative in Oklahoma. 


Schmitt 


Caldwell Manufacturing Co. ... 
New assistant sales manager for 
this Rochester, N. Y., manufac- 
turer of sash balances is F. DEAN 
LOWELL. A graduate of Hanover 
College, Indiana, Lowell formerly 
served as general sales manager 
for the Rochester Products Divi- 
sion of General Motors. 


H. K. Porter Co. ...W. H. HEATH 
has been appointed assistant gen- 
eral sales manager, Disston Divi- 
sion, according to S. N. Pritchard, 
general sales manager. C. Earl 
Weber will succeed Heath in the 


22 


position of hardware products 
manager. Heath will supervise 
both the hardware and industrial 
sales in his new position. 


Philip Carey Manufacturing Co. 
. . . New merchandising manager 
for the building products division 
is GEORGE C. FUGETT. He has served 
this building materials manufac- 
turer since 1948, as salesman, 
paint merchandising manager, and 
assistant merchandising manager 
of the building products division. 


Curtis Companies, Inc. .. . FRANK 
B. KREIDER has been named vice- 
president in charge of sales for 
this Clinton, Iowa, manufacturer 
of Curtis Woodwork. Kreider re- 
ceived his B.S. degree in manage- 
ment engineering from Carnegie 
Tech Institute and his M.S. degree 
in industrial engineering from the 
University of Pittsburgh. 


Yale & Towne Assigns 
Hardware Salesmen 


A chain of promotions within 
the field sales force of the lock 
and hardware division of the Yale 
& Towne Manufacturing Co. has 
been made by James D. Young, 
the division’s general sales man- 
ager. 

William L. MacLeod is the new 
West Central region district man- 
ager. With headquarters in St. 
Louis, Mo., MacLeod will direct 
Yale sales in Kansas, Oklahoma, 
Missouri, northwest Arkansas, and 
Nebraska. A native of Barnes- 
ville, Ga., he attended the Uni- 
versity of Georgia. He has been 
with the Yale lock and hardware 
division for five years. 

Thomas J. Knox is a new terri- 
tory salesman for the Southeast- 
ern region. A native of Savannah, 
Ga., and a graduate of Boston 
University, Knox will sell Yale 
products in Tennessee, north Mis- 


sissippi, and east Arkansas, with 
headquarters in Nashville, Tenn. 
He formerly represented Yale in 
Florida. 

Paul C. Pope is another new 
territory salesman in the South- 
eastern region. From Louisville, 
Ky., he will be territory salesman 
in central and eastern Kentucky. 
An alumnus of Fordham Univer- 
sity, Pope formerly was with the 
Union Pacific Railroad. 

The West Central region also 
has two new territory salesmen. 
Richard V. Oehmsen represents 
Yale lock and hardware lines in 
Oklahoma, northwest Arkansas, 
and southwest Missouri, with Tul- 
sa as home base. He formerly was 
with A. G. Spalding & Brothers 
and Franklin Simon. 

William R. Snyder’s Yale terri- 
tory includes Kansas, northwest 
Missouri, and Nebraska, with Kan- 
sas City as headquarters. Snyder 
is an alumnus of the University 
of Connecticut and the son of 
Philip A. Snyder, industrial sales 
director for the same division of 
Yale & Towne. Young Snyder for- 
merly served with the Jewel Tea 
Co, 


McDonald to Manage 
Plywood Institute 


Clark E. McDonald recently 
succeeded Charles E. Close, re- 
tired, as managing director of the 
Hardwood Plywood Institute. With 
HPI since 1943, Close becomes 
secretary emeritus and industry 
consultant. 

A graduate of Southwestern Col- 
lege and the Harvard Graduate 
School of Business Administra- 
tion, McDonald most _ recently 
served as general manager of the 
Miami branch of the Logan Lum- 
ber Co., Florida wholesalers, which 
was closed. He previously serv- 
ed in executive capacities with 
Memphis furniture manufacturing 
and building material distributing 
firms. 

He formerly served as secretary- 
manager of the Southern Sash and 
Door Jobbers Assn. In Memphis, 
McDonald was a leader of the 
Hoo-Hoo and Memphis Lumber- 
men’s Clubs. 

He said that national headquar- 
ters for the Hardwood Institute 
soon would be moved from Chi- 
cago, Ill., to Washington, D. C. 
The plywood testing laboratory of 
the institute will be moved from 
Atlanta to Washington. 
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By. 


Rory, 


"Thanks to our Armstrong wholesaler 
we spend less time buying, 


more time selling” 


= 


“One source of supply for what we need. Our whole- 
saler, Addison-Rudesal, Inc., carries the complete Armstrong 
line . . . ceilings, fiberboard, insulation, hardboards. We 
find it’s more convenient and profitable to buy from one 
reputable supplier than from several different sources. 


om 


“We let him worry about inventories, We use Addison- 
Rudesal, Inc., as an extension of our own warehouse facili- 
ties. This warehousing service frees our capital and our 
own warehouse space for additional products that answer 
a wider range of our customers’ needs. 


The Armstrong Cork Company sincerely believes that the whol 
prosperity of the lumber dealer. That is why Armstrong Building | 
established wholesalers. For the address of the one nearest you, v 
3907 Ramsey Avenue, Lancaster, Pennsylvania. 


. ae. 





“We don’t run the risk of being bypassed. Armstrong 
Wholesalers sell only to established retailers. And it means 
a lot to me to know that if my prospects want an Armstrong 
product, they can’t get a big discount from a pseudo-whole- 
saler . . . they've got to buy that product from me! 


“He gives us valuable merchandising help. Our whole- 
saler’s salesman showed us how to display ceilings. He 
trained our men on how to sell them and gave us many pro- 
motional ideas that we've used successfully to build yard 
traffic and profitable ceiling sales.” 


r is vital to the growth and 
lucts are sold only through 
\rmstrong Cork Company, 


(Aymstrong BUILDING MATERIALS 


Temlok Roof Deck 


Temlok Sheathing 


Temlok Tile hiontone Ceilings 





SHAKE | 
SHINGLE 


KEASBEY & MATTISON’S EXCITING NEW ASBESTOS-CEMENT SIDING 


Just look at what you’ve got to help you sell! 


Fold over sample case—gives you a better look- Colorful mailing pieces—with which you can Consumer envelope stuffers—to pre-sell your 
ing stage for your SHAKE SHINGLE samples. whip up customer enthusiasm. prospects on “K&M" SHAKE SHINGLE. 


Dealer newspaper mat ad—to help you reach Decorator colors—selected by an expert, give “K&M” Advertising and promotion pre-sells your 
prospects all over your area. “K&M” SHAKE SHINGLE surefire eye appeal ! prospects through such magazines as Good 
Housekeeping, through direct mail, and other 


sales helps. 


Plus salesmen’s helps, displays—practically everything you could think of to make SHAKE SHINGLE a@ real profit builder. 
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Backed by Good Housekeeping Seal of Approval; 


meets both Federal and FHA specifications. 


LOOKS LIKE WOOD...LASTS LIKE STONE! 


Backed by the most colorful and dram 


tic merchandising 


program in “K&M” history! 


Put a new spurt in your siding sales with 
“K&M’s” newest, most striking development— 
SHAKE SHINGLE, the asbestos-cement siding 
that looks like wood. And here’s why your cus- 
tomers will find “K&M” SHAKE SHINGLE 
irresistible. It’s got the attractiveness and warm 
texture of a wood shake. It’s got the durability 
and freedom from maintenance of asbestos- 
cement. Yet it costs no more than ordinary 
asbestos-cement siding shingles! 


High-impact “K&M” merchandising and pro- 
motion gives you everything you need to arouse 
buyer interest...create buyer enthusiasm. Color, 
eye-appeal, showmanship, and down-to-earth 
hard-selling facts, you'll find them all in your 
new “K&M” merchandising aids and displays. 


We’re bursting out all over with pride and ex- 
citement over “K&M” SHAKE SHINGLE, and 
so will you. And why not? A handsome new 
product, backed by powerful promotion, and a 
terrific potential market. What more do you need 
with any siding? 


SOUTHERN BUILDING SUPPLIES for JULY, 1958 


Get the edge on your competitors now. Be the 
first to show off the new “K&M” SHAKE 
SHINGLE in your area. Write to us today for 
more information. 

Just loc what you’ve got to sell ! 


e The most unique design in siding—a shake type design that 
looks like wood 

e Five, modern, attractive colors—White, Yellow, Gray, Green 
and Coral. 

e Freedom from maintenance—‘K&M” SHAKE SHINGLE won't 
ret or corrode. Never needs protective painting. Won't curl. 

e Long life—“K&M' SHAKE SHINGLE is vermin-proof and termite- 
proof. Resists fire and weather. 

e Low-cost—it easily fits into the average homeowner's budget 
. «. Costs no more than ordinary asbestos-cement siding. 


KEASBEY & MATTISON 


COMPANY AMBLER e¢ PENNSYLVANIA 


For more details on above items, use Coupon on Page 72 





J. W. ZuBER, president of Zuber 
Lumber Co., Atlanta, Ga., was 
elected president of the Southern 
Sash & Door Jobbers Assn. at the 
group’s 23rd annual membership 
meeting in Memphis, Tenn., June 
9-10. 

Zuber, who moved up from the 
vice-presidency, succeeds F. R. 
Weddington of Waco, Texas. Wed- 
dington heads Wm. Cameron & Co. 

Departing from custom, the 
SSDJA named two vice-presidents. 
J. R. Druhan of McPhillips Mfg. 
Co., Inc., Mobile, Ala., was elected 
first vice-president, and J. Reese 
Jones Jr. of Victoria Sash & Door 
Co., Inc., Shreveport, La., second 
vice-president. Thomas Birchfield 
is secretary-treasurer of the as- 
sociation, with offices in Memphis. 

New directors are John Carney, 
Oklahoma Sash & Door Co., Okla- 
homa City; James M. Green Jr., 
Palmetto Sash & Door Co., Inc., 
Orangeburg, S. C.; B. W. Harper, 
New Orleans Sash & Door Co., Inc., 
New Orleans; Manuel F. Harris, 
Wm. Cameron & Co., Waco, Texas; 
Holmon Jeansonne, Cole Manu- 
facturing Co., New Orleans; Lewis 
H. Jenkins, Jenkins Wholesale 
Supply Co., Inc., North Wilkes- 
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boro, N. C.; J. E. McCord Jr., 
McCord Wholesale, Corpus Christi, 
Texas; John M. McIntosh, Neal- 
Blun Co., Savannah, Ga.; R. C. 
Slack, A. H. Ramsey and Sons, 
Inc., Miami, Fla.; Merritt Suther- 
land, Bass & Co., Inc., Hopkinsville, 
Ky., and W. Horace Woods, Geo. 
C. Vaughan & Sons, Houston, 
Texas. 

Cost control and distribution 
problems in the marketing of 
woodwork products claimed major 
attention of the nearly 300 indus- 
try members. Sessions were at the 
Peabody. Members came from 18 
states and the District of Columbia. 

Highlighting the program were 
two panel discussions led by Louis 
G. Riecke Sr., vice-president and 
general manager of Tulane Hard- 
wood Lumber Co., Inc., New Or- 
leans. 

An analysis of expenses relating 
to warehousing and selling, under 
the general subject of “Increasing 
Profits Through Cost Control,” 
brought suggestions for more mod- 
ern warehouse facilities, an order 
assembly area, closer supervision 
and direction of personnel in rout- 
ing and filling orders to avoid cost- 
ly mistakes, and re-examination of 


J. W. Zuber, left, president of Zuber 
Lumber Company of Atlanta, is the 
new president of the Southern Sash & 
Door Jobbers Assn. Elected with him 
as first vice-president at the June 
membership meeting in Memphis, 
Tenn., was J. R. Druhan, center, of 
McPhillips Manufacturing Company, 
Inc., Mobile, Ala. Thomas Birchfield, 
right, is secretary-treasurer of the as- 
sociation, with offices in Memphis. 


insurance in order to trim costs. 

Panelists were W. A. Compton, 
president of Allen Millwork Mfg. 
Co., Shreveport, La.; Lewis H. 
Jenkins, Jenkins Wholesale Sup- 
ply Co., Inc., North Wilkesboro, 
N. C.; and Ellis Wilson Jr., Wilson 
Lumber Co., Wholesale, San An- 
tonio, Texas. 

Panelists discussing delivery and 
cverhead urged careful routing of 
orders to cut down expensive long 
hauls with light loads. Trucks 
versus trailers and fleet mainte- 
nance questions also stirred jobber 
audience participation. Panelists 
were David C. Schaefer, Schaefer 
Sash & Door Co., Atlanta; Kenneth 
Johnson, Dykes Bros., Little Rock, 
Ark.; and David R. Toombs, 
Toombs & Company, Springfield, 
Mo. 

More use of advertising and 
promotional programs to stimulate 
business was urged by Phil Creden, 
merchandising manager of Edward 
Hines Lumber Co. of Chicago, a 
luncheon speaker. 

“The trouble with the building 
industry is that we have forgotten 
about the small homeowner and 
home improvements while con- 
centrating on new construction,” 
Creden declared. 

A panel discussion of “Person- 
nel — From Hiring to Retiring” 
was led by W. W. Scott, vice- 
president of the National Bank of 
Commerce, Memphis. Panelists 
were four Memphians: W. R. 
Atkinson, co-director of the Mem- 
phis Psychological Service Center; 
C. Edward Carter, Industrial Re- 
lations manager, International 
Harvester Co.; John Guthrie, man- 
ager of industrial relations, Fire- 
stone Tire & Rubber Co.; and Dan 
C. Hallford, assistant vice-presi- 
dent in charge of industrial rela- 
tions, Plough, Inc. 

The panelists advised jobbers to 
give more attention to careful 
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Contact Your Nearest 
Dierks Representative: 


ARKANSAS 

EL DORADO 
Billy Jack Smith 
721 Liberty 

FT. SMITH 
Bill Chishoim 
P.O. Box 744 

LITTLE ROCK 
Ray Glover 
P.O, Box 2098 
by F. Landes 
P.O. Box 2098 


KENTUCKY 


OWENSBORO 
Russell McAlister 
0. Box 391 


LOUISIANA 

ALEXANDRIA 

Lloyd Click 

#5 Caroline Drive 
NEW ORLEANS 

Doyne Smeiser 

242 Little Farms Avenue 
SHREVEPORT 

Buddy Neal 

P.O. Box 631 

413 Louisiana Bank Bidg. 


MISSISSIPPI 
CRYSTAL SPRINGS 
C. E. Kiumb Lumber Co. 
P.O. Box 391 


MISSOURI 

KANSAS CITY 

Luck L. Cox 

1006 Grand Ave. 
LIBERTY 

W. M. Hall 

481 E. Kansas St. 
SPRINGFIELD 

Jack C. Carter 


National Station 
P.O. Box 2047 


NORTH CAROLINA 
CHARLOTTE 
Fred Carder, Jr. 
3139 Willow Oak Road 


OKLAHOMA 
ARDMORE 
F. W. Nims, Jr. 
P.O. Box 1911 
1702 Third - SW 
LAWTON 
John G. Burnett 
1622 No. 24th St. 
OKLAHOMA CITY 
F. K. Duncan 
P.O. Box 3672 
2201 Classen Bivd. 
TULSA 
W. B, Campbell 
P.O, Box 253 
TENNESSEE 
MEMPHIS 
Duke Forest Products, Inc. 
P.O. Box 6251 
213 Plaza Buliding 
3387 Poplar 
TEXAS 
ABILENE 
J. Hunter Lamb 
Wooten Hotei 
AMARILLO 
R. H. Kelly 
P.O. Box 214 
CORPUS CHRISTI 
Joe T. Holland 
P.O. Box 1956 
101 W. W. Jones Bidg. 
DALLAS 
Clay Burnett 
Burnett Forest Prod. Sales Co. 
924 ICT Building 
HOUSTON 
D. J. Saunders 
P.O. Box 1654 
SAN ANTONIO 
J, P. Hart 
P.O. Box 2165 
Gibbs Building 
TYLER 
Morris C. Wells 
.0. Box 461 
105 E. Hilisboro 
WICHITA FALLS 
Clarence L. Moore 
P.O, Box 982 
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TRIM WINDOWS and DOORS 


PERFECTLY, 


ge) fe] lie 18 & 4 


Tie meeliiva ¢m 4 





with DIERKS PACKAGED TRIM 


JUST OPEN the dustproof packages of Dierks Interior Window Trim 


and you're ready to go! Two packages — one for the vertical parts, 
the other for the horizontal parts — contain everything needed to 
trim a window opening . . . easily worked kiln-dried Arkansas soft 
pine, selected for its figure, smoothly milled with flat surfaces 


sanded, pre-cut and mitred. 


Interior Door Trim is furnished two sets to the package (4 side 
and 2 head casings). For exterior door openings, one set (2 side 
and 1 head casing) can be packaged together when so specified. 


There’s no waste, no shortage, no returns of marred stock. 
Head casing, apron and stool are cut exact, with the end of apron 
and stool returned on the solid. Side casings and stops are slightly 
long to permit exact fitting. Patented metal splines to reinforce the 
mitred joints are included. When so specified, stock can be guide- 
drilled for easy nailing at slight additional cost. 


Dierks Trim can also be manufactured for specia! type window 
openings when dimensions to be trimmed are given 


Choose your pattern of Dierks Packaged Trim... 


Easy to STOCK! Easy to SELL! Easy to USE! 
Call the nearest Dierks representative listed at left 


Dierks Forests, Inc. 


810 Whittington Ave. Phone NAtional 3-7766 Hot Springs, Ark. 
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selection of new employees, to 
develop better employer-employee 
relations, and to enlist employees’ 
aid in an effort to make their oper- 
ations more profitable. A testing 
program for all new employees 
was urged. 

Joseph E. Burger, retired vice- 
president of Corneli Seed Co. of 
St. Louis, delivered an inspira- 
tional sales pep address as lunch- 
eon speaker on the second day. 
His topic was “How to Get Bet- 
ter.” 

The association’s annual mid- 
winter meeting was set for Nov. 
21-23 at Miami Beach, Fla. 


SPA Plans Intensive 
Membership Drive 


The Southern Pine Assn. is 
launching an intensive member- 
ship drive to further implement 
and broaden the scope of the in- 
dustry’s cooperative merchandis- 
ing effort. 

President M. W. Smith Jr. ap- 
pointed a membership development 
committee of 21 lumber manu- 
facturers to head up the program. 

Smith cited several principal 
reasons for the urgent need for 
increased SPA membership. The 
improvement in Southern pine 
sawtimber supply has created a 
selling problem. More lumber is 
available; more has to be sold. 
Southern pine must regain lost 
markets, build new ones, and re- 
invade territory in the East and 
Midwest. The array of competitive 


materials such as metal, plastics, 
steel, aluminum, and_ concrete 
press the need for intensified mer- 
chandising of Southern pine lum- 
ber. 

Smith maintained that to meet 
this competition of large, concen- 
trated enterprises, the 20,000 small 
sawmills in the South must organ- 
ize to achieve unity of thought and 
action, and strength. 


NLMA Claims Lumber 
To Be Best Buy 


Today’s best buy in construction 
materials is lumber, according to 
the National Lumber Manufac- 
turers Assn. 

Wholesale price indexes com- 
piled by the U. S. Department of 
Labor would indicate that the cost 
of structural steel, fiber board, 
glass, cement and structural clay 
products increased sharply during 
the decade between 1947 and 1957. 
By the end of 1957, the average 
cost of all building materials on 
the whclesale level had increased 
38 per cent, where the cost of lum- 
ber would appear to be less than 
that of all other major building 
materials, NLMA points out. 

NLMA presents the following 
breakdown to show the percentage 
of wholesale cost increase which 
occurred between 1947 and the 
close of 1957: lumber costs in- 
creased 23.2%, concrete products, 
32.4%, gypsum plaster lath, 34.9%, 
window glass, 52.6%, fiber board 
(insulation) , 51.9%, cement, 61.2%, 


DEALERS SEE NEW PLYWOOD PANEL DISPLAYS 


Pictured above are a few of the more than a hundred men in attendance at a 
recent dealer meeting held at the warehouse of the Dealers Warehouse Corp., 
wholesale distributors, in Knoxville, Tenn. The new “Visual Impact” display 
program of the Dixon Plywood Corp., manufacturer of prefinished plywood 
panels, was presented by David Dixon. The program features the display panels 
seen above. 


structural clay products, 66.2%, 
and structural steel, 127.8%. 


Jones-Blair Celebrates 
30th Anniversary 


The Jones-Blair Paint Co. of 
Dallas, Tex., largest paint manu- 
facturing firm in the Southwest, 
recently celebrated its 30th an- 
niversary with an open house. The 
occasion also celebrated the com- 
pany’s modern and greatly ex- 
panded plant facilities on Denton 
Drive. 

The firm was organized in 1928 
by the late R. W. Blair and David 
P. Jones. It began with four em- 
ployees and a payroll of $83 a 
week. Through the progressive 
leadership of the late R. W. Blair, 
his son, R. W. Blair Jr., and D. P. 
Jones, the Jones-Blair Paint Co. 
now covers Texas to the border 
of Mexico, westward to Albuquer- 
que in New Mexico, eastward to 
Monroe in northern Louisiana, and 
northward to cover all of Okla- 
homa. 

D. P. Jones is chairman of the 
board of directors of the company. 
R. W. Blair Jr. is president. Other 
officers include Henry F. Erickson, 
vice-president; George H. Rogers, 
vice-president; and E. D. Miller 
Jr., secretary. 


Sept. 6-14 Dates for 
National Home Week 


National Home Week will cele- 
brate its 10th anniversary Septem- 
ber 6-14 this year. Each year since 
1948 the National Assn. of Home 
Builders has staged this nation- 
wide observance — an _ event 
shared by homebuilders, manufac- 
turers, and suppliers in the home- 
building industry. 

Approximately 10,000 new 
homes, each incorporating the 
newest ideas in home design, will 
be on display throughout the 
country this year. The purpose 
of National Home Week is to 
educate the public on homebuild- 
ing, and to demonstrate the new- 
est and best homes in all price 
classes. 

Manufacturers and distributors 
of building materials and equip- 
ment are planning national ad- 
vertising, TV and radio broad- 
casts, and other special promo- 
tions for National Home Week. 
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THE SKYS THE LIMIT... 
WHEN YOU SELL GARDNERS 
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Being close-by to every area of the South permits us 
to eliminate HIGH FREIGHT COSTS; our buy-as-you- 
need-it policy obviates over-stocking. Combine ALL 
GARDNER PRODUCTS into a 10,000 Ib. order and 
you as a Distributor secure the very lowest prices we 
have to offer. Our Fleet of modern trucks services the 


South in the speediest manner possible. 


GET YOUR SHARE OF SALES IN THE HUGE 
MOBILE HOME MARKET! One single application of 
popular-priced MOBILASTIC LIQUID ALUMINUM 
MOBILE HOME ROOF COATING makes EVERY 
Roof weathertight and it insulates, soundproofs and 
seals! Ideal for protecting TRUCK ROOFS, particularly 


refrigerated units. 


GARDNER 


ASPHALT PRODUCTS CO. 


POST OFFICE BOX 5776 


TAMPA, FLORIDA 











IMME DIATE 


DELIVERY ANYWHERE 
IN THE 


SOUTHEAST 
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On July 4th America 
celebrates the 182nd 
anniversary of her symbol 
of independence. 

Business has its symbols 
too... standing for ideals 
of quality and service. 
Such a symbol is NOYO— 
hallmark of quality in 
REDWOOD-—trademark 
of Union Lumber 
Company, serving dealers 
for almost three-quarters 
of a century. 


Certified K.D. 
VG & FG Stock 
All Patterns 
Mouldings 


Today with modernized 

mills unsurpassed in the 
industry, NOYO more 

than ever can meet 

your specifications with 
the finest. 


MIXED CARS 
Careful loading service 
that keeps true—once a 
NOYO Dealer—always. 


UNION LumBeR COMPANY 


SALES REPRESENTATIVES 
THROUGHOUT THE NATION 


Member California Redwood Association 






TREE FARMERS AND 
MANUFACTURERS 


FORT BRAGG 
CALIFORNIA 


San Francisco 
Los Angeles 
Park Ridge, Ill. 
New York 
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Modern/ so Beautiful / 
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ADD THIS SALES BOOSTER TO YOUR WINDOW LINE 





Here is a window unit that meets modern needs for architectural 

harmony and maximum utility. Frame and sash are selected Ponderosa 

Pine, treated with water repellent and rot-proofing preservative. Triple Gliding 
removable windows are suitable for any room in the house. They 

are completely weatherstripped and factory assembled with Wintite 

sash locks and full size aluminum frame screens installed. 


MANUFACTURED BY 


Uietribute-re- 


MANUFACTURERS OF MILLWORK + DISTRIBUTORS OF BUNLOERS SUPPLIES 
Recky Meunt, Virginie 
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NEW ALUMINUM SINGLE- AND DOUBLE-HUNG 
WINDOWS TO ROUND OUT YOUR TRUSCON LINE 


Truscon’s new Series 158 Aluminum Line is the win- 
dow you can sell for all types of construction, in any 
part of the country. 

Frame, masonry, concrete block, stucco. . . this win- 
dow fits them all. New design aluminum extrusions 
and advanced engineering give you all the advantages 
of an integral fin trim without the disadvantages. Fin 
flexibility makes it possible for you to sell this window 
for all construction types, with full conformity with 
regional preferences. 

Truscon’s new Series 158 is designed so that your 
customer can build construction of any type right up 
to it. Then, trim if desired. 

Round out your Truscon line. Stock, display, and 
sell Series 158 Aluminum Single- and Double-Hung 
Windows. Send coupon for facts. 


REPUBLIC STEEL 


TRUSCON STEEL DIVISION 


Youngstown 1, Ohio 


NAMES YOU CAN BUILD ON 
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Quality features to make sales fast: 


2 


10, 
11. 
12. 
13. 
14, 


eNOVaene 


Etched and lacquered. 

Solid white bronze hardware, tumbled and lacquered. 
Flush integra! lift. 

High humidity gutter. 

Positive vent stops. 


. Self-compensating spiral balances. 


Full perimeter silicone-treated wool pile weatherstripping. 
Mechanically interlocked vent corners. 

Removable parting strip. 

Screwless mullions, nailing strips and anchors. 

Tight sea! adjustable casings. 

Snap-in muntin bars. 

Extruded full and half screens. 

Storm sash. 


No other aluminum window can match them! 


REPUBLIC STEEL CORPORATION 
TRUSCON STEEL DIVISION 
DEPT. C-5474-R 


1054 ALBERT STREET « 


Please furnish 


YOUNGSTOWN 1, OHIO 


zes, specifications, prices on Series 158 


Aluminum Wi ws. 


Name 
Firm 


Address 


Title 




















only 
HAR-VEY hardware 
has all these features 


BUILT IN DOOR STOP 
LIFETIME 
NON-BINDING 
GUIDE 


EXTRUDED 
ALUMINUM 


TRACK Pas 


UNUSUALLY RIGID 
GUIDE HANGER 
' ADJUSTMENT SLOTS 
FOR EASY EXACT ALIGNMENT 


NEW KUSH-N-STOP 
REVERSIBLE 
JAMB HINGE 


Made to please your customer... 
NEW! Har-Vey “B” Line Slide-A-Fold Hardware 


HAR-VEY SLIDE-A-FOLD. HARDWARE is fash- 
ioned for the sales minded builder . . . it gives folding 
doors that sure, silent, smooth action needed to delight 
-the most discriminating home buyer or home owner. 
The new Har-Vey jamb hinge rigidly supports the 
door’s entire weight. The single top track serves only as 
a guide, assuring a lifetime of smooth, quiet and 
effortless operation. Look for the Har-Vey name 
stamped on metal parts . . . your assurance of superior 
quality. 


UNITS COME IN USEFUL HANDI-PAKS ... one 
box to one opening . . . contains everything to com- 
plete the job. Har-Vey’s unique design pays a bonus to 
the user in fast, easy installation. Har-Vey Handi-Paks 
are easy to stock . . . cuts your inventory, handling 
and sales costs. Price—eminently reasonable (and with 
no compromise in quality) . . . Har-Vey “B” Line 
Slide-A-Fold Hardware comes in 6 sizes from 2’ door 
openings at $3.79 to 6’ openings at $8.79. Write for 
complete details now! 


look at the easy one man installation... 


MARK LOCATIONS 


ES ote 


MOUNT TRACK & JAMB HINGE ATTACH DOOR TO HINGE 


ATTACH GUIDE HANGER ATTACH KNOBS 





Write for New Bulletin H-17 
AMERICAN SCREEN PRODUCTS COMPANY 


World’s largest manufacturer of window screens 
General Offices: 61 E. NORTH AVENUE 
NORTH LAKE, ILLINOIS 


© 1958 by American Screen Products Company 
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You're Better Off 
Down South, Brother! 


Richard P. Smith 





The South has been weathering 
the “recession” distinctly better 
than other areas of the United 
States. 

If you’ve been standing too close 
to your own problems to see how 
the Southland — the 19 Southern 
and Southwestern states — has 
continued to rise in the face of a 
temporarily slowed economy, step 
back a few notches and consider 
why we are blessed by living in 
an area which is now the nation’s 
No. 1 economic asset. 

From the facts and conclusions 
to follow, all of us should draw 
comfort from the clear signboards 
that the Southland — far more 
than any other area — is topping, 
Goliath-fashion, the  less-well- 
situated regions. 

The depressed state of business 


July, 1958 


SiO UTE 
BUILDING 
SUPPLIES 


By RICHARD P. SMITH 


President and Treasurer 
W. R. C. Smith Publishing Co. 
Atlanta, Ga, 


evident in the North, East, and 
West is much less noticeable in 
the South. Of all the various in- 
dicators you can examine, none 
reflects good jobs and public senti- 
ment more quickly or more ac- 
curately than retail sales. People 
spending money freely are happy, 
confident people whose faith in 
themselves and their future is 
backed up with cash. In the South 
consumer buying continues to be 
heavy. 

Over-all retail sales in stores 
other than the larger chains in 
March of this year exceeded those 
of February by $359-million, and 
January by $66-million in Ala- 
bama, Florida, Georgia, Missis- 
sippi, Tennessee, the Carolinas and 
Virginias, Maryland, Delaware, 
Kentucky, Arkansas, Louisiana, 
Oklahoma, Texas, and the District 
of Columbia. 

Of $3.3-billion which U. S. cash 
registers rang up in March, $667- 
million was spent in food stores, 
$210-million in eating and drink- 
ing establishments, $186-million 
for general merchandise, $208-mil- 
lion for apparel, $176-million for 


furniture and appliances, $257- 
million for lumber, building ma- 
terials, hardware, and farm equip- 
ment, $34§$-million at gasoline 
ervice stations, and $122-million 
for drugs and proprietaries, all of 
which showed increases in sales 

March over February. March 
sales brought to more than $9% 
billion the cumulative total of such 
transactions in the South in the 
first quarter of 1958, according to 
a Bureau of Census survey. 

The increase in sales in March 
»ver February came in the broad 
South, while the retail trade field 
in the Northeastern and North 
Central sections of the country 
were experiencing downtrends. 

Unemployment figures reveal 
that the South as a whole is rela- 
tively better off than other regions. 
Only seven per cent of the South’s 
labor force was unemployed in 
April (the last full month for 
which figures are available), where- 
as 7.8% of the workers were seek- 
ing jobs in the Northeast, 7.5% 
in the North Central region and 
8.3% in the West. 

In the year from April, 1957 to 
April, 1958, most of the unemploy- 
ment in the South was registered 
in farm jobs. In April of this year 
82.2% of the South’s labor force 
had jobs in non-agricultural oc- 
cupations; this was only 1.1% less 























Introducing the Author... 


S-B-S Publisher Richard P. Smith—an Atlanta, Ga., native— 
has perforce logical reason to proclaim Southern affinity and 
unfurl Dixie banners. The fact, however, that National Busi- 
ness Publications, Inc., recently saw fit to elect him as its 
chairman for the ensuing year, is a gauge to his grasp of the 
national business situation. Smith, a graduate of VMI, joined 
his father’s firm, W. R. C. Smith Publishing Co. of Atlanta, 
in 1934. He started in circulation, moved into production, 
and wound up working on the business end. Following World 
War II service as a lieutenant-colonel under both Gens. Lewis 
Hershey and Lucius Clay, Smith moved into the executive 
post created by his father’s passing in 1941. Now publishing 
five other trade journals besides S-B-S, he maintains that 
business journals are a contributing factor to the growth 
of the U. S. economy; that they’re here to stay as an adver- 
tising medium, because they’re basic to business’ needs. 

















than in April 1957. Thus far, the 
greatest loss of jobs has been in 
Southern agriculture, where the 
drop has been 1.8% in a year’s 
time, due primarily to continued 
farm mechanization and the at- 
traction of industrial employment. 

It is recognized that, for retailers 
in the small-town market which 
comprises much of the South, no 
economic trend is more significant 
than the continuing rise in cash 
farm income. Retail trade in these 
rural areas is so closely linked to 
the fortunes of agriculture that as 
the farmer prospers, so do the in- 
dependent retailers. 

Income received by Southern 
farmers in the year’s first two 
months averaged more than eight 
per cent above the 1957 period, and 
in mid-March national figures were 
at the highest level in five years. 
The annual rate of Southern farm 
income in the two months was 
$7.2-billion as compared with $6.6- 
billion a year earlier. 

With farm income more than 
keeping pace with increased costs 
of production items, the U. S. De- 
partment of Agriculture predicts 
that net farm income for 1958 will 
be five to 10 per cent ahead of 
1957. 

This increase, then, in net farm 
income is the significant fact, for 
it signals: 

1. An improvement in the farm- 

er’s ability to purchase. 

2. His re-entry into the market 
for virtually all categories of 
products. 

Recent trade surveys by South- 

ern Hardware — one of our six 


34 


publications — have revealed the 
soundness of the independent re- 
tailers’ competitive position in 
this important small-town market 
as contrasted with the position of 
many of their big-city brothers. 
In the rural towns and cities — 
locations free of the domination of 
department stores, mail-order out- 
lets, and discount houses — price 
structures tend to remain firm and 
profit margins are more depend- 
able. In most areas of the South 
dealers are free of such competi- 
tion and buy with the confidence 
that traditional margins can be 
maintained. Irresponsible price 
cutting and sales with limited 
profits are not characteristics of 
the Southern market, and therein 
lies much of the strength and im- 
portance of the small-town re- 
tailer. 

While the reactions of millions 
of Southern consumers are of vital 
economic importance, the reac- 
tions of businessmen also have an 
impact on the Southern economy 
that cannot be ignored. Perhaps 
the best gauge of business senti- 
ment is the 5.8% increase in South- 
ern business incorporations which 
was recorded in 1957 over 1956. 
However, you cannot realize the 
full impact of this fact until you 
contrast it with a national average 
which showed a 4.1% loss. 

Since 82.2% of Southern work- 
ers are in non-agricultural jobs, 
manufacturing rates a large share 
of the credit for our present satis- 
factory situation. Perhaps the prin- 
cipal reason the South has not 
experienced the same _ business 


drop that has hit other regions is 
that our plants are larger and the 
products are more basic — proc- 
essing raw materials through 
initial stages. We have relatively 
fewer finishing plants. Conse- 
quently, periodic changes in con- 
sumer demand are dampened 
somewhat before affecting our 
large processing industries. 

Let’s try to look simultaneously 
in two directions — at the big 
processing plants that we now 
have in the South, and at the com- 
ing finishing plants that will con- 
vert these processed materials 
into finished products to meet a 
fast-growing consumer demand. 
We already have an enormous 
stake in the processing industries 
and an equally important potential 
in the finishing plants that are 
rapidly developing. 

Now the picture is changing 
rapidly. Many small new indus- 
tries are being established to fur- 
nish supplies to the older big 
plants, and while the total of con- 
sumer products plants is not yet 
impressive, percentage growth is 
enormous. These trends will con- 
tinue at a more rapid pace. 

One outstanding example serves 
to substantiate the above state- 
ments — electrical machinery and 
equipment. 

General Electric and Westing- 
house have led the parade. There 
are now 22 major G-E plants in 
our area, producing transformers, 
distribution equipment, instru- 
ments and controls — and the 
enormous G-E electrical appliance 
plant at Louisville, Ky. The same 
is true of many other large nation- 
al companies. 

Another example is the great 
Ford glass plant at Nashville, 
Tenn. (yet a small portion of the 
$400-millions spent by Ford alone 
in the Southland since World War 
II). 

Other automotive manufacturing 
units in being or planned include 
the 1,300,000-square-foot Chrysler 
Corp. plant in St. Louis, Mo., re- 
cently announced by Executive 
Vice-President W. C. Newberg. 

In discussing selection of St. 
Louis, Newberg said that the site 
was “close to the heart of a rapid- 
ly expanding automobile market 
in the South-Central and South- 
west areas of the United States.” 

General Motors Corp. has been 
active, too, with such projects as 
the tremendous Buick, Oldsmobile, 
Pontiac assembly plant close to 
Atlanta, Ga., and plans to approxi- 
mately double the Atlanta Chevro- 
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WHAT DIXAIE’'S DOGRG 


The sugar in your coffee an’ 
The clothes upon your back, 
The fruit you have for breakfast, 
The rice they “puff” and crack, 
The very bed on which you sleep, 
Your furniture, per se, 
It’s made in Dixie for you, 
From Texas to N. C. 


Your horse that steps in “two O three,” 
The “brand” you love the best — 

The first one comes from Tennessee, 
Kentucky does the rest. 

And when you’ve dined on Southern fruits 
And roasts of Texas beef, 

The smoke you smoke or your “chewing” 

plug 

Is fine Virginia leaf. 


We're selling shirts to Chinamen 
And oil to parlez-vous, 

But when it comes to cotton bales, 
Well—Europe takes a few— 

Four hundred million dollars 


They built your house of Georgia pine, 
It’s roofed with Georgia slate; 

You bought the nails in Birmingham, 
If you were up-to-date. 

The rugs you laid upon the floors, 
The curtains, towels and sheets 

Were doubtless made in Southern mills 
Whose products can’t be beat. 


Your food is cooked in cotton oil 
It has “hog grease” “skinned a mile.” 
The folks that use it regularly 
Wear no dyspeptic smile. 
We’re lighting half the continent 
With Texas kerosene; 
They’re burning it ’neath boilers from 
Frisco to New Orleans. 


Dixie’s doing all of this— 
She’s very much “on top,” 
Everybody’s hustling 
And hasn’t time to stop. 
But when you're dead and done for, 
Just to show our sentiment, 
We'll pile Georgia marble on you 





%, 


Was, last year, the export sum 
And adding what we used ourselves, 
You’ll find we're “going some.” 








And there’s your monument. 


—W. R. C. Smith 




















More than a generation ago, Michigan-born W. R. C. Smith, the author's father, published this poem. 


let plant by adding 385,000 square 
feet of factory space. 

However, industry large and 
small is dependent on power, 
which today means the production, 
transmission and distribution of 
electrical energy. To meet the de- 
mands originating in manufactur- 
ing plants, homes, stores, ware- 
houses and offices, Southern utili- 
ties are expanding at a much faster 
pace than elsewhere. 

In just 10 years following World 
War II, the seven Southeastern 
states have advanced from the 
fourth largest producer of electric 
energy regionally in the nation to 
the No. 2 position, according to 
the U. S. Department of Com- 
merce. 

In 1957, 108.4-billion kilowatt 
hours of electric energy were pro- 
duced in the seven states by utili- 
ties and industries, or more than 
three times the 31-billion kilowatt 
hours produced in 1947. Last year’s 
108.4-billion kw/hr produced in 
the Southeast was exceeded only 
by the 162-billion produced in the 
East North Central states. 

The Southeast also led the na- 


tion in rate of increase and the 
West South Central section was 
second in percentage increase. 
Forecasts of nearly all Southern 
and Southwestern utilities indicate 
huge construction programs during 
the coming years. The Southern 
Co. forecast shows a construction 
program of $500-million during the 
years 1958-1960. Since 1927 the 
rate of growth in the system com- 
panies’ energy requirements has 
been slightly over eight per cent 
a year compounded annually — 
equivalent to a doubling of the 
load every nine years. Generating 
units to be installed during the 
next three years on the Southern 
Co. system total 1,250,000 kw. 
The 1958 program totals $155- 
million for the Southern §sys- 
tem companies: Alabama Power, 
Georgia Power, Gulf Power, Mis- 
sissippi Power and Southern Elec- 
tric Generating Co. This is the 
largest construction program in 
the history of the company. 
Typical of expansion in the 
Southwest is a $21-million electric 
power generating expansion pro- 
gram during the next three years 
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for Southwestern Gas & Electric 
Co. This includes the addition of 
100,000 kw units at the company’s 
two plants in Northwest Louisiana. 
Probably the most dramatic de- 
velopments in Southern power 
generation lie in the field of 
atomics. With operation scheduled 
for April 1960, Industrial Testing 
Reactors, Inc., is constructing a 
$12-million nuclear reactor in the 
Wadesboro-Rockingham area of 
North Carolina. It will employ 
about 500 and will attract a large 
complex of industry into the area. 
Oak Ridge (Tenn.) National 
Laboratory now has six nuclear 
reactors in operation and the Caro- 
linas- Virginia Nuclear Power As- 
sociation is building a 17,000 kw 
nuclear plant at Parr Shoals, S. C.., 
near Columbia. Florida develop- 
ments include a proposed 50,000 
kw atomic plant by the East Cen- 
tral-Florida West Coast groups. 
These developments have moved 
so swiftly in the South that some 
well-informed persons. estimate 
that it will become one of the 
South’s most important industries 
(See YOU’RE BETTER OFF page 73) 
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First steps taken by Carolina Builders Corp. of Ra- 
leigh, N. C., to cash in on new business and hold on 
to its regular trade was the dressing up of its appear- 
ance with this eye-catching brick facade, coupled with 

enlargement of display rooms and offices. 





ronan 


To keep pace with North Carolina’s record-breaking 
building boom and industrial expansion, the company 
felt justified in adding this new wing to its existing 
property, plus putting up a new millwork shop, 
covered millwork shed, and framing lumber shelter. 


This pole-type structure, where West Coast framing 
lumber is stored, is divided into eight sections. Each 
section is 15’ long, with an over-all length of 120’. 
Contents are arranged in neat bins and are marked 

as to length from 2x4s to 4x6s. 


Buildi 
uilding 
By ALBERT S. KESHEN 


It takes more than a “new look” 
for a building materials business 
to attract customers and step up 
volume. 

Shining facade and smart dis- 
play fixtures are worthless unless 
backed by an efficiently designed 
yard to serve necessary purposes 
of adequate lumber protection and 
manpower saving. 

That was the underlying con- 
sideration which motivated the 
Carolina Builders Corporation of 
Raleigh, North Carolina, to lay 
out shed facilities best adapted 
for supplying contractors with 
framing, millwork, and finished 
lumber. 

The swift breath of progress has 
hastened the firm’s expansion pro- 
gram. North Carolina, as a whole, 
is in the midst of a building and 
industrial expansion campaign. 

To cash in on new business, as 
well as to hold its regular trade, 
Carolina Builders added a new 
wing to its existing property, put 
on an eye-catching brick front, 
doubled the size of its display room 
and offices, and added a new mill- 
work shop, covered millwork shed, 
and a protective framing lumber 
shed, 

The last-named improvement 
was made for storing No. 1 and 2 
common West Coast framing lum- 
ber. Heretofore, the stock had been 
left in the yard for drying, where 
it was subject to deterioration be- 
cause of weather conditions. 

This shed is a pole-type struc- 
ture, framed with fir, which sup- 
ports a 2%” corrugated galvanized 
steel roof. The shed is divided into 
eight sections, each 15 feet long, 
with an over-all length of 120 
feet. The 20-foot depth and 6-foot 
overhang enable storing of lumber 
up to 24 feet long. 

Each section is divided into bins 
and marked as to length of its 
contents, which range from 2x4s 
to 2x12s and 4x4s to 4xé6s. 

Construction costs were held to 
a minimum, since material came 
from the firm’s own stock. Prac- 
tically the only cash outlay went 
to the contractor who built it. Vice- 
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usiness by Bettering 














This progressive Raleigh, N. C., building materials 

wholesaler, convinced that it required more than a° 

store’s “new look” to attract customers and step-up 

volume, took audacious steps to improve shed facilities 
and simultaneously prove a deep conviction. 

















President Ralph K. Ingram under- 
took the designing aspects, thus 
eliminating architect's fees. 

“Benefits of this improvement 
are many,” commented Ingram. 
“Primarily, it serves its main pur- 
pose of protection. But because of 
the bin divisions, we can save con- 
siderable time in loading and un- 
loading. Moreover, we’re getting 
a nice reaction from our contrac- 
tor customers who like the care 
we are taking. It means less 
warpage of stock for them. There’s 
even less quibbling over price, as 
they realize they’re getting the 
sturdiest framework available.” 

In addition, the new shed is 
resulting in greater management 
economies. The square-foot meth- 
od of storage saves considerable 
yard space, as compared to the 
older method of distributing stock 
in the open. 

The shed has boosted sales vol- 
ume of framing lumber by about 
50 per cent, since it provides for 
easier increase of stock and af- 


In company parking area, above, is this small window- 
display house, sides of which incorporate every variety and 
price-range stocked by the firm. A dramatic merchandising 


fords greater concentration on this 
end of the business than before. 

Closely allied with this yard 
feature is the covered millwork 
shed for all kiln-dried lumber, 
dimensional stock, and molding. It 
is located adjacent to the millwork 
shop. 

The shed is of wood framework, 
with concrete floor and walls and 
ceiling of corrugated steel. The 
roof has plastic skylights spaced 
to admit sunlight. It is 52-feet 
wide, 170-feet long, and has a 
drive-through. 

One distinctive shed feature is 
a two-sto-y height with catwalk 
on both sides. This enables hand- 
loading by two men upstairs, and 
one man on the ground level. 

“This double-deck method of 
construction saves us considerable 
space. It actually allows expansion 
upward, rather than outward,” 
explained C. L. Benson, executive 
vice-president. “With space at a 
premium, as close as we are to 
the heart of the city, we received 
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irther economies in property pur- 
hases.” 
The millwork shop is an im- 
wtant adjunct to the business. 
There, only custom jobs are turn- 
| out to individual specifications 
r schools, institutions, and com- 
ercial and residential contrac- 
rs. Some assembly work is done 
here also. 
When the company modernized 
quarters, there was not suffi- 
ent space in the showroom area 
display storm windows, doors, 
i other building specialties. To 
rve that purpose a small win- 
»w-display house was construct- 
1 in the parking area. This 12- 
foot-square building displays many 
iilding products sold by the firm 
ind thus serves as a dramatic 
erchandising tool. 
The structure is aimed primarily 
t selling windows. Four sides in- 
rrporate 17 windows, embracing 
ractically every variety and price- 
inge carried. These samples, in 
tual operation, include such fast- 
oving items as double-hung, 
sement, and awning windows. 
he one door entrance consists of 
alousie and combination storm- 
nd-screen door. Flooring is of 
sphalt tile; ceiling is a combina- 
m of tile patterns; and walls 
e of various wooc paneling. 
“This little house has been ex- 
emely helpful in demonstrating 
See BUILDING BUSINESS page 66) 


tool, the display interior attracts these two contractors whe 
demonstrate window operation firsthand. This method, say 
firm officers, far outsells outdated catalog browsing. 
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Newspaper advertising in color: 


A Boost to Flagging Business 


Generally conceded among build- 
ing supply dealers is the fact that 
ordinary newspaper advertising, if 
properly gauged, can contribute 
materially to faster, more profit- 
able stock turn-over during any 
month. 

Now, what about the extraor- 
dinary newspaper ad — the two- 


o 


By SID WRIGHTSMAN 
S-B-S Associate Editor 


color eye-catcher, for example — 
known to cost considerably more 
than its more subdued, black-and- 
white counterpart? 

Compared to the latter, approxi- 


Ee eae Slatin h Aaiertcnigens need 


P. or YP, 


2x4’'s .. Stoam. er ic00 ~~ $90.00 


Pre-Cut 4 
2x4’s.. sn. 


rr «10. $100.00 


Oak Sub Flooring Per 1000 $7 5.00 


mately how much more does the 
two-color ad cost? 

Does such advertising run as 
part of a bulk contract or sched- 
ule? 

Is it included on a special page 
reserved by other advertisers, or 
does it command run-of-the-paper 
choice by the building supply 
dealer? 

Must the copy for such adver- 
tising be submitted to the type- 
setter earlier than that appearing 
in black-and-white? 

And, finally, does such adver- 
tising bring satisfactory sales vol- 
ume — enough, at least, to offset 
its greater cost? 

S-B-S recently sought specific 
answers to these questions from 
two representative building sup- 
ply dealers in the South. Both, in 
recent months, have been explor- 
ing the somewhat uncharted field 
(See ADS BOOST BUSINESS page 68) 


Dealers Penn Waller of Savannah, 
Ga., and Tom Gray of Crab Orchard, 
W. Va., cite business pick-up as a 
result of color in their regular news- 
paper advertising, at left and below. 
The Gray Lumber Company ad, 5 col- 
umns by 13 inches, had background, 
product names and prices in red. The 
Waller ad, 2 columns by 4 inches, had 
the border, prices and “Penn Waller 
Says” and “Special” in red. 


: ry vYTt? oa 
1x12- SHEA’ c 


Kiin Dried itis ae 746. 
Ponderosa Pine z 
Klin Dried, End Matched 2%- 


RING =.’ $189 =.’ 
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By BEATRICE MILLER 


Since 1955, Barber and Ross of Wash- 
ington, D. C., has marketed some 
1,600 prefabricated packaged homes, 
such as the Sun Valley, at right, a 
three-bedroom model priced at $3,695. 
Firm’s ultra-modern store and office 
building, below, was completed last 
fall. 


The ‘Packaged Home 


is their profit-producer 


Barber and Ross Co., reputedly the 
largest building supply house of 
its kind in Washington, D. C., has 
sold more than 1,600 prefabricated 
packaged houses since October, 
1955. That was when the com- 
pany’s first three-bedroom ram- 
bler-type frame home, completely 
furnished and landscaped, was 
viewed by the public. 


“We could have produced and 
sold twice that number if financing 
in a tight-money market had not 
been our biggest problem,” said 
Department Manager A. J. Renner 
citing the sale of 200 homes in ’55, 
500 in °56, and over 600 in ’57 
“There’s a great need for a well- 
designed modern home of good 
value for lower- and medium- 
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ncome groups in this area.” 

The packaged home comes in 
two-, three-, ard four-bedroom 
models and prices range from 
$3,195 for a four-bedroom model 
with no basement, to $5,595 for 
the four-bedroom, two-bath medel 
vith basement. 

Although the company started 
ut to serve the individual home- 
»wner, Barber and Ross now 
livides volume equally between 
builder and home-owner. A pack- 
iged_ kitchen, with packaged 
plumbing and heating systems can 
be sold with the house if the cus- 
tomer desires. About 25 per cent 
f the homes purchased by home- 
ywners are put up by Do-It-Your- 
elfers, who are given a handbook 
f complete instructions, supple- 
nented by experienced help from 
three field inspectors who unsnarl 
nforeseen difficulties. 

Parts are fabricated in the shop, 
vith exterior wall panels and 
heathing, roof trusses, windows 
nd interior door units completed 
n air-operated jig tables and with 
tapling guns by a 13-man shift. 

About 99 per cent of the homes 
ire handled through banks and 
lending agencies, the remainder, 
for cash. While customer credit 
can furnish materials, the com- 
pany is required to guarantee com- 
pletion of the home for local build- 
ng and loan institutions and 
mortgage brokers. In starting out 
on a packaged house, this type 
financing is the hardest for the 
dealer to obtain. 

Another problem to dealers in 
the packaged house game is lack 
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of uniformity in building codes 
specified by different counties. 

Vital to holding down delivery 
costs of materials is the careful 
checking of each packaged item 
shipped, to avoid a second trip. 

A customer notifies the dealer 
two weeks in advance when he 
is ready for a succeeding shipment 
of materials. In accordance with 
the contract, he must have suf- 
ficient help on hand to assist in 
the unloading. Two truck deliv- 
eries are required for each house, 
which has to be completed within 
nine months. A good scheduling 
system is essential to the dealer 
for flow of materials from supplier. 
A dealer must work closely with 
his supplier to see that materials 
are obtained when they are need- 
ed. 

“Our marketing of packaged 
houses has benefited every depart- 
ment in our operation — lumber, 
structural steel, building materials, 
hardware, appliances, garden pow- 
er equipment and garden sup- 
plies,” said Renner. “We would 
not have sold this volume if we 
had no package house to sell.” 

In production line, house varia- 
tions to suit customers are per- 
missible only beyond the basic 
structure. While added lengths are 


This “amateur” packaged home build- 
er examines a display in the firm’s 
aluminum window unit department. 
It is one of many comprising Barber 
and Ross operations, originally found- 
ed as a hardware business in 1878. 


furnished in four-foot increments, 
changes in depths or panel open- 
ings are impossible because they 
would destroy production proce- 
dures and costs. 

In marketing a sample home, a 
good promotion program is a 
necessity, Renner pointed out. 
Some 50,000 brochures were dis- 
tributed, newspaper advertising 
run daily for the first month in 
both local and suburban papers, 


About 25 per cent of B&R’s packaged 
home buyers are Do-It-Yourselfers who 
tackle their own home-erections. In 
the case of this College Park, Md., 
packaged deal, at left, all work was 
farmed out. 


and six daily radio spot announce- 
ments. All company trucks carried 
news of the new package home and 
signs were left at building sites. 
The promotion program has not 
relaxed since its initiation in 1955, 
and it continues to bring out hun- 
dreds on weekends to view the 
model houses, and a couple of 
hundred throughout the week. 

The company has introduced 
three new split-level and Cape 
Cod traditional models. 

“We have made changes in our 
earliest models, adding an extra 
half-bath and giving our roof a 
wider overhang. Our experience, 
combined with threshing out prob- 
lems at Institute meetings, has 
put us in a better position to know 
what the market wants and how 
to supply it,” Renner said. 

Nine outside company salesmen 
were put through a three-month 
period of intensive training in the 
construction and financing of 


(See PACKAGED HOME page 65) 
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They Stack Up Plywood Sales 


with their one-man dealer shows” 


By HAL M. NEWSOME 


“Training retail lumberyard sales- 
men to know our products better 
has long been one of our principal 
aims,” emphasized Branch Man- 
ager Gerry Lehman of the United 
States Plywood Corporation in 
Miami, Florida. 

“We believe that no matter how 
many thousands of dollars are in- 
vested by us — as well as by 
retail dealers — in plant, stock, 
equipment, and skilled manage- 
ment, we are still at the mercy 
of the individual ‘man-at-the- 
counter,’ whose know-how and re- 
sourcefulness constitute the final 
link between us and the ultimate 
customer. 

“If the salesman is in doubt 
about the stock carried or lacks 
specific information requested by 
customers, our entire service falls 
apart in the latter’s eyes and he 
loses confidence in us all. 

“For this reason, one of our 
U. S. Plywood salesmen, Bob 
Fletcher, has been working for 
two years on a sustained program 
of plywood education for lumber- 
yard salesmen, The program, thus 
far, has shown substantial results 
by multiplying inquiries about and 
sale of specialty products among 
outlets not previously handling 
them,” Lehman pointed out. 

Fletcher, who does all the solic- 
iting and most of the instruction 
connected with the half-day cap- 
sule course, refers to it as a “one- 
man show.” This, he explains, is 
because retail lumber salesmen are 
brought into the wholesaler’s ware- 
house one-at-a-time by special ap- 
pointment. 

About 50 salesmen have thus far 
visited the plant for the three- 
hour, personally-conducted tour, 
ordinarily beginning with lunch. 
In all cases, a definite gain has 





Training retail lumberyard salesmen to recognize the selling points of its prod- 
uets has been a major objective, during recent years, of the United States Ply- 


wood Corp. Discussing aspects of th« 


company’s “one-man dealer shows” in 


Miami, Fla., above, are Branch Manager Gerry Lehman, right, and Bob Fletcher, 
U. S. Plywood salesman and program instructor. 


been made in personal good-will 


and confidence in the company’s 


lines and service. A broader, mor: 
exact knowledge of the products 


together with their use, is also 


established. 

One of the first steps undertaken 
by Fletcher is the introduction of 
the salesman to the branch man- 
ager, and then to members of the 
order-taking staff. These staff 
members are the boys who come 
up with quick answers and accu 
rate information when a retail 
salesman calls for assistance ove! 
the phone. Therefore, it is import 


ant that he feel confidence in the 


staff and the service it performs 
After meeting them, the sales 
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man is then shown the order rou- 
tine and the perpetual inventory 
‘ontrol maintained for his bene- 
t. It is felt that the personal 
ontacts are invaluable in creating 
favorable climate and lasting 
good-will. 

When staff members, following 
1 salesman's visit, receive his or- 
ier for a specialty item, they have 
bvious proof that Fletcher’s sys- 
tem is working. They see first- 
hand that the saJesman has learn- 
ed to think of U. S. Plywood when 
need arises. An additional advan- 
tage is the fact that the man is 
ess liable to bargain-shop, but, 
ather, is willing to sell a product 
he actually knows. 


ab 





U. S. Plywood’s “one-man shows” at the Miami warehouse are so designated 
because, by special appointment, retail lumber salesmen are brought into the 
wholesaler’s warehouse one-at-a-time for thorough briefing in plywood by in- 
structor Fletcher. Some 50 salesmen have thus far paid visits to the plant for 


the three-hour bone-up session. 


At top, Fletcher points out to salesman-pupil a mismatched groove panel, 
while above, he explains uses of a side-hinged wall display panel. 


As Fletcher conducts the tour 
through the plant, many sales- 
men are informed about new 
products that they previously 
were unaware existed. Each man, 
furthermore, is taught various 
applications, methods of which 
are implemented by a basic ply- 
wood information handbook which 
is presented to him at the outset. 

With such tools plus the knowl- 
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edge that all visible items are 
available for immediate delivery, 


there is — in the company’s 
opinion, at least — no further 
excuse for vague answers from 
lumberyard salesmen striving to 
answer specific customer questions 
on the subject of plywood. 
Years of sales interviewing have 
convinced Fletcher that many 
salesmen knowing much about 


plywood, know surprisingly little 
about its trade names. And he 
opines that plywood is not alone 
the line that should be learned. 
To the contrary, he feels that sales- 
men must familiarize themselves 
with multiple building supply 
items. Each aspect is worthy of 
a separate training course, in his 
mind, to maintain effective serv- 
ice between wholesaler and dealer. 

Fletcher recognizes the fact that 
another main objective of the pro- 
gram is to increase sale of pro- 
prietary high-profit plywood spe- 
cialty items. Many of these do not 
sell because dealers know too little 
about them and fail to show sam- 
ples. To correct this, Fletcher as- 
sists dealers in securing samples 
and stocking a moderate inventory 
for specialty display. Many put in 
a skeleton stock of 10 special panel 
pieces, while others buy the com- 
plete $170 “panel parade” display, 
large enough to give customers a 
clear idea of the varied and dec- 
orative finishes and grains avail- 
able to them. 

The company has observed that, 
once displays are set up and spe- 
cialized training acquired by the 
retail salesman, the promotion 
continues to pay dividends to the 
dealer. Thus, for the dealer, it 
is an inexpensive investment, 
leading to better service and big- 
ger profits. And this is the most 
effective argument that Fletcher 
has found to persuade dealers to 
send their salesmen to Miami. 

Hardwood plywood is a field 
in which most dealers require 
more knowledge. Few salesmen 
know the difference between 
plain -sliced and quarter - sliced 
veneers. Others can not read grade- 
markings quickly for price and 
other comparisons. This is one rea- 
son why dealers are urged to bring 
their home-building customers to 
the wholesaler, so that customers 
may select their own paneling. 

Fletcher believes that more ply- 
wood specialties would be sold 
if dealers would advertise them 
by name. He points out that this 
technique is used in local hard- 
ware advertising to tie-in with 
national advertising campaigns. 

The large and varied stock con- 
tained in U. S. Plywood’s 24,000- 
square-foot Miami warehouse is 
said often to be a revelation to 
visiting salesmen. And from the 
assortment of plywood products 
contained therein, combined with 
their improved knowledge thereof, 
visiting salesmen acquire the 
know-how to boost dealer sales. 
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Jobbers Success Story 
Is No Tall Texas Tale 


Members of the Dallas Lumber 
Wholesalers of Dallas, Texas, have 
made solid progress with their 
small and informal organization 
in slightly more than a year of 
organization. 

Although the 11 active members 
representing seven Dallas whole- 
sale firms have made no concerted 
bid for publicity through a cru- 
sade, they have moved with de- 
liberation and decision toward 
goals of the organization. 

These are to promote the use 
of wood and wood products, pro- 
tect established channels of dis- 
tribution and maintain standards 
of integrity, honesty and service 
which will be a credit to the lum- 
ber industry. 

Indicative of this organization’s 
approach to its problems is a re- 
cent survey, which involved mail- 
ing a questionnaire to 117 retail 
dealers in Dallas county. Compar- 
ed with many such surveys, the 
response was excellent with 29- 
plus per cent or 34 replies. 

Some cf the questions and re- 
actions were: 

“Would a campaign for ‘all 
grade-stamped lumber’ in our 
building codes be beneficial. to 
lumber dealers?” Yes, 26; no, 4; 
perhaps or don’t know, 4. 

“Do you feel that any specific 
revisions of local building codes 
and developers’ restrictions which 
restrict the use of lumber would 
be beneficial to the dealers, build- 
ers and public?” Yes, 24; no, 7; 
undecided, 3. 

“Would a local ‘clearing house’ 
of technical information regard- 
ing lumber, grades, etc., be of any 
help to retailers or architects?” 
Yes, 27; no, 5; undecided, 2. 

Some of the unidentified com- 
ments that came in with replies 
were: 

“We would stock grade-marked 
lumber 100 per cent if the major- 
ity of reputable Dallas lumber 
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By BARON CREAGER 
Southwestern Editor 


dealers agreed to stock only grade 
stamped lumber.” 

“Anything that could be done 
to stop some of the trash that is 
going into the market here in 
Dallas would benefit all of us 
Suggest you try to get the help 
of the local retail association.” 

“I think you are on the right 
track and I think some of the 
retailers would be glad to help 
I know I would.” 

“It seems your organization i 
heading in the right direction. I 


sincerely hope our comments are 


of some value,” 


“We feel that you wholesalers 
ire to be commended for trying 
further the use of more and 


better grades of lumber in Dallas 


homes.” * 

Individual and firm members of 
the association are: Jack and Jim 
Rawles, Rawles and Son; J. B. 


Cline and Herbert Moses, Moses 


ind Cline Forest Products; Sylvan 
H. Marks, S. H. Marks Company; 
Wayne Kear and Joe Douthat, 
Putnam and Jones; Al and Dick 
Slaughter, Slaughter Brothers, 
Inc.; Ben Varner, Varner Lumber 
‘ompany; Nard Chambers, W. F. 
Nelson Lumber Company. 

Jim Rawles is the current chair- 
nan of the group, but this honor 
and responsibility is passed around 
See TEXAS JOBBERS’ STORY page 66) 


Although 11 active members of the Dallas Lumber Wholesalers of Dallas, Texas, 
have made no bid for publicity through crusade, they have gone far in promoting 
use of wood and wood products in their area, as well as protecting established dis- 
tribution channels. Seven of the 11 members rounded up for this sitting are (front, 
l. to r.) S. H. Marks, Al Slaughter, and Nard Chambers, backed by (1. to r.) J. B. 
Cline, Ben Varner, Wayne Kear, and Jim Rawles, current chairman of the group. 
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Dealer's Fishing Trips Turn 
Prospects into Customers 


Ernest Scrivener, president of Seriven- 
er’s, Inc., in San Antonio, Texas, com- 
bines business and pleasure with an 
abandoned city bus which he rebuilt 
into a “club-on-wheels.” 

Every week-end from spring ‘til 
fall, this enterprising building supply 
dealer heads for the Gulf of Mexico 
or some other likely fishing spot in 
his bus. He takes along as his guests 
either good customers or good pros- 
pects; and seldom does a prospect 
who has gone along on one of these 
expeditions fail to become a good 
customer. 

At top, five fishermen prepare to 
board the bus for a week-end trip. 
The bus sleeps as many as eight men, 
and contains everything needed for 
comfortable living. 

At left, host Scrivener prepares a 
hot dinner, cooked abroad bus, for 
his guests. The bus contains an ade- 
quate galley. 

At bottom, the fishermen enjoy their 
dinner. There is plenty of room inside 
the bus for dining, snacking, and 
relaxation. 
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By RICHARD LANE 


Business is good and the Fischer 
Lime and Cement Company of 
Memphis, Tennessee, is_ really 
going after it! 

Two novel “rolling showrooms” 
are picking up sales at dealers’ 
doors and at contractors’ job sites. 

For what is claimed to be the 
first time in Memphis and vicinity, 
those in the market for building 
materials and specialties may now 
utilize a new and convenient serv- 
ice offered by Fischer. 

Their two “rolling showrooms” 
— eye-catching Volkswagen de- 
livery vans — are fully equipped 
with product samples, up-to-date 
technical information on their use, 
as well as courteous personnel to 
render prompt service. 

They are at the beck and call 
of dealers and contractors through- 
out the area, thus facilitating the 
time-consuming task of selecting 
building materials at point of use. 

The convenience of Fischer’s 
“rolling showrooms” is readily 
recognized. When materials for 
remodeling and room addition 
jobs, such as shingles and bricks, 
must be faultlessly matched, selec- 
tion at the job site is now a reality. 

Inside each “rolling showroom” 
is an array of building materials 
and specialty items displayed on 
doors, walls, and ceilings. 

For example, on the right side 
is a display of Alsynite Fiberglas 
panels, with indication of the 
weight, color, design, and finish. 
On the left side are displays of 
Panelyte and Colorshakes. Among 
the visible samples of Panelyte 
plastic laminate are 19 new pat- 
terns and colors. Colorshakes on 
display are 18” red cedar machined 
shakes of random widths, avail- 
able in 10 colors for application 
to outside walls. 

Easily visible from the outside, 
as well as from the inside, is a 
display of new Bel-Air design 
Kwikset locksets. 

Facing the doors from the in- 
side is a display of Marlite, long 
used for distinctive interiors, next 
to which is a panel of Seadrift, 
newest addition to the Masonite 


The two “rolling showrooms” of the Fischer Lime and Cement Company of 
Memphis, Tenn., are trim Volkswagon vans, chock-full of product samples. 
Smiling, courteous personnel and prompt service go over big with dealers. 


Jobber Markets Wares 


Via ‘Roving Showrooms 


Also carried in the “roiling 
showroom” are samples of face 
and common brick, concrete 
blocks, patio blocks, concrete 
and masonry specialties, acousti- 
cal ceiling tile, Barrett roofing, 
adhesives, specialty nails, sheath- 
ing, insulation, masonry paint, 
metal windows, and other build- 
ing items. 

Why did Fischer choose Volks- 
wagen delivery vans for their 
“rolling showrooms?” 

Explained a company official 
“The Volkswagen delivery van is 


1expensive to operate, suitable 
x display arrangements, and has 


he best advertising possibilities. 


“Investigation of the operation 


osts of other Volkswagen van 


wners revealed that the vehicle 


iverages 20 to 25 miles per gal- 


ym on regular gasoline, and that 


total operation expense is slightly 
inder two cents per mile. 


“As for suitability of body, the 


louble doors on the curb side of 
the body, when open, provide just 
the right effect to arouse custom- 
See ROVING SHOWROOMS page 68) 


line. An array of building materials and specialty items hang from doors, walls, and 

At the front of the display area ceilings of the Volkswagen “rolling showrooms.” Their convenience is readily 
is a working model of the Beauty- recognized around the Memphis area. When such items as shingles and bricks 
line Foldoor, a space-saving fabric- must be matched on the job site by a dealer, Fischer’s merchandiser-on-wheels 
covered folding door. facilitates his time-consuming task of selection. 
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Log-Nail Contest Boosts Prospects 


If you were listening to your radio 
in or around Fort Lauderdale, 
Florida, the last two weeks in 
February and the first two weeks 
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WIN A PORTABL!: TV SET 
or one of 9 other BIG PRIZES 


HERE'S WHAT TO DO: 


Ficet, ou ere invited > come to Causeway Lumber Co. ory- 
time belore $ P.M. March 7th. and drive same mute inee the 
Cousewey Log... ox many as you like, (Wet turnah the 
Danamer and oails.) Sign the official cartileation card «bowsny 
the exoct sumber of natle you drove inte the jog. Then depen! 


Sb wees Seem een eres emeseemswoesowceunes 


you mry guess how many nails are ip the bog. No nails wii be 
pet into the leg after S$ P.M. March Mh. and the locked con- 
seiner will be kept in the vous of The Eefirgicdas Bonk anti 


the evening of March 15th, At this time thiidimnie oi 
the exact number of nails and the winnet 
om the closing night of the exposition. ‘ 4 


Present to win oor is it cecemary te have driven amy ecu 
the logs, . . inst register your guane. 


COME TO CAUSEWAY LUMBER CO. TODAY 
AND DRIVE SOME NAILS 


Then Well See You At Booth 66 











By PENN ANTHONY 
S-B-S Editorial Staff 


in March, you probably heard this 
unusual little ditty, to the tune 
of “Old MacDonald Had A Farm”: 
Causeway Lumber Company 
Everything to build — 
Anything, no matter what, 
Your order can be filled. 
A little load here, a big load 
there, 
Little load, big load, half load, 
full load, 
Great big piece, little bitty nail 
Hardware, plywood, redwood, 
knotty pine, 
Anything to build it with — 
Causeway’s in the lead. 
And if you listened further, you 


A log-nailing contest packed visitors 
at the Broward Builders Exposition in 


_ Fort Lauderdale into the unusual cy- 


press-paneled exhibit of the Causeway 
Lumber Company, which is shown 
above. The newspaper ad, at left, and 
similarly-designed folders drew Flori- 
dians into this dealer’s store for a 
month before the big home show. 

The actual number of nails put 
into the log was 8,357. The television 
prize-winner guessed 8,355. A Nor- 
wegian, Hans Engebretsen, is seen in 
sweater, in photo at right, receiving 
congratulations from Causeway’s man- 
ager, Gene A. Whiddon. Field sales- 
man Walter Colby, in background, 
created the contest idea. 


heard how this enterprising lum- 
ber dealer was able to “log up” 
some additional sales and pros- 
pects. 

Old MacDonald had a farm — 
but the Causeway Lumber Com- 
pany had a log. This log was a 
big attention-getter in a highly 
successful promotion by this 
Florida lumber company at the 
Broward Builders Exposition, 

Here’s the way it worked: 

The first part of February, 
Causeway’s Manager Gene Whid- 
don ran an ad in the Fort Lauder- 
dale News, inviting everyone to 
come to the Causeway Lumber 
Company at 2701 Andrews Ave- 
(See LOG-NAIL CONTEST page 64) 
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Here’s a Tilt that’s a winner 


NEW WEPCO 


saul 


3-track tilt combination window 


® Easily-operated, trouble-free 
push-button ches! 


@ No metal-to-metal contact... 
complete viny! weather-stripping! 


¢ Completely mbled...pre-punched 


installation 


A beautifully d ed seif-storing window with 
panel inserts t t-in for easier cleaning. 
Extra-rugged a 2um frame... rigid screen 
section. Rattie-; f fully concealed 
hardware. For stop 


or overlap insta 


<a. § 

> Guaranteed by © 

Good Housekeeping 
S245 aovrenst® ae 


_-A 
a 


- 


For full details on 
liberal co-op Ad plan and 
merchandising aids... write to: 


WEPCO 


Litchfield, Illinois 
A Division of The Weather-Proof Co. 


stock... sell 
WEPCO... 

more than ever...the 
most complete line 

of combination 
windows and doors. . ' 


Kangaroo Ouo-Dor Classic Equa-Lite Hi-Lite dian Catifernian Ouo-Matic 
Screen Door Window 


Distributed In This Area By: 


Central Warehouse Corporation Sash Door & Glass Corporation 


Bristol, Virginia chmond, Virginia 
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ASSOCIATION ACTIVITIES 





33 DEALERS STUDY ESTIMATING AT VIRGINIA CLINIC 


Pictured above are 33 enrollees of the Estimating Clinic 
Class sponsored by the Virginia Building Material Assn., 
recently, at the Jefferson Hotel in Richmond. James P. 
Adams, author of the Adams Differential Method of Esti- 
mating, conducted the clinic, which was hailed as a tre- 
mendous success. 

Seated, from left to right, are: J. H. Bush, Lester E. 
Andrews, Philip R. Roper Jr., O. E. Parker, Orville Pence, 
Haynes R. Bridgers, James P. Adams, Melvin Moran, 
Pinckney Eve, Fred Mason, R. E. Andrews, and Lester 
Scott. 

Middle row: John Eubank, Keith Morris, Charlie Martin, 
Franklin Borden, Dave Dunkinson, Hugh Miller, Cecil 


Critzer, James A. Williams, James C. Campbell, George H. 
Burton, and James Brame. 

Back row: Gene Pietrowski, Billy Martin, Ed Propes, 
Boyd Hawthorne, G. W. Coleman Jr., Roger Hough, John 
R. Janney, Herbert W. Carey, B. R. Perry, Frank J. Cairns, 
and George Switzer. 

VBMA conducted a series of Salesquest meetings in 15 
Virginia towns during the month of April for management 
and other salespeople. Following dinner, the meetings fea- 
tured two films — “Chuck Woods,” giving pointers on 
good salesmanship, and “Installment Selling,” a slide film 
on time-payment sales. A brief discussion period followed 
the films, with salespeople relating sales experiences. 


VBMA Says Construction 
Financing Is Scarce 


A recent survey conducted by 
the Virginia Building Material 
Assn. revealed that 32 per cent 
of Virginia dealers (15 per cent 
national) find funds for construc- 
tion financing scarce. 

While only 35 Virginia dealers 
responded to the survey, it was 
surprising to see how closely Vir- 
ginia figures parallel the national 
percentages, a VBMA spokesman 
commented. 


Lumbermen Merge into 
One Southeastern Club 


At the 11th annual joint meet- 
ing of the Southeastern and Caro- 
lina-Virginia Lumbermen’s Clubs 
in Augusta, Ga., recently, mem- 
bers voted to merge the two clubs 
into one, retaining the name and 
by-laws of the Southeastern Lum- 


bermen’s Club. A committee com- 
posed of Pete Bruce, Gene Byrd, 
Sam Houston, and E. A. Scott was 
appointed to work out the details. 

Brady Belcher of Centreville, 
Ala., chairman of the Southern 
Pine Inspection Bureau, spoke on 
“Crusade for Standards.” He 
stressed the necessity of quality 
products by the lumber industry, 
pointing out that the customer 
now has such a wide selection of 
products that he can afford to be 
discriminating. He reviewed work 
being done by the Southern Pine 
Assn. and SPIB for promoting and 
maintaining higher standards of 
pine lumber to assure a quality 
product. 

J. L. Flemming, traffic consul- 
tant of Birmingham, Ala., review- 
ed the industry’s fight for equit- 
able freight rates. He reported 
that a 20-per-cent reduction in 
lumber rates between ali points in 
the Southeast had been granted. 

Robert F. Darrah, secretary of 
the Southern Wholesale Lumber 
Assn., urged the industry to unite 


in a concerted effort to cooperate 
with the railroads. 

F. J. Hallaron, assistant secre- 
tary of the Southern Pine Assn., 
New Orleans, La., stressed the 
need for promotion in the industry 
and briefly described the efforts 
of SPA in this direction. 

E. A. Clevenger, vice-president 
of the Corley Manufacturing Co., 
Chattanooga, Tenn., talked on “The 
Art of Selling.” 


SWA Has New Treasurer 


Harold E. Waddill, president of 
the Adair Lumber Co., Kansas 
City, Mo., has been appointed 
treasurer of the Southwestern 
Lumbermen’s Assn. He fills the 
unexpired term of Phil E. Bruner, 
treasurer of the association since 
1955. He had to retire the posi- 
tion due to new responsibilities 
with the Foster Lumber Co., which 
necessitate his being out of Kan- 
sas City frequently. 
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Did you say 
Hardware? 











Yos— 
we said 


hardware! 


the most 
luxurious 
sliding glass 
door hardware 
in the nation. 














ALL ALUMINUM SLIDING GLASS DOORS 


Write for complete details on the 
profit making Capri CADET and 
the beautiful new “CROWN” handle. 
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Hardware hardly seen 
glamorous new “Cro\ 
for the Capri CADE’ 
lovely satin-chrome h 


the most beautiful a: 
in its price class... : 


will sell itself to build 


from the smallest tr: 
The Capri CADET 


beauty and features p 


for much more. Com; 


aluminum with smoot! 


outside sliding units 
hardware in the nat 


Please send information 
Ne 
COMPANY____. 
ADDRESS___ 
(SRR SE 


For more details on above 


T. V. WALKER & SON, INC 


s the right name for this 

wn” handle designed by specialists 

. Sliding Glass Door. With this 

andle, the Capri CADET is 

| the finest operating sliding door 
where. Here is a door which 

rs of all types of homes, 

t home to the custom deluxe. 
low-cost sliding glass door with 
sent only in doors selling 

etely water-tight... all 
alumilite finish ... unhanded 
and the most luxurious 


e 217 N. Lake St. ¢ Burbank, Calif. 


» the Capri CADET Ow. C78 











ZONE____STATE 
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Their famous 
quality offers youa 
great opportunity ! 


ba get a new kick out of selling when you handle Andersen 
WINDOWALLS. Callbacks on owner complaints are rare. 

And there’s none of this business of trying to prove you’ve got a 
good window . . . you’ve got the best! 


Builders, homeowners, everyone you sel! already are familiar with 
Andersen WINDOWALLS’ beauty and quality. Those who 
have Andersen WINDOWALLS are proud of them. A good share of those who 
don’t have them would like them. Profits couldn’t be more promising. 


Andersen WINDOWALLS are not only No. | in the industry, they’re 
growing bigger. And growing with them is as easy as becoming an 
aggressive Andersen dealer. So pick up your telephone and call one of the 
Andersen distributors below. Or get all the facts you want by 
writing Andersen Corporation, Bayport, Minnesota. 


<—« Andersen Casement Windows, Charles Klopp, Architect 


Andersen\Windowalls re qutorsy 


TRADEMARK OF ANDERSEN CORPORA T)< 


availabie from complete stocks of these distributors 


ALABAMA MISSOURI 

Birmingham Sash & Door Co., Birmingham American Sesh & Deor Co., Kansas City 
FLORIDA Lumbermen's Supply Ce., St. Joseph 
Huttig Sash & Door Co., Jacksonville Huttig Sash & Door Ce., St. Louis 
GEORGIA Ia Schilling — 4 Co., St. Louis 
Huttig Sash & Door Co., Atlanta Toombs & Co., Springfie 

KANSAS NORTH CAROLINA 

Rock Island Wholesale Co., Wichita Huttig Sesh & Door Co., Charlotte 

United Sash & Door Co., Wichita 
KENTUCKY 

Huttig Sash & Door Co., Louisville 
Weyerhaeuser Distributing Yard, Louisville 
LOUISIANA TEXAS 

Davidson Sash & Door Co., Alexandria, Lafayette povidson Sash & Door Co., Austin 


and Lake Charles 
Huttig Sash & D ° 
New Orleans Sash & Door Co., New Orleans — os ser Go, Dallas 


United Sash & Door Co., Baton Rouge VIRGINIA 
MARYLAND Huttig Sesh & Door Co., Roanoke 
Morgen Millwork Co., Baltimore Morgan Millwork Ce., Arlington 


TENNESSEE 
Huttig Sesh & Door Co., Knoxville and Nashville 
Memphis Sash & Door Co., Memphis 


qw ANDERSEN CORPORATION +» BAYPORT, MINNESOTA 





OLA ‘Roving’ Courses Boast Best Attendance to Date 


THE OKLAHOMA Lumbermen’s 
Assn., in conjunction with Okla- 
homa State Tech., has held two 
of its “roving training courses.” 
Both sessions reportedly were a 
big success. 

A pilot school was held dur- 
ing early spring to work out the 
details of the course, under the 
direction of R. A. Parker, chair- 
man of OLA’s Educational Com- 
mittee. The general curriculum in- 
cluded sessions on salesmanship, 
merchandising, advertising, floor 
displays, blueprint reading, speci- 
fications, FHA minimum require- 
ments, construction and cost esti- 
mating. 

These roving courses are the 
first attempt by the OLA to bring 
training courses to the local com- 


munities throughout the state. The 
courses permit dealers to train all 
their personnel without taking 
them off the job. Also, no travel 
away from home eliminates much 
of the customary expense of such 
training. 

The courses are conducted with 
four noonday luncheon meetings, 
from 12 to 2 p.m., for owners and 
top management. Four evening 
sessions from 6 p.m. to 10 p.m. are 
conducted for male and female 
personnel, including assistants, 
countermen, bookkeepers, yard- 
men, and truck drivers. The noon 
meetings are keyed to manage- 
ment problems, and the evening 
sessions to personnel problems. 

The second roving training 
course was held in Sulphur, Okla., 


OFFICERS OF GEORGIA DEALER ASSN. 


Harrell C. Murray, center, of the Savannah Lumber Co., is the new president of 
the Building Material Merchants of Georgia, Inc. He is seen getting a hand- 
shake of congratulations from Herbert G. Drews, executive secretary of the 
association. At left is Oertell Collins, Savannah, NRLDA dealer-director. 

Murray succeeds E. H. Chambers of Gainesville. B. W. Fleming of the De- 
Jarnette Supply Co., Atlanta, was elected vice-president. 


recently. It reportedly received 
the largest attendance of any 
training course ever offered by the 
Oklahoma association. 

At the Sulphur meeting, the 
noon speakers for Tuesday and 
Wednesday were Fred Bowden of 
the Oklahoma City FHA office, who 
spoke on “FHA and How You Can 
Raise the Appraisal Valuation of 
Houses Built,” and Henry Lewis 
of Allied Building Credits, who 
instructed owners and managers 
on the subject of finance. 

At night, William A. Scott, head 
of the drafting department at 
Oklahoma State Tech, instructed 
personnel on “Blueprint Reading, 
Drafting, Specifications and FHA 
Minimum Property Requirements.” 
James Brian, head of the retail 
lumber department at Oklahoma 
State Tech, lectured on “Construc- 
tion and Cost Estimating.” 

Harry Canup, independent sales 
consultant to business and imdus- 
try, of Oklahoma City, was speaker 
at all meetings on Thursday and 
Friday. He spoke to owners and 
top management on “Cost of Doing 
Business” and “Markets in the 
Retail Lumber and Building Ma- 
terial Dealer’s Field.” At the night 
sessions, Canup discussed sales- 
manship, business methods, prod- 
uct knowledge, and human rela- 
tions. 

Secretary - Manager W. M. 
Morgan of the Oklahoma Lum- 
bermen’s Assn. announced that 
any revenue received other than 
the actual expense of the courses 
will be placed in a sinking fund 
at Oklahoma State Tech. This 
money will go to the purchase and 
maintenance of a traveling van 
equipped for displays and demon- 
strations of products, services, and 
new ideas of the industry. 
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make extra 
income without 


doing a thing! 
with the new GlaUae, 


“SILENT SALESMAN" 
—a powerful multi-colored display 
that holds extra profits for you. 
Specifically designed to demand 


attention and sell Ga@e@@mae folding 


and sliding door hardware on sight! 


SELLS FOR YOU! The GO@ER@@e “silent 
salesman” is always on duty. Attracts the pros- 
pect—creates desire—invites impulse buying. 


DEMONSTRATES FOR YOU! Working 
models are a part of this big Goem@em@ae dis. 
play Customer can operate it himself. He sells 
himself too. 


KEEPS INVENTORY FOR YOU! Com- 
plete floor stock is kept in neat package units. 
No loose pieces to be lost or removed. 


It’s all profit 
and no work for 
the man with 

a “ 
“silent 
salesman’”’ 
display. Sells 
folding and 
sliding door 
hardware 

on sight! 
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MASONITE makes the news 





Close-up of Shadowvent® Close-up of Ridgegroove® panel Close-up of Ridgeline® panel 











New products increase your sales of all 


MASONITE PANEL PRODUCTS 


It’s like a chain reaction. 

Take the builder, for instance, who has 
learned how to save application costs and 
add distinctiveness with Masonite® ex- 
terior panels. 

When Masonite introduces a new panel 
product, such as Misty Walnut, the builder 
is interested. So are architects, home 
owners, commercial buyers and everyone 
else who has bought Masonite panels from 
you. 

As the Masonite line grows, so grow 
your profits. Stock and display the new 
Masonite panel products along with all 
the time-tested favorites in the Masonite 
line. Talk to your Masonite representa- 
tive. Or write Masonite Corporation, 
Dept. SBS-7, Box 777, Chicago 90, IIl. 





Peg-Board® panel Misty Walnut panel 





er of quality panel products. 
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SILENT SALESMEN 





SACKED ALUMINUM NAILS 


Temprite aluminum nails are avail- 
able in transparent polyethylene 
bags in quantities ideal for the Do- 
It-Yourself buyer. From 15 to 100 
nails are sealed in a bag, depending 
on the size and type of nails. 

Each bag has a saddle label with 
both the price and type of nail 
printed on it. Suggested nail uses 
are printed on the back of the 
label. 

Temprite aluminum nails are pack- 
ed 150 bags per carton. A 24” square 
perforated-hardboard display, with 
aluminum trim, is included. 

Contact: Phifer Wire Products, 
Dept. SBS, P. O. Box 9007, Tusca- 
loosa, Ala. 


POLE CONSTRUCTION MOVIE 


To further inform contractors about 
the uses and construction methods 
of pole buildings, and to help them 
present the pole building story to 
customers, the Dow Chemical Co. 
has produced a 17-minute, 16mm 
color, sound film. 

“Twice for the Money” shows a 
huge industrial building under con- 
struction. Many examples illustrate 
industrial applications of the eco- 
nomical pole-type construction. 

Contact: The Dow Chemical Co., 
Dept. SBS, Midland, Mich. 


GIANT HARDWARE DISPLAY 


A rolling display over 6’ high is 
designed to boost impulse buying 
with its merchandise display of over 
50 Russwin hardware samples. 
Included on the Superette display 
are wood, ceramic and metal knobs 


with escutcheons, latches, stops, 
hooks, handles, bolts, door closers 
and residential hardware for prac- 
tically every need. 

Four shelves are built into the 
back of the display for stock. The 
Superette occupies 3’ of frontage and 
is 20” deep. 

Contact: Russell & Erwin, Dept 
SBS, New Britain, Conn. 


PANEL DISPLAY 


A graphic peg-board wall display 
holds 12 color samples of Vista-Lux 
reinforced Fiberglas structural pan- 
els. 

The Vista-Lux line includes a 


Vis 


TA 


LUXE 





variety of corrugated, step-down and 
flat sheets. For industrial use, Vista- 
Lux offers glazing sizes and weights 
in cut-to-fit panels and panes up to 
4x12’. 

Contact: The Vista-Lux Corpora- 
tion of America, Dept. SBS, Belts- 
ville, Md. 


CEILING-TILE SHOWCASE 


The Armstrong Ceilings Center in 
cludes a removable panel that shows 
how ceiling materials look installed; 
furring strips for a Do-It-Yourself 
installation procedures, and a litera 
ture rack, 

One of the two display boxes is 
lined with Armstrong Cushionton< 
to demonstrate its sound-proof quali 
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ties. Perforated hardboard holds 
1ammers, chalk lines, and staple 
suns. Beneath the unit is space for 
storing cartons. 

Contact: The Armstrong Cork Co., 
nformation Service, Dept. SBS, 
Lancaster, Pa. 


VACATION CABIN PLANS 


\ Leisure-Time Home Plans Cata- 
og is part of a promotion of the 
Douglas Fir Plywood Assn. to boost 
ummer sales of plywood. 

The full-color catalog illustrates 
20 cabin designs, all utilizing ply- 
vood. Complete blueprints are avail- 
ible. The book is offered in a self- 
elling display carton. A free kit 
ff newspaper advertising mats 
promoting the sale of leisure-time 
homes is also available. 

Other Do-It-Yourself plans are 
)ffered, including eight boat plans, 

water ski jump, pontoon, boat 
equipment locker, single craft boat 
house, storage cabana, gun and 
fishing cabinet, fishing tackle box, 
portable camp shelter, and outdoor 
erving wagon. 

Contact: The Douglas Fir Ply- 
vood Assn., Dept. SBS, Tacoma 2, 
Wash. 


ASBESTOS TRANSITE USES 


\ 32-page booklet entitled “Cor: 
ugated Asbestos Transite” illus- 
trates uses of this material in all 
types of building. 

The booklet lists all the pertinent 
properties and characteristics of 
‘orrugated Transite and explains 
how the material is handled and 
worked with conventional equip- 
ment. Detailed drawings show how 
the sheets may be applied over 
teel or wood framing. 

Contact: Johns-Manville, Dept. 
SBS, 22 East 40th Street, New York 
16, N. Y. 





MANUFACTURER NEWS 





DALLAS, TEX.: Rolston Johnson 
has been appointed Dallas district 
manager for the Building Products 
Division of the Armstrong Cork Co. 
He formerly was a sales representa- 
tive in the New Orleans area. He 
replaces A. A. Dunlap Jr. 


ARDMORE, PA.: Donald D. Bur- 
ris has been appointed manager of 
built-up roofing sales for the Best- 
wall Certain-teed Sales Corp. Burris 
has been with the company since 
1949. He formerly served as roofing 
and siding sales division manager. 
Peter Williamson has been elected 
a vice-president of the Bestwall 
Gypsum Co. He has been a director 
of the company since 1957. William- 
son is also a director and president 
of the Beaver Wood Fibre Co., Ltd., 
and the Bestwall Gypsum Co., Ltd., 
Canadian subsidiaries of Bestwall. 


CHICAGO, ILL.: New merchant 
products development manager for 
Kaiser Aluminum & Chemical Sales, 
Inc., is Robert F. Watson. After join- 
ing the company in 1947, he sub- 
sequently served in sales and ad- 
ministrative positions. He is a 
mechanical engineering graduate of 
the University of California. 


ATLANTA, GA.: Arthur F. Guy- 
ton has been appointed Southeastern 
division manager for Chambers 
Built-Ins, Inc. He will represent the 
company in Georgia, North Carolina, 
South Carolina, Florida, and central 
Alabama from Atlanta headquarters. 
Guyton was formerly connected with 
American Kitchens, Division of 
Aveo, Inc. 


GRAND RAPIDS, MICH.: George 
J. Macklin has been elected director 
and executive vice-president of 
Dexter Industries, Inc. He was ap- 
pointed plant manager in 1957, and 
will continue to serve in this ca- 
pacity. Before joining Dexter in 
1950, Macklin served as vice-presi- 
dent of the Eagle Lock Co., and as 
general manager of Sager-Barrows, 
division of Yale & Towne Manu- 
facturing Co, 


BIRMINGHAM, ALA.: Harry C. 
Riddle is now dealer sales repre- 
sentative in northern Alabama for 
the Masonite Corp. He formerly was 
a partner in the Knapp Concrete 
Products Co. He is a graduate of 
Auburn Polytechnic Institute. 


JOLIET, ILL.: John J. Schmitt 
has been appointed marketing man- 
ager of the Kemlite Corp. He was 
formerly manager of architects’ sales 
for the Celotex Corp. 


ENNIS, TEX.: The West Coast 
Door Co., has incorporated its Texas 
division as Southwest Door Manu- 
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facturers. It has begun construction 
on a new plant here. 


BROOKLYN, N. Y.: Saymour T. 
Tyler has been named director of 
distributor sales of the National 
Metal Art Manufacturing Co., Inc. 
He was formerly sales manager for 
Formed Laminates. 


EL SEGUNDO, CALIF.: Sylvin Z. 
Perry has been appointed advertis- 
ing and planning director for Filon 
Plastics Corp. He joined the firm 
in 1957. Harold Zimmer will con- 
tinue as advertising manager. 


PORTLAND, ORE.: Harris E. 
Smith has retired from the West 
Coast Lumbermen’s Assn. after 31 
years of service. He had been secre- 
tary of the association for the past 
12 years. The author of basic pub- 
lications on lumber cost-accounting, 
he has taken the lead in developing 
accurate, and useful cost and sta- 
tistical information for sawmills and 
wood products plants. 


JACKSON, MISS.: Florian H. 
Yoste has been named sales rep- 
resentative for the Zonolite Co. 
From headquarters here in Jack- 
son, he will cover southern Mis- 
sissippi and northern Louisiana. 


LAKE WORTH, FLA.: Russell J. 
Mayhugh is now sales representative 
for John W. Masury & Son, Inc., in 
southeast Florida. He will serve the 
trade from headquarters here. 


LOUISVILLE, KY.: Gilbert W. 
Allen of Birmingham, Ala., has been 
appointed to the staff of Thomas In- 
dustries, Inc., as a lighting specialist. 
His territory will cover Alabama, 
West Tennessee, and Pensacola, Fla. 
This University of Tennessee grad- 
uate was formerly vice-president and 
sales manager of Cary Chapman & 
Co, in Birmingham. 


KANSAS CITY, MO.: New engi- 
neering representative for the W. 8. 
Dickey Clay Manufacturing Co. is 
Ernest Fields. He will work out of 
the company’s home offices here. 
Fields earned his B.S. degree in 
ceramic engineering from the Rolla 
School of Mines, Rolla, Mo. 


DALLAS, TEX.: Fullview of 
Texas, a subsidiary of Pacific Bolt 
Corp., has completed an expansion 
move into a new 25,000-square-foot 
building. Eddy Mann is manager 
of this firm that makes aluminum- 
frame sliding glass doors and win- 
dows. 


EASTON, PA.: Norman O. Wagner 
has been elected senior vice-presi- 
dent of the Alpha Portland Cement 
Co. A civil engineering graduate of 
the University of Missouri, he join- 


ed Alpha in 1953 as assistant vice- 
president of sales. In 1955 he became 
vice-president of sales, and in 1956 
was named to the board of directors. 
Ernest F. Brownstead, Richard L. 
Rhodes, both of Easton, Pa., and 
Joseph D. Bell of New York City, 
are also newly-promoted vice-presi- 
dents. 


PHILADELPHIA, PA.: New as- 
sistant sales manager for the Disston 
Division, H. K. Porter Co., Inc., is 
James M. Crawford. Crawford for- 
merly served as sales manager of 
Lectrolite Corp., Defiance, Ohio. He 
holds a masters degree in marketing 
from New York University. 


VERO BEACH, FLA.: Templin 
Associates, Inc., has announced the 
following companies to be licensed 
suppliers and builders of Templin 
Truss Lock Trusses and engineered 
roof framing: Chapman Lumber & 
Supply Co., Chapman, Ala.; Mus- 
cogee Millwork & Supply Co., 
Columbus, Ga.; Coffman Lumber 
Co., Hagerstown, Md.; Devlin Lum- 
ber & Supply Co., Rockville, Md.; 
Washington Lumber Co., Baltimore, 
Md. 


MIAMI, FLA.: Robert C. Jordal 
has been named general sales man- 
ager and Edward Peyser assistant 
general sales manager for the Su- 
perior Window Co. here. 


NEW YORK, N. Y.: George H. Day 
has assumed the new post of general 
manager of screen products of 
Chicopee Mills. From headquarters 
here he will supervise manufactur- 
ing, sales, and advertising of fiber- 
glass screening for the Chicopee mill 
at Buford, Ga. 


CHARLOTTE, N. C.: Joe Gall, 
president of American Door and 
Plywood Corp., has been named to 
the board of directors of Lea Lumber 
Co., Inc., of Windsor, a subsidiary of 
David M. Lea & Co., Inc., of Rich- 
mond, Va. 


TUCKER, GA.: Frank Rowell, 
5004 La Vista Rd., has been ap- 
pointed manufacturer’s representa- 
tive for the Raynor Manufacturing 
Co. in six Southern states. Donald P. 
Emmert has been appointed to rep- 
resent Raynor garage doors in Flori- 
da. Emmert was employed by Raynor 
for 11 years at the Dixon, Ill, home 
office. He will headquarter in St. 
Petersburg. 


PORTLAND, ORE.: Richard M. 
Wilkins has been named redwood 
sales promotion manager for the 
Georgia-Pacific Corp. He was former- 
ly assistant sales promotion manager 
for specialty products. 
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DANGER 
BELOW! § 


With 1 out of 8 families* now using garbage grinders, and 
the number increasing steadily, more and more commun- 
ities are realizing the necessity of Clay Pipe sewage lines. 


HERE'S WHY: 


in sulphide activ 
is impervious tovg 














If your community is joining the swing to modern, convenient garbage 
grinders, be sure to specify and instal! Clay Pipe sewers! It’s the one 
type of pipe that is unaffected by heat, acids or gases. It’s your 
insurance against future sewer line failures. /¢ never wears out. 


*American City Magazine Survey 


WRITE FOR 
DESCRIPTIVE LITERATURE 


Oo Cc Oo m E E OCONEE’S 


NEW WEDGE-LOCK JOINT 
CLAY PRODUCTS COMPANY The feetilinianiie 


plastic joint that 
: 2 snaps together 
Milledgeville, Georgia instantly! 
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‘BETTER WAY’ 





Ad Draws Foul-Weather Friends 


The building materials trade is always slack during 
bad weather, but one enterprising lumber dealer of 
Natchitoches, La., was not to be “rained out” of 
business. 

Instead, the Howard Lumber Company, Inc., capi- 
talized on the rain by proclaiming a “Wet Weather 
Special” in a three-column-8-inch ad in the Natchi- 
toches Enterprise. 

The ad announced the sale of 210 lb. roofing — all 
colors, at $6.50 per square, and 15 lb. asphalt felt 
at $2.15 per roll. It hastened to add, “First come, 
first served — our stock can’t last long at these low 
prices!” 


Redwood Scraps Turned into Profit 


C. M. Polete, manager of the Bratton-Peake Lumber 
Co. in Corpus Christi, Tex., ingeniously devised a 


means of turning waste into profit by utilizing scrap 
lumber and the spare time of his shop men. 

Polete saved redwood scraps until he had a working 
supply on hand. Then he designed a series of units 
for home gardeners and nursery operators to use as 
frames for running plants and sides of planter boxes. 
He put the units on display and also called on several 
local nurserymen with the item. They responded 
favorably. 

The picket fence-type units are three feet wide and 
about a foot high. Two pointed posts permit the fix- 
ture to be driven into the ground easily. There are 
two types. One is made from one-inch scraps, which 
sells for 85 cents. The other type is from scraps a 
half-inch thick or less, which sells for 65 cents. 

Polete says that the items are particularly popular 
in the spring, but he keeps them on display all year. 
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One-Column Ad with Great Impact 


For his Columbus Building and Supply Company in 
that Mississippi city, Harvey Crigler attained maxi- 
mum attention with the one-column, page-deep ad in 
the local daily newspaper. Due to its slim shape, the 
reproduction, below, had to be cut into two parts — 
top and bottom. 

Keyed by the letters that spell LUMBER, the ad 
sets forth products and services this dealer offers. 


ae, 


Better check with us first. 
Pian to pay us a visit soon 
and let us discuss your build- 
ing problems. We have had 
years of experience. 


Let Columbus Building ond 
Supply Company give you 
free estimates and ako let us 
help you with your building 
problems. 


Easier chores come from 


Use the best quality lumber 
for buildings that will give 
you the most years of serv- 


having the right tools. We 
rent equipment to help moke 
your building easy. 


ice. We corry top quality 
building materials. 


Remember our phone num- 
ber FA 8-6071. If it is worth 
Make ws your headquarters! | iuiiding it is worth building 
for buliding needs. Too, we right. 

have teol sand machinery to 
rent you to help you with 
your building. 








A 


ail eaten (Tra, 


HARVEY CRIGLER 
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says Kenneth Breece 
Lath and Plaster Supply Co. 
Albuquerque, New Mexico 


Quick inventory cuts down a big ware- 
housing cost—increases profits for dealer 
Ken Breece! “When I stock ALABAMA 
casing bead in wood packaging, it means 
hours saved! Each crate is end-labeled 
with product picture, type, size, length 
and quantity for quick, sure identifica- 
tion. This cuts my inventory time in half. 
Sturdy wood packaging handles easier, 
too—stacks high to conserve valuable 
warehouse space!” 


ALABAMA’s compact wood crates stack 
higher, neater for quick inventory. Each 
sturdy wood crate is designed to facilitate 
shipping and warehousing .. . eliminate 
costly damage claims. This means 


o< 
4-A QUALITY 


A.AsAmA 


METAL LATH 
; yy ~ 


; S ae 


# 


Lo, JX ce 
SS ee a 
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Casing Bead in 
wood packaging 


cuts inventory4 


time in 
half!" 


ALABAMA casing bead reaches your cus- 
tomer in factory-perfect condition . . . 
assures you repeat business! 


4-A Packaging protects quality ... re- 
duces costs . . . increases profits . . . 
promises the dealer a fast turnover with 
AtAsAMA products. Write today for 
product catalog and samples. 


Sold Only Through Dealers ! 


ALABAMA METAL LATH COMPANY 


3245 Fayette Ave., P. O. Box 992 © Birmingham, Alabama 


For more details on above items, use Coupon on Page 72 





DEALER NEWS 





ARKANSAS 


WEINER: The Weiner Lumber Co. 
recently held open house in its new 
building here. Over $400 worth of 
door prizes was given away. Bob 
McGaughey is manager of the firm. 


BLYTHEVILLE: The Huffman 
Brothers Lumber Co. here was de- 
stroyed by fire recently. The loss 
was estimated at $110,000. The firm 


was partially covered by insurance. 
Owner of the company said he hopes 
to be re-established in a new build- 
ing within 60 days. 


SILOAM SPRINGS: Robert 
Brown, manager of the Dyke Lum- 
ber Co., was elected president of 
the Junior Chamber of Commerce 
here. 


NEWPORT: Joseph Michaels has 





Marlite business is good... 


Dealers report Marlite sales are best ever! 


No question about it... right now is 
the time for you to cash in on profit- 
able Marlite paneling. Reason? 
Marlite fits the growing remodeling 
market like a glove. 

It pays to back a winner... and 
Marlite is ahead in sales all over the 
country. It is one of your highest profit 
items, both in percentage and in total 
dollars of profit per sale. A little extra 
effurt will net you a lot of new, profit- 
able Marlite business. And there's a 
Marlite wholesaler near you, ready to 


serve your needs... take advantage of 
his delivery service, You'll find Marlite 
is easy to handle, easy to sell. 

New Marlite newspaper ad mats 
and radio announcements are now 
available. Plan now to use them and 
other effective Marlite sales aids. Call 
your Marlite representative or whole- 
saler today and take advantage of 
your opportunity for bigger sales and 
profits with Marlite. Marlite Division 
of Masonite Corporation, Dept. 797, 
Dover, Ohio. 


Marlite <= 


plastic-finished paneling 


MARLITE IS ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 


CoURCY 


Branch Offices and Warehouses; 


Marsh Wall Products, Inc. 

204 Permalume P!I., N. W. 
Atianta 18, gio 

Phone: Sycamore 4-9508, 4-9509 
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Marsh Wall Products, Inc. 
8908 Chancellor Row 
Dallas 35, Texas 


Phone: Fleetwood 7-3518, 2-7811 








been appointed manager of the new- 
ly formed roofing department of the 
Dixie Lumber Co., called the Dixie 
Roofing Co. Michaels has been asso- 
ciated with the Grobmeyer Roofing 
Service of Littie Rock for several 
years. 


GEORGIA 


HAZLEHURST: Horace H. Gentry 
has announced that he is moving his 
lumber plant to Lumber City. He 
was recently named manager of the 
General Gas Co. here. 


KANSAS 


EL DORADO: Seven businessmen 
here have purchased the Butler 
Lumber Co. The new owners and 
sole stockholders are Claude S. Hess, 
Fred Arnall, G. D. Sluss, David S. 
Steele, E. W. Grant, G. E. Kasse- 
baum, and Clarence G. Wilke. Hess, 
who previously worked with the 
Kirkwood and Woods Lumber Co., 
is manager of the company, to be 
called the Home Lumber Co. 


LARNED: The Burdett Lumber 
Co. recently held open house in 
celebration of its new management. 
The company was purchased re- 
cently by Wayne Catlin of Burdett. 
Willis Yust is manager. 


PRATT: Walter Smith has been 
promoted to general manager of the 
Ortmeyer Lumber Co. operations 
in Wichita, Hutchinson, and Pratt. 
He will headquarter at the com- 
pany’s main offices in Wichita. He 
has been working with Ortmeyer for 
33 years. J. G. Harms Jr. succeeds 
Smith as manager of the Pratt yard. 


SYRACUSE: The Syracuse Lum- 
ber Co. has changed its name to the 
Everitt Lumber Co. Glenn Calvin is 
manager of the firm. 


LOUISIANA 


FRANKLIN: Franklin Building 
Supplies, Inc., has changed its name 
to Franklin Building Materials, Inc. 


CHARTERS OF INCORPORA- 
TION: Kennedy Building and Ma- 
terial Co., Inc., New Iberia; Century 
Block and Brick Co., Inc., Shreve- 
port; Shields Lumber Co., Inc., Lake 
Charles, wholesale and retail build- 
ing supplies. 


MISSOURI 


KANSAS CITY: Frank P. Hunter, 
secretary-treasurer of the Burgner- 
Bowman-Matthews Lumber Co., has 
retired after 55 years of employment 
with the company. 
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Anodizing-Pius protects MetaLane from corrosion, 
discoloration, wear—eliminates friction, prevents binding 


The more costly aluminum alloy, from 
which MetaLane® is made, is produced 
to Monarch’s unusually strict specifications 
for resiliency, tensile strength, hardness and 
formability. Anodizing, plus several other 
finishing steps including sealing of the sur- 
face with a lubricant, converts this alloy 
into MetaLane. 

The silvery, glass-hard and friction-free 
finish of this perfect weatherstrip material 
is actually a part of the metal, not simply 


Monarch is the Originator of anodizec’ 
MONARCH METAL WEATHERSTRIP CORP. 


For more details on above 


an added coating. It will not wear off, nor 
lose its bright satiny beauty. MetaLane 
won't corrode, won’t stain surrounding 
masonry and millwork, won’t cause win- 
dows to stick and bind, will never lose its 
efficient weather-tightness. 

Insist the windows and doors you sell be 
equipped with MetaLane wea ip. Its 
superior protection and value are perma- 
nent, but its cost is no greater than ordinary 


weatherstrip. 
ninum weatherstrip. 


¢ £343 ETZEL AVE. « ST. LOUIS 14, MO, 
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MISSISSIPPI 


CHARTER OF INCORPORA- 
TION: Pennebacker Ready-Mix Con- 
crete, Inc., West Point. 


OKLAHOMA 


TULSA: The Anchor Lumber & 
Supply Co. has been purchased by 
Crawford Construction Co., headed 
by C. M. Crawford. 


OKLAHOMA CITY: Hugh R. 
Hughes, of Bartlesville and Drum- 


right, has been named honorary 
mayor here. 


TEXAS 


ROCKPORT: Seth H. Steele and 
Randal G. Stivers have bought the 
Fulton Lumber Co. from J. W. Wil- 
kinson, who has operated it for the 
past 10 years. 


BEAUMONT: L. C. Holst of the 
G. I. Lumber Yard has been elected 
president of the Beaumont Retail 
Lumber Dealer’s Assn. 





You 
profit 


in dollars 
and 
“sense 
when you sell the Dickey Line 


When you increase your sales of Dickey Products, you 
make more dollar profits. But, there’s another way you 
profit with the Dickey Line—you sell years of trouble- 
free service. This means customer satisfaction, which 
is “sense” profit to you. Plumbers, contractors, farmers 
and home-owners come to you for the best you have 
in sewer pipe, flue lining, wall coping and drain tile— 
the best you have is Dickey Vitrified Clay. And, the 
new Dickey Coupling on Dickey Perma-Line* Clay 
Pipe gives you one more product for a two-way profit. 


*Registered trade mark 


Providing improved sanitation for better living 


sanitary 
ICKEY 3: 
clay pipe 


Ww. Ss. DICKEY CLAY MFG. CO. 


Birmingham, Ala. 


St. Louis, Mo, 


if it's made of clay it’s good. 
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Kansas City, Mo. Meridian, Miss, 
Texarkana, Tex,-Ark, 


Chattanooga, Tenn, 
San Antonio, Tex, 


..if it's made by Dickey it's better 





FREDERICKSBURG: Tyrus_ T. 
Cox has been elected president of 
the Fredericksburg Independent 
School district. 





OBITUARIES 





THOMAS E. ADDISON SR. Presi- 
dent of Addison-Rudesal, Inc., At- 
lanta, Ga. 

E. E. DUGAL, 57. Manager and part- 
owner of the Sunset Farmers Lum- 
ber Co., Inc., Lafayette, La. 


12 States Use FHA’s 
Certified Agency Plan 


FHA’s Certified Agency Pro- 
gram, launched last October and 
now operating in 12 states, is gain- 
ing wide acceptance. Called CAP 
for short, the new plan extends 
FHA services to home buyers in 
areas seldom reached in the past. 

Key to the program is the use 
of “local talent” instead of FHA 
staff people to process applications 
for insured loans. Approved mort- 
gage lenders, certified as agents of 
the FHA, now employ local ap- 
praisers and construction inspec- 
tors and issue loan commitments, 
relying solely on their own credit 
judgment. In April alone, 160 lend- 
ing institutions were certified, 
bringing to about 750 the total of 
lenders already authorized to make 
loans at FHA terms under this 
program. 


D-1-Y Kit Plans 
Yard Storage, Handling 


The Industrial Truck Division of 
the Clark Equipment Co. has pub- 
lished a do-it-yourself yard plan- 
ning kit that helps the yard owner 
to plam new layout and storage 
arrangements, estimate necessary 
remodeling or construction, and 
determine what materials han- 
dling equipment can best be 
utilized. 

The kit contains a grid sheet 
for scaling floor plans of the yard. 
Acetate templets represent all 
items in stock. Another set rep- 
resents fork trucks and straddle 
carriers. By arranging these tem- 
plets, the yard owner can visual- 
ize what storage patterns and 
equipment would be most suit- 
able for his particular situation. 
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WEYERHAEUSER LOUISVILLE DISTRIBUTING YARD 


: “itd 


Js 


This new yard is one of the most modern in the in- 
dustry. Dealers are invited to bring prospects to see 
the building materials on display and in the yard. 


FOR LUMBER DEALERS 


Yes, the new Weyerhaeuser Louisville Distributing Yard 
can be your profit center . . . your ready source 
of quality building materials at competitive prices. 


Your profit center because you can draw upon large, 
diversified inventories of Weyerhaeuser 4-Square kiln-dried 
lumber, plywood, and other basic building materials. 

You can carry less inventory, reduce your investment, 
profit from markup times turnover. 


Your profit center because you save truck time, save 

money, picking up materials at Weyerhaeuser. This new 

distributing yard is located at the crossroads of two super- 

highways. Here, modern storage facilities and loading 

equipment . . . plus trained, customer-conscious personnel 
. . cut truck loading time to a new minimum. 


Your profit center because here are complete stocks of 
famous First Choice building materials . . . well regarded by 
builders, specifiers, and consumers . . . products your 
customers buy through retail lumber dealers. 


Weyerhaeuser 
Louisville Yard 


1360 DURRETT LANE / TELEPHONE EMERSON 8-333] 


Building Materials Stocked 
for Your Convenience 





Andersen \WVindowalls 


Complete Wood Window Units 


* 
Nu-Weoeod 


Insulation Boord Products 


Seoled insulation 


Owens-ILLINoIs 


Pre-finished Hardwood Plywood 


FILON' 


Fibergtas Building Panels 


AQLORIY. 


Foctory-Coated Shakes ond Shingles 


*T. M. Reg. 
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Log-Nail Contest 
(Continued from page 46) 


nue, and hammer some nails into 
a log. Each nailer was required 
to sign a certificate showing the 
exact number of nails he drove 
into the log. The certificate was 
deposited in a special locked con- 
tainer. 

At the same time, the ad an- 
nounced that the Causeway log 
would be at Booth 66 during the 
Broward Building Exposition, 
that month. Everyone was _ in- 


vited to come by the booth and 
guess how many nails had been 
hammered into the log. 

At a given hour, the container 
was delivered to the Everglades 
Bank, where it was placed in a 
vault until March 15. During this 
time the bank tabulated the cards 
to determine the actual number 
of nails hammered into the Cause- 
way log. 

In addition to the fun of it all, 
Causeway offered some attractive 
prizes to the 10 people who guess- 
ed closest to the accurate figure. 
First prize was a portable TV set. 





TW&J Sugar Pine is high 
altitude, slow growth, 
premium stock with the 
smooth, easy working, 
soft texture demanded 
by pattern makers, 


millwork manufacturers 4 


and wood craftsmen. 


THOROUGHLY KILN OR 
AIR DRIED TW&J Sugar Pine ia 
is precision manufactured ; 
from 4/4 to 16/4 and held 
in large storage sheds for 
year-around delivery. 


The West's largest 
producer of Sugar Pine 
with 10 mills in the heart 


et 


of the High Sierra Sugar™ = = , 


Pine belt to serve you. 


Tarrer.Wensrer & Jounson, ive. 


> . 
ospe 
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Second prize was a $50 savings 
bond, and the other eight prizes 
were $25 savings bonds. 

The company mailed about 
2,500 envelope inserts to its cus- 
tomers and friends, publicizing 
the contest and explaining the 
rules. These folders were also dis- 
tributed over the counter and to 
contractors, home-owners, and any 
others called on by salesmen. 

Spot radio announcements per- 
taining to the Causeway log con- 
test were started three weeks 
prior to the Broward Building 
Exposition. During the week im- 
mediately preceding and the week 
of the .exposition, the spot an- 
nouncements were increased from 
eight to 25 per day. The con- 
test announcements followed the 
Causeway jingle. 

Manager Gene Whiddon is most 
enthusiastic about the promotion 
results. The Causeway booth was 
popular and crowded at all times 
during the Broward show. Out of 
over 12,000 entry cards or par- 
ticipants in the guessing contest, 
Whiddon has secured many names 
for his mailing list. 


Miss. Lumber Archives 
Now Weighs 2 Tons 


Since its establishment two years 
ago, the University of Mississippi 
Lumber Archives has amassed over 
two tons of business records re- 
lating to the lumber industry in 
Mississippi during the 20th cen- 
tury. 

The records are now being in- 
ventoried by the archives director, 
Dr. John H. Moore, and his as- 
sistant, Franklin D. Polk. 

The lumber archives project is 
part of the university’s long-range 
plan to promote a better forest- 
products industry in the state. 

At present, 77 bound letter books 
and nearly 100 file boxes of corres- 
pondence from the L. N. Dantzler 
Lumber Co., and the H. Weston 
Lumber Co. collections are avail- 
able to scholars interested in the 
history of lumbering. In addition, 
almost 200 journals, cash books, 
time books, log books, and other 
business records are available. 


Housing for Elderly 


Under FHA’s program, qualified 
non-profit groups may finance 
either new or rehabilitated housing 
designed especially for tenants 
aged 60 and over. 
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Portland Cement Plant 
Nears Completion in Fla. 


Construction of the multi-mil- 
lion dollar plant of the Lehigh 
Portland Cement Co. rapidly is f 
approaching completion in Miami, 

Fla. reldd i.e TH 
Thirty-nine 50-ton, 100-foot- 


long pre-stressed concrete roof GEST 
beams will support a roof of 916 LAR 

precast concrete slabs. The storage T 
building will be 864 feet long, 100 ASSORTMEN 


feet wide, and 77 feet high. 
Two smaller structures. will Z 
house raw and finish grinding OF ALUMINUM SCREEN ai 
mills. DOOR AND WINDOW etail of extruded 
The plant is scheduled to be EN SECTIONS aluminum male and 
completed in the summer. It re- SCRE female interlocking 
portedly will have an annual pro- seauenee 


AND 
duction capacity of 100 million COMPONENT PARTS kick plate groove. 
bags of portland cement. FOR THE FABRICATOR y Orrens ° 


STYLES OF 
PORCH ENCLOSURES 


Ford Wood Product 
an tes ee YOU NAME IT — VULCO HAS IT 


President John H. Stucker of 
Fordyce Wood Products, Inc., 
Fordyce, Ark., recently reported ees) 
that total sales during 1957 in his im - 
firm’s line of disappearing attic 
stairways reached a bracket be- 
tween $80,000 and $90,000. The ouase wean BOX SCREEN 
units, distributed in some 15 states, | ye 7/16" x 13/16" —* a 
are of Arkansas kiln-dried yellow | ARRaEPEPe NO gn te" 
pine. 

W. M. Ingram represents For- 
dyce Wood Products in the South- 
east from Atlanta, Ga., headquar- 
ters. 


4 RECESSED BOX 
SCREEN FRAME 


. ROLLED EXTRUDED 
Packaged Home RECESSED GLAss JALOUSIE GLASS a 


FRAME hen DOOR FRAME DOOR FRAME 


(Continued from page 40) No. 321 No. 303 Mo. DE-1 No. DE-6 
3/8" x 15/16” 


3/8” x 15/16” 1” x 2.197 
homes in anticipation of every 
type and variety of question. They A Leader in the Industry since 1945. 
also spent time in the shop watch- : Screen Manufacturers Association. 
ing construction. pe Sees iavtion Storm Window 

; an r institute. 

A fleet of 50 trucks and station eat eett on of Maa ae 
wagons serves Barber and Ross wlasiuve 
customers. The company uses QUALITY GUARANTEED — MAIL COUPON TODAY 
short-wave radio-equipped cars 
for its sales and supervisory staff 
to facilitate job site requirements. 
Air-minded, the firm officers also 
operate a twin-engine airplane 
which they use to cover large 
areas. METAL PRODUCTS, Inc. 

Founded as a hardware business 2801 ach Avemn Shutk 
in 1878 under the leadership of Sirminghem, Mis 


: Vuleon Metal Products, Inc., Dept. SBS | 
280! 6th Avenue, South, Birmingham, Alabama gy 
ais send me complete information about 8 
VULCAN Quality Products and VULCAN 8 
Servi ce. No obligation. 5 
CHECK TEMS OF PARTICULAR INTEREST TO You =f 


SCREENS | poors | winoows | ENCLOSURES | 

















Samuel Ross, grandfather of S. NEVER gout COMPETITOR ae 
Ross Lipscomb, current president, city ; STATE : 
Barber and Ross added the struc- Geo cseee 


tural steel and millwork division Sales Offices: Atlanta, Ga.; Birmingham, Ale.; Boston, Mass; Chicago, tl.; Liberty, 
at the turn of the century. Mo.; New Smyrna Beach, Fia.; Somerville, N.J.; Tyler, Tex.: York, Pa. 
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Texas Jobbers’ Story 
(Continued from page 43) 


from one to another. There are 
no officers, nor is there any hard 
and fast schedule of meetings. It 
is the custom for members to meet 
for lunch at least once a month 
for a discussion, but the date is 
set to conform with general con- 
venience. 

Such meetings are strictly in- 
formal and have demonstrated 
that a small organization can make 


more and faster progress than a 
big group. The various tasks of 
the association program are vol- 
unteered for, or assigned. Action 
affecting the entire membership is 
not taken without approval of all 
firms involved. 

A handy directory of members 
has been circulated to the trade. 
This is printed on a 5” x 7” card, 
noting the facilities, services of 
consultation and assistance avail- 
able to retail dealers and archi- 
tects. Member firms are also 
members of either the National 





Quality Leaders in 





Gash Hardware for 
over 60 years ! 


For more than half a century the Grand 


Rapids Hardware Company has set the 
standards by which all quality sash hardware 
is judged. A continuous research and devel- 
opment program has resulted in many new 
and basic advancements in operative hard- 
ware and weatherstripping for all types of 
residential windows. In the future, as in the 
past, you can look to Grand Rapids Hard- 
ware Company, the pioneer, for sash hard- 
ware at its very best . . . plus service second 
to none. Write for fully illustrated catalog 


today. 


America's only Complete Line of 
Residential Window Operative 
Hardware and Weatherstripping | 


FOR DOUBLE HUNG SASH 


Removable window operative hard- 
ware, combination balance and 
weatherstrip, “Invizible’’ balances, 
clockspring balances, locks, pulls, 
weatherstrip, sash anchors. 


FOR CASEMENT SASH 
Hinges, gears and pushbar 
operators, locks, weather- 


FOR HORIZONTAL SLID- 
ING SASH: Sliders for re- 
movable sash, weather- 


FOR AWNING SASH 
Hinges, gear and pushbar 
operators and locks. 


strip. strip, locks and pulls. 


GRAND RAPIDS HARDWARE CO. 


560— 11th STREET 
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GRAND RAPIDS 2, MICH. 





Wholesale Lumber Assn., Inc., or 
the National Assn. of Commission 
Lumber Salesmen. The Dallas 
group recently appropriated suffi- 
cient funds to place itself on a 
national par with other local 
wholesale groups, from the pub- 
licity viewpoint, by placing ad- 
vertising in the recognized official 
publication. 


Building Business 
(Continued from page 37) 


operation of the windows while 
in actual use,” explained Ingram. 
“It makes for much easier selling 
than a static model or catalog. 
For example, if we want to show 
the pre-spring advantage and 
other facilities for ease of opera- 
tion, all we have to do is to turn 
the crank or roll up the sash. This 
is convincing by example and it 
is highly effective.” 

From the inventory standpoint, 
it has proven useful by enabling 
the company to expand its win- 
dow and specialty lines with more 
adequate space to show off sam- 
ple models. 

“Although we can’t pinpoint 
the increase in volume for this 
type of merchandise, nevertheless 
I am satisfied that it has resulted 
in a substantial increase,” com- 
mented Ingram. 

Other lines have been added or 
amplified, including custom-made 
cabinets, paints, builders hard- 
ware, roofing materials, shingles, 
and screens. 

The company, in business since 
1922, is managed by Grady Boykin, 
vice-president. J. Y. Hornbuckle 
is secretary. 


Fishing Rodeo Dates Set 


Dates for the 28th annual Deep 
Sea Fishing Rodeo of the Alabama 
Lumber and Building Supply Deal- 
ers to be held in Panama City, Fla., 
have been changed to September 
18-20. The annual event was pre- 
viously scheduled for September 
25-27. 


FHA Loan Uses 


FHA Title I home improvement 
loans may be used to pay either 
for the materials required in do- 
it-yourself jobs or for both work 
and materials furnished under con- 
tract. 
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ive windows 





PREFABRICATED ALUMINUM 
UTILITY ROOM ANSWERS 
BIG CONSUMER DEMAND 


Rugged, easily assembled structure 
also offers big dealer profit!!! 


TTT 
i 
oa 


Tritt yee 


A new all alumi utility room is now being manu- 
factured for sale t ugh building supply dealers. 


The entire unit nade of stucco embossed alumi- 
num. The door extruded aluminum frame with 
inlaid panels to : h the walls and roof. The unit is 
5' x 7 x 68” and weighs approximately 200 Ibs. It is 
packed in three \l cartons. 

Its uses are unlimited! Ideal for a temporary construc- 
tion office, a stor oom for tools and garden equip- 
ment, a child’s playhouse, a dressing room at lakeside 


Rooms have more personality . . . houses sell ' ; 
picnic grounds, a ill workshop, etc. 


more quickly .. . with these finest quality movable 
shutters. Manufactured and sanded at | An attractive bu g for any setting, it provides a 
the factory, each 4-panel unit comes pre- | maximum of spac a minimum cost (suggested retail 
assembled, ready to hang... requiring a minimum is $199.00) and anyone can assemble it. Complete details 
of installation time. Package contains available on this | fit-maker today, at no obligation! 
all necessary hardware, genuine porcelain | Phone 2-6461 collect to order your display. 
knobs and Wrought Brass hook. Shutters available 
in select Sugar Pine or Philippine 


Mahogany. For complete information, contact | AA @] D E R N R @) @) & I N G 


your jobber or write direct to: 
and 


“METAL WORKS, INC. 
YWOOD, Inc. +20 waxes: AUGUSTA, GA. 


P. O. Box 706 — AMARILLO, TEXAS 
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Ads Boost Business 
(Continued from page 38) 


of multi-colored newspaper ad- 
vertising. They are Wm. Penn 
Waller, owner of the Waller Lum- 
ber and Supply Company, Savan- 
nah, Ga., and Thomas L. Gray, 
owner of the Gray Lumber Com- 
pany, Crab Orchard, W. Va. 
Commented Waller: “Even 
though colored ads are a little 
higher than regular classified ad- 
vertisements, we find that they 
bring in splendid results. The best 


example of this is when we ran 
an ad in the Savannah Morning 
News one morning regarding mis- 
cellaneous close-out paints and 
before 12 noon we had disposed 
of all of it — in all, approximately 
300 gallons. 

“Our colored newspaper adver- 
tising costs us $38.88 per week, 
run on Mondays only in both the 
morning and afternoon papers. 
Even though the amount is slight- 
ly higher than classified advertis- 
ing, we find that it does a fine 
job. Colored advertising is not 
under any bulk contract or sched- 





“HUTTIG HAS IT” 
in 14 CITIES 


and AS NEAR AS 
YOUR PHONE 


Your specifications are handled quickly 
from our convenient assembly plants - ware- 
houses... millwork to order or from stock 


MANUFACTURERS 
. .» all kinds of 
Quality Millwark, 
Doors, Windows 


’ wi . 
Window Units, Door Units 
DISTRIBUTORS 
nationally - known 
BUILDING PRODUCTS 
ANDERSEN Windowalls 
GENERAL flush doors 
TWINDOW 
THERMOPANE 
BERRY steel garage door 


...complete stocks of quality building pro- 


ducts! Our representatives are ready to help 
you with your customers’ problems, if you 
wish! Why not call your Huttig man, now? 


HELPING YOU 
BUILD THE 


UPSON waliboards 
KIMSUL insulation 
INSULITE products 
TEMLOK insulation 
REYNOLDS windows 
ARMATOL wood preserver 
MIAMI bathroom cabinets 
PRECISION stairways 
DURALL tension screens 
COFFMAN ornamental iron 
WEISER lock hardware 

. ..and many others 


SOUTH 


SASH & DOOR CO. 


Since 1885 ¢ St. Louis 10, Mo. 


* Birmingham Sash & Door Co. 


** Memphis Sash & Door Co. tAmerican Sash & Door Co. 
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ule, although we often run it on 
a special page for advertisers de- 
siring such color agreements. We 
like to stress importance of spend- 
ing money in Savannah with Sa- 
vannah merchants, which we think 
is as good an advertisement as a 
man can have. 

“As for our copy, the local paper 
sets a Friday deadline so that the 
ad may be set up for run on Mon- 
day morning.” 

At Crab Orchard, W. Va., Gray 
told S-B-S that two-color adver- 
tising in the Beckley Post-Herald, 
as compared to black-and-white, 
runs approximately 30 per cent 
higher for a full page; 35 per cent 
more for a one-half page; and 
about 45 per cent higher for a 
quarter-page. e 

Said Gray: “We have a yearly 
contract with the newspaper 
which enables us to run either 
color or black and white, as the 
case may be. For color, we have 
choice of back pages only and 
there is no difference in copy dead- 
line for either type. 

“We ran our first color ad, a 
full-page, approximately a year- 
and-a-half ago. The results were 
very gratifying. During the last 
year-and-a-half we have run color 
ads on special events, ordinarily 
one every three months. And our 
results are now better than ever 
before. 

“When the business slump came 
along, we were looking for some- 
thing to take up the slack. We 
thought color ads might be the 
answer, so we decided to switch 
from black and white to color 
altogether and try this during the 
spring and summer months. Our 
volume so far this year has been 
better than it was last year. We 
could not give full credit to the 
color ads for this, but they have 
certainly helped.” 


Roving Showrooms 
(Continued from page 45) 


er curiosity. Although one can not 
stand upright inside the truck, 
it is high enough to enter and 
leave comfortably. 

“This demonstrator  sales-tool 
affords the maximum benefit in 
advertising. It is, in effect, a 
roving billboard, creating interest 
wherever it stops.” 

The “rolling showrooms’ are 
operated by two Fischer city sales- 
men. They report much enthusiasm 
among and excellent reception by 
Fischer customers. 
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Owners of buildings used for commercia! purposes have much 
to gain by the use of Trinity white, the whitest white cement. The 


whiteness arrests the customer’s eye—the trim attractiveness of 


the place says “here’s a good place to trade!” Sell Trinity white. 


A Product of GENERAL PORTLAND CEMENT CO. + Chicago + Dallas » Chattanooga » Tampa « Los Angeles 


«+ plain or waterproofed 




















————— 
ASERSTQS SIDING —PLain SH ane 


THREAD pat SHINGLE OR ALUMINUM HOING 

















HANDY JOB SIZE PACK... 











... TEMPRITE RETAIL PACK 








BULK 25 & 50 LB. CARTONS 











Send Your Inquiry Direct to 


PHIFER WIRE PRODUCTS 


TUSCALOOSA, ALABAMA 3 
TELEPHONE PLAZA 2-5594 Sy — Corton Size 
4” x 4y," x 6y," 
WRITE OR CALL FOR SPECIFICATIONS AND DELIVERED PRICES 
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204-F. REDWOOD IN THE HOME. “Promote Redwood For True 
Beauty in the Home” by John Reno gives helpful pointers on 
moisture content, colors, grains, nailing, placement and finishes for 
redwood paneling and siding. The Pacific Lumber Co., Dept. SBS, 
35 East Wacker Drive, Chicago 1, Ill. 


101-H. ALUMINUM NAILS. Brochure shows and describes the 
complete line of Phifer aluminum nails for all building purposes. 
It explains tempering and etching of aluminum alloy nails. Price 
list gives dealer costs of “job size” boxes and 50-lb. cartons. 
Phifer Wire Products, Dept. SBS, Box 12, Tuscaloosa, Ala. 


104-H. ALUMINUM WINDOWS. Five color brochures describe and 
illustrate Ualeo aluminum horizontal sliding, residential and com- 
mercial awning, casement, and double-hung windows. All bro- 
chures give specifications, sizes, and installation details. Southern 
Sash Sales & Supply Co., ine., Dept. SBS, Sheffield, Ala. 


102-J. METAL BUILDING PRODUCTS. Catalog 57 gives specifica- 
tions and shows and describes uses of Vestal fireplace circulators, 
dampers, accessories, stell lintels, bridging, wall ties, mortar boxes, 
garbage receivers, access doors, and other products for business 
and industry. Vestal Manufacturing Co., Dept. SBS, Sweetwater, 
Tenn. 


1-K. METAL LATH, ACCESSORIES. Colorful catalog shows and 
describes types of metal lath, accessories, and partition systems 
of the Alabama Metal Lath Co., Dept. SBS, P. O. Box 992, Bir- 
mingham, Ala. 


2-K. WINDOW, DOOR PRODUCTS. Vulco aluminum screens and 
jalousies, Caseking screens, Superior and Ideal storm sash, Dura- 
Bilt sereen doors and combination storm doors, hardware and tools 
are described in the “Versatile Vulco” catalog. Vulean Metal Prod- 
ucts, Inc., Dept. SBS, 2801 Sixth Avenue South, Birmingham, Ala. 


102-L. STEEL FRAME BUILDING. Booklet diagrams and illus- 
trates Steel Span buildings for farms, warehouses, hangers, and 
industrial uses. The post-free buildings are available in widths from 
30 ft. to 60 ft., with choice of sidewalls. Cuckler Manufacturing 
Co., Dept. SBS, Monticello, Iowa. 


105-L. MODERN WOOD PANELING, Colorful literature describes 
Long-Bell’s Flakewood paneling for contemporary interiors, and 
mahogany finish Ven-O-Wood for economical use in homes, 
offices and stores. Specifications included. International Paper Co., 
Long-Bell Division, Dept. SBS, 928 Grand Avenue, Kansas City, 
Mo. 


201-A. ADVERTISING PENS AND PENCILS. The Seripto line of 
writing instruments for advertising and good-will gifts is illus- 
trated in “Sensational Business Builders.”” The 32-page catalog 
gives specifications and prices. Adgif Co., Division of Scripto, Inc., 
Dept. SBS, P. O. Box 4847, Atlanta 2, Ga. 


202-A. ALUMINUM WINDOWS. The Apco lines of windows are 
covered in three brochures. AIA file No. 16-E catalogs “Apeo 
Aluminum Windows — Residential, Commercial, Window Wall, 
Industrial.” Apeo aluminum horizontal sliding windows and Series 
57 double-hung windows are introduced in separate brochures. 
Apceo-Rubin Division, Tusco Corp., Dept. SBS, 1901 Franklin 
Street, Houston 2, Texas. 


203-A. PLASTER REINFORCEMENT. A 20-page research booklet 
reports “The Crack Resistant Properties of Gypsum Lath and 
Plaster Angles Formed by the Intersection of Walls and Walls with 
Ceilings Reinforced with Various Types of Metal Reinforcement.” 


On this and subsequent pages of S-B-S, you are offered an 
excellent selection of literature on new Building Materials and 
Products. For free copies of this helpful literature, just fill in 
and return the handy postage-paid reply card on page 71. 


it shows the superior performance of Keycorner wire mesh. Key- 
stone Steel & Wire Co., Dept. SBS, Peoria 7, Ill. 


205-A. FACT FILING FOLDERS. Reynolds Aluminum offers deal- 
ers a set of 19 Fact Folders for a handy reference library on such 
products as aluminum roofing and siding, asphalt roofing and 
accessories, farm gates, insulation, nails, ete. New literature sent 
to dealers using folders. Reynolds Aluminum Supply Co., Dept. 
SBS, P. O. Box 1367, Atlanta 1, Ga. 


208-A. WESTERN PINE — SOURCES AND USES. WPA’s 1958 
membership directory lists 440 member mills by states, species, 
and products available. Six color folders show Western Pine fin- 
ishing recipes and reproduced samples. Western Pine Assn., Dept. 
SBS, Yeon Building, Portland 4, Ore. 


209-A. PLASTIC-FINISHED PANELS. Full-color catalog covers 
Marlite’s line of plastic-finished hardboard wall and ceiling panels. 
It shows a full variety of colors and patterns — Hi-Gloss, Marble 
Panel, Woodpanel, plank, block, and Korelock, Marsh Wall Prod- 
nets, Inc., Dept. SBS, Dover, Ohio. 


211-A. BARBECUE GRILL. AIA file leaflet describes and shows 
two models of new Majestic Char-Grill for indoor installation. 
Uses and grill accessories are also shown. Separate sheets detail 
installation in masonry and wood cabinets. Majestic Co., Dept. 
SBS, Huntington, Ind. 


212-A. WOOD WINDOW WALLS. Catalog No, 581 and dealer 
merchandising kit cover use of Andersen wood window units for 
residences, institutional buildings, and light commercial structures. 
Brands and types include Flexivents, Beauty-Line, basement, glid- 
ing, casement, and double-hung Pressure Seal units. Andersen 
Corp., Dept. SBS, Bayport, Minn. 


213-A.. WROUGHT IRON RAILINGS AND COLUMNS, New cata- 
log page shows four column designs available with Versa wrought 
iron railing for Do-It-Yourself trade. It explains the ease of be- 
coming wrought iron dealer. Versa Products Co., Dept. SBS, Lodi 
4, Ohio, 

14.B, TENSION SCREENS. New dealer sales manual outlines 22 
reasons for using Tension-tite aluminum screens and shows dealer 
making a sale, with his explanation jo the customer. Rudiger-Lang 
Co., Dept. SBS, International Trade Mart, New Orleans 12, La. 


24-B. ASPHALT ROOFING MATERIALS, Four-page catalog in- 
sert gives complete specifications, descriptions of uses, and direc- 
tions for both cold and hot applications. It covers asphalt roofing 
and coatings and cements. Lion Oil Co., Asphalt Sales, Dept. SBS, 
El Dorado, Ark. 

33-B. MASONRY WALL REINFORCEMENT. Bulletin gives spec- 
ifications and shows Dur-O-waL masonry wall reinforcement with 
cavity, bonded, coursed, or stacked course masonry wall, and wall 
with plaster. Dur-O-wal. Products of Alabama, Inc., Dept. SBS, 
P. O. Box 5446, Birmingham 7, Ala. 


106-B. FIR PLYWOOD FACTS. Available to dealers and their 
employees is a 48-page pocket-size fir plywood guide which includes 
basic grade-use data, advantages, and much “know-how.” Douglas 
Fir Plywood Assn., Dept. SBS, 1119 A Street, Tacoma 2, Wash. 

110-B, PLASTIC WATER PUTTY. Catalog sheet shows home uses 
for Durham's Rock-Hard water putty, explains how to color it, 
and lists types of customers who finds it “indispensable.” Donald 
Durham Co., Dept. SBS, Box 804-0, Des Moines, lowa. 


(Continued on Reply Card Page 71) 
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More, MORE FREE, Free 
HELPFUL BOOKLETS! 


(Save time and postage by requesting all the items 
you want on this handy postage-paid reply card.) 


(Continued from BOOKLETS FREE page) 


file 
Ht 


nt 
liz? 


A 


3 





203-F. WOOD WINDOW UNITS. Four two-color folders 
Distributors’ Bowindows, 


Lee uae a ‘ ROLW ceed window 
units. M. W. Distributors, Dept. SBS, Rocky Mount, Va. 

101-E. METAL WEATHERSTRIPS, Southern Metal thres- 
holds and weatherstrips are illustrated and described in cata- 
log No. 57A. This four-page brochure covers available sizes 
and contains price and order information, Southern Metal 
Products Corp., Dept. SBS, 921 Rayner Street, Memphis 14, 
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ples, and price list ide complete information on 

wood eoeiaichod sine 1 which comes in 

oa five colors. Sout wood Cotte SBS, P. 0. Box 
ect . 


» Tex. 

4-D. ASBESTOS-CEMENT PRODUCTS. Several brochures 
and folders show Century No. 5 roofing 
‘as am a Linabestos pe Hew nae x 94 
mterior an exterior use, corrugated 
posite shect. Keasbey and Mattison Co., SBS, 
a. 
101-D. bh abet egg henna SASH 

Sells the Home Buyer” 

Dura-seal 


uses of Zegers 
sash balance in double-hung wood windows. 
let gives Dura-seal’s advan’ to homebuyers. 
Dept. SBS, 8090 South Avenue, Chicago 1, Ill. 


102-D. ALUMINUM SLIDING GLASS DOORS, “The 
orators Touch” is a four-page folder 

tions and installation drawings for 

sliding glass doors. Daryl Products 

N. E. 4th Avenue, Miami, Fis. 


104-D. INSULATING ROOF DECK, A 
“New Dimensions in Ceiling Design,” 

roof deck designs, coat com 

tion detail, and application Insulite 
nesota and Ontario Paper Dept. 

Building, Minneapolis 2, Minn, 


105-D. FARM STEEL PRODUCTS, “Farmers 
Handbook” supplies 76 of data on 
plans for the use of stool materials 
on farms. It also includes meat-eut 

Coal & 


tips. Tennessee 
Steel a. Dept. SBS, Fairfield, Ala. 
106-D. WOOD AND METAL SCREWS. 
Dept. SBS, Statesville, N. C., offers 
structions for Selecting and Using Wood Serews and Sheet 
Metal Screws.” 


108-D, STEEL FRAME BUILDINGS. 
shows standard sizes, details, accessories, 
Dixisteel rigid-frame buildings. It also 
or bow string truss roof 
Dept. SBS, Warehouse Division, 
1, Ga. 
202-D. VITRIFIED CLAY PRODUCTS. Brochure 
Dickey’s new PVC coupling. Booklets are also 


in the 
United States 


No Postage 
Stamp Necessary 
If Mailed 


SOUTHERN BUILDING SUPPLIES 
806 PEACHTREE STREET, N. E. 


ATLANTA 8, GA. 








Addressee 





and fi 
peony Fy = 
Dept. SBS, P. = 2028, 
wages woop WINDOW UNITS. 
a specifications, — 


aluminum 
slide, double-hung insulating alumi- 
ta aide, degblechang, engi hung. sod 5425 Blossom Street, 
Houston 7, Tex. 
206-D. STAPLING PRODUCTS. Arrow's catalog No. 13 
introduces new stapling machines, gun tackers, pliers and 
staples. Display details and price list are included. Arrow 
Fastener Cox Inez, Dept. SBS, One Junins Street, Brooklyn 


207-D. BONDED ASPHALT ROOFING. New literature cov- 
ee ee eee Sees for oh overs 


Se iy oe roll roofing, and 
fe exec Benny GO 


oO a oo 
. ALUMINUM SIDING. A ae folder covers 
aluminum siding. It includes sales point- 


form, and 

homes sided with Tripl-Tite alu- 

minum. National Metal Products Co., Dept. SBS, 2 Gateway 
Center, Pittsburgh 22, Pa. 

ASPHALT SHINGLES. A color 

Lok-Tab 

hae Co., 


210-D. INTERLOCKING 

folder ——— and illustrates Ruberoid’s 
shingles. F color blends are featured. The 
Dept. SBS, 50 500 Fifth Avenue, New York 36, N. Y. 
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213-D. STOCK WOODWORK. A ouaieg gives 
Bureau, Dept. SBS, Clinton, Iowa. 


214-D. CEILING TILE, A 1 booklet features Celo- 
tex’s Hush-Tone and 


tile in three “idea” 
rooms. It also covers other materials. 
eT Corp., Dept. SBS, 120 S, LaSalle Street, Chi- 
cago 


215-D. REMOVABLE awe Phan Any A four- 
folder describes the Rimco S coegeagend mngqyemam 
} ~~ lngenem wood window unit. It pte Bm. its 


Seate ahd Gine cemnen, eek’ band 
Milvech Co, Feces’ Dent. SES" Rect lued, Ti 


217-D. CARPORT. Folder shows sizes and uses of 
pose SeaView shelter, from attached carport to f. 
patio. Built of aluminum with steel supports. Other litera- 


ture is available on Flair window — and patio covers. 
SeaView Sodmanien Dept. SBS, 4030 N. W. Street, 
Miami, Fila. 
218-D. CEDAR-SHAKE PACKAGE, Literature describes a 
of Shakertown 

mat -color 

corners make a 

Dept. SBS, 2031 


101-C,. PLYWOOD PRODUCTS. The Weldwood 
File No. 19-F) contains 


Weldwood pi 


full color. United States 
44th Street, N. Y. 36, N. 


102-C, FIBER ROOF COATING, “The 
Way to Repair and Renew Roofs” gee'g 


asphalt-asbestos roof sari Gardner 
yen Products Co., Dept. SBS, P. O. Box 5776, Tampa, 


106-C. WINDOW SASH BALANCES. 
Spiralflex weatherstrip-sash is 
sheet. The new sash unit does not need 
bead and assures plumb installation. It has 
Caldwell Manufact De 

Street, Rochester 14, N. Y. 


109-C, WOOD SHUTTERS AND DOORS. The uses and 
aS ee oe eee Suttle deen ene eoveed 

insert. Catalog No. 1056 shows details and gives 
p She benefits of Fit ‘n’ Finish shutters with movable 
ae Res Ae oe Se Inc., Dept. SBS, 5035 Willits 
Avenue, Dallas 6, T: 


—. WOOD PANELING. vbr rd somone ge E ame a folder 
acific Corp., Dept. SD 


and ill Har-Vey Handi-Frame pocket door frame 
and the Har-Vey “B” Line Slide-A-Fold hardware. Folders 


include installation instructions, American Screen 
Co., Dept. SBS, 61 East North Avenue, Northlake, Ill. 
203-C, STOCK MILLWORK. The “Ideal Millwork” 


doors, window 
oh SBS, Box 889, Waco, 
204-C. ALUMINUM hens poe 
com specifications and shows details 
ung, ung, picture, Wall-Lite, horizontal roll- 
ing, and horizontal sliding aluminum windows. Century Alu- 
am Corp., Dept. SBS, Scottsburg, Ind. 
205-C. KILN-DRIED LUMBER. Weyerhaeuser folder ex- 
ins the advantages of their kiln-dried lumber 


wood construction. Weyerhaeuser Sales Co., 
SBS, First National Bank Building, Saint Paul 1, Minn. 


206-C. ALUMINUM SCREENS. Catalog sheets and oe 
lists on the full line of aluminum screens are available 
Homecraft Corp., Dept. SBS, Lithonia, Ga. 

207-C. TRUSS LOCK PLATES, Illustrated folder details the 
layout, operation, and advantages of 

—— and trusses. Templin 

uilding 6, Airbase, Vero Beach, Fla. 

208-C. nant omy no AND WINDOWS. A catalog 
covers lines udor aluminum sliding doors 
eae ee eS eek det ae ane 
ineludes detail drawings, and _ installation 
instructions. Nudor Manufact ba Dept. SBS, 7326 
Fulton Avenue, North . 


13-B, INCINERATORS. Donley incinerators for homes, 
apartments, and other _ pe Bh Bay we 
. Complete technical are given for floor-f 
po and models, Brothers 


¥ steel 
Dept. SBS, 13905 Miles Avenue, Cleveland 5, Ohio. 





Prize-Winning Film on 
Lime Products Available 


A 15-minute color-sound motion 
picture entitled “Gift of the Ages” 
is available on a free-loan basis 
from the Ohio Lime Co. in Wood- 
ville, Ohio. Made in cooperation 
with the Carnegie Museum in 
Pittsburgh, Pa., the film traces the 
350-million-year history of lime- 
stone and shows how limestone 
products are made and used in 
modern construction and every- 
day living. 

At the recent annual awards 
banquet of the Film Council of 
Greater Columbus, Ohio, this film 
won the Chris Award for produc- 
tion excellence for the Ohio Lime 
Co. and Austin Productions, ‘Inc. 


You're Better Off 
(Continued from page 35) 


in the next 10 years. 

This is quite a bold prediction 
but one must respect it when the 
recent expansion of atomic indus- 
tries in this part of the country is 
taken into consideration. 

With the upsurge of industry, 
the growth of trade and the con- 
sequent expansion of consumer in- 
comes, there has come a great 
demand for newer and better 
housing. To meet this demand, res- 
idential construction has increased 
steadily. In 1957, the South was 
the only region showing an in- 
crease in dwelling units started 
over the preceding year. With a 
total of 346,300 it exceeded any 
other region and accounted for 
33.23% of the U. S. total. This not 
only reflects Southern prosperity 
but by an odd twist also adds to 
it, by increasing the opportunities 
for commerce and employment. 

While all the other economic 
gains are being made, the automo- 
tive industry is not idle. True, 
franchised car dealers have been 
having a rough time of it through- 
out the nation, but their objective 
— particularly the younger ones 
with the years ahead to afford it— 
are looking to the booming market 
in the ’60’s when 1955’s record 
sales year of 8-million cars and 
trucks will be topped by 10-million 
or more units. 

In 1939, total vehicle sales in 
the South amounted to 952,893 
units, and today total registrations 
are over 23-million. In most recent 
years annual sales in this area 
have been exceeding 2-million. 
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The true picture of motor 
vehicle usage is revealed by gaso- 
line consumption figures which 
show current annual purchases in 
the South to be almost 21-billion 
gallons, or nearly 1,000 gallons per 
vehicle. This is 37.1% of the U. S. 
total and this proportion is show- 
ing steady annual increases. 

Away back in 1895, my father, 
the late W. R. C. Smith, Michigan- 
born and -reared, visited the Cotton 
States and International Exposi- 
tion in Atlanta. He was so im- 
pressed with what he termed “the 
nation’s last industrial frontier” 








that he returned permanently in 
1905 to establish our present pub- 


hing company. 
His dream of the South’s future 
s been fulfilled. True, we still 


have our moonlight and magnolias 


our beautiful Southern ladies — 
me plantations and an occasional 
int julep. But those of us who 


ave our roots in the soil of Dixie, 


| the many transplanted South- 
ners like my father, can take 


ride in the fact that the tenacity 


i energy which characterized 
ir ancestors are still prevalent in 
» great and growing South. 





This Folder will show you how to 








SEND FOR 
YOURS TODAY 


SE RUSH TO ME, WITH- 
>BLIGATION, THE NEW 
PER “SPACE AND COST 
NGS” 











"Lary wh a 


i O23 


Zee Oo Ltire 
ATLANTA 6, 


gOA 8. H. I 
GEORGIA 


For more details on above items, use Coupon on Page 72 





PRODUCT PARADE 





MAIL BOXES 


Fifteen styles of mail boxes are in- 
cluded in the Aristocrat line intro- 
duced by Leigh Building Products, 
Division of Air Control Products, 
Inc., Dept. SBS, Coopersville, Mich. 


Two of the mail boxes are made 
of solid brass, with polished natural 
brass and bronze finish. Others are 
of wrought iron, with baked enamel 
finishes of colonial black, colonial 
black and white, and a combina- 
tion of terra cotta and coral. Solid 
brass trim and ornaments are used 
on many styles. 

Write P248 on reply card, page 72. 


DISAPPEARING STAIRWAY 


A low-priced disappearing stairway 
unit is offered by the Bessler Dis- 
appearing Stairway Co., Dept. SBS, 
1900 East Market Street, Akron 5, 
Ohio. 

The lightweight Model 25 is re- 
portedly strong and safe, and guar- 
anteed not to skid or slip. Scientific 
spring balancing provides easy 
operation. Models are available in 
heights from 77” to 93”. Width of 
the stairway is 17-3/16” overall. 

Write P249 on reply card, page 72. 


PNEUMATIC DOOR CLOSER 


A door closer for jalousie, storm and 
combination doors, both right- and 
left-hand, is offered by the H. B. 





Ives Co., Dept. SBS, New Haven, 
Conn. 

A longer jamb bracket permits the 
door to open approximately 120° be- 
fore closer hits the door. A heavy- 
duty spring inside the barrel absorbs 
shock when the door is opened be- 
yond 120°. 

A special head jamb bracket adds 
rigid support. A hold-open washer 
holds the door open in any desired 
position. The closing spring is ad- 
justable for various weight doors. 

Write P250 on reply card, page 72. 


INSECTICIDE VAPOR BARRIER 


Bird & Son, Inc., Dept. SBS, 1142 
East Bay Street, Charleston, S. C., 
offers two new insecticide products. 
Bird Termibar is a termite-resist- 
ant vapor barrier that is said to 
stop and poison termites, seal out 
moisture, and to kill fire ants, car- 
penter ants, and other insects. 


Bird Termibar is packaged in 5- 
square rolls containing 550 square 
feet. It is laid in strips, side by 
side with 6” overlap. 

Bird Termibar Caulk is an asphalt 
caulking compound containing diel- 
drin. It is designed for use with 
Termibar to be applied in open space 
around pipes, structural members, 
and other openings. This caulk comes 
in a cartridge which may be used 
with any standard caulking gun. 

Write P251 on reply card, page 72. 


SMOKELESS INCINERATOR 


A smokeless, odorless home _ in- 
cinerator is introduced by the 
Majestic Co., Dept. SBS, Huntington, 
Indiana. The unit features modern, 
smooth-line styling suitable for 
kitchen or utility room. 

The gas-fired Supreme model re- 
portedly disposes of household trash 
and garbage while satisfying local 
smoke abatement codes. 

The flue opening is set in the rear 


to permit venting directly into the 
chimney. Smoke and odors are 
drawn into a separate stainless steel 
“Turbo” combustion chamber in the 
rear where they are consumed be- 
fore entering the flue. 

Write P252 on reply card, page 72. 


REMOVABLE MUNTINS 


Removable muntins, a convenience 
to speed window washing and paint- 
ing, are offered by the Rolscreen Co., 
Dept. SBS, Pella, Iowa. They are 
available to fit Pella wood case- 
ment, MultiPurpose, and the Twin- 
lite awning-type windows. 

Made of clear, toxic-treated West- 
ern pine, the muntin bars are steel- 
pinned at intersections and can be 
removed in one piece. Bars are set 
inside sash by a simple ball-and- 
socket arrangement. 

They are available in horizontal 
and multipane types — for a low- 
cost means of varying the appear- 
ance of home designs. 

Write P253 on reply card, page 72. 


DROP-IN COOKING UNITS 


The Vernois series T-481 gas drop-in 
cooking units are introduced by the 
Mt. Vernon Furnace & Manufac- 
turing Co., Dept. SBS, Mt. Vernon, 
Ill. 


They are available in satin chrome 
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New...for screen 
and combination 
doors of metal 


or wood 


No. 1104 
Key-in-Knob Lock 


New brass or aluminum finishes, new tulip 
knob, new smooth-working functions in com- 
panion key-in-knob and slide locks. There's one 
for every screen and combination door — and 
each one is loaded with Dexter quality features. 
Tie bolt construction. Knob and lever handle 
are pressure cast aluminum. Solid steel spindle, 
stainless steel bolt, strike and escutcl s. Hard, 
lustrous finish of weather-protecting, baked-on 
aluminum or brass pigmented enamel. Adjust- 
able, surtace-mounted strike; no edge hole re- 
quired — only three small cross holes — for fast, 
easy installation. Write for new brochure. 





No. 1104) —has long 
lever handle for jalousie 


DEXTER LhocHK 
DIviIsItiomn 


Dexter Industries, Inc., 
Grand Rapids, Michigan 


In Canada: Dexter Lock Canada Ltd., Galt, 
Ontario * In Mexico: Dexter Locks, Plata 
Elegante, S.A. de C.V., Monterrey * Dexter No. 1106) — has long 
Locks are also manufactured in Sydney, lever handle for jalousie 
Australia; Milan, !taly and Porto, Portugal. doors. 


No. 1102 Economy Slide Lock — same as 
but has standard knob instead of tulip design 











No. 80 Dialmatic Door Closer — 
installs in minutes, adjust closing 
speed with twist of wrist. 

No. 45 Spring Chain Stop — zine 
plated steel, easily installs on 
metal or wood doors 


— 
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WORLD'S LARGEST MANUFACTURER OF LOCKS FOR SCREEN AND COMBINATION DOORS 





and porcelain finishes — in white, 
coppertone, blue, pink, yellow, and 
turquoise. 

The drop-in units have dial-type 
controls. They are only 3” deep, 
permitting the use of drawer space 
under the unit in some cabinets. 
There is no front cabinet cut-out 
for air intake or value knobs. A 
snap-on top allows for easy cleaning 
and adjusting. 

The T-481 series will be available 
with single-duty, high-low burners; 
or center simmer dual burners and 
center simmer dual burners with 
one Harper Uni-Matic controlled 
heat top burner. 

Write P254 on reply card, page 72. 


LIFT-TRUCK MAST 


A high mast especially developed 
for the Hustler PUG electric lift 
truck is offered by the Hustler Corp., 
Dept. SBS, 17529 Elm Street, Wil- 
loughby, Ohio. 

The mast can be used for stacking 
in storage areas, general utility work 
in production areas, and for loading. 

mposed of three telescoping 
sections, it extends to a maximum 
height of 135%” for stacking. The 
same mast can be reduced to 69” for 
working in production areas, and 
to a 50” free lift for truck loading. 

Write P255 on reply card, page 72. 


ELECTRIC RANGES 


The Whirlpool Corp., Dept. SBS, St. 
Joseph, Mich., offers four new mod- 
els in its line of 30” ranges. The 
Mark XXX model, Imperial model, 


Custom model, and Deluxe, feature 
a built-in cooking guide, infinite 
heat controls, a “flash” surface unit, 
automatic rotisserie, and a 24” oven. 
Four 40” models also are included 
in the Whirlpool line of electric 
ranges. Two large bake ovens, con- 
vertible griddle, extra-large fifth 
unit, deep-well cooker, barbecue- 
meat oven, utility drawer, and auto- 
matic clock are range features. 
Write P256 on reply card, page 72. 


AIR-OPERATED NAILER 


A portable, air-operated hand nailer 
is introduced by Fas’ Nail, Division 


of International Staple and Machine 
Co., Dept. SBS, P. O. Box 270, 
Herrin, Ill. 

The Fas’ Nail nailer reportedly 
can drive and set standard box nails 
automatically five times faster than 
an ordinary hammer. It can clinch, 
toe-nail, or drive a nail in any posi- 
tion. 

The tool weighs only 3% pounds. 
Two different nail sizes — 14” and 
1%” — are available for use in the 
nailer. 

Write P257 on reply card, page 72. 


ELECTRIC BARBECUE GRILL 


For indoor barbecuing, an Electramic 
built-in barbecue-broiler is intro- 
duced by the Stanthony Corp., Dept. 
SBS, 5341 San Fernando Road, West 
Los Angeles, Calif. 

The Electramic barbecue employs 
a bed of ceramic refractory “cerra- 
coals” which last indefinitely. They 
are brought quickly to the proper 
broiling temperature by a 4,000-watt, 
220-volt electric element. The coals 
seal in juices and give meat a 
smoky flavor. 

A three-position switch gives high, 
medium or low heat control. A timer 
signals when the meat should be 
turned. 

Write P258 on reply card, page 72. 











FOR CONTINUOUS PROFITS SELL 
GENUINE CERAMIC GLAZED TILE 








in the new Mosstile 
take-home-pak for the 
“do-it-yourself market” 


Once do-it-yourselfers buy modern MOSSTILE TAKE-HOME-PAKS, their 
friends and neighbors will be back for more. They like the rich, satin-smooth 
finish, easy-to-clean surface. Known for its lasting beauty, friends and neigh- 
bors will like the many ingenious uses Ceramic Wall Tile provides to brighten 


any area around the home. 


A NEW EASY-TO-WORK-WITH WALL TILE 


@ 5/32” thin, it's about 2 the weight and thickness of ordinary tile, yet 
maintains the highest quality and durability. 


@ NO PROFESSIONAL TILE CUTTER NECESSARY — cuts easily with an 
orcinary glass cutter wherever cutting is required. 


@ SPACER LUGS for quick installation, automatically provide even spacing. 
anyone can do it, improves the appearance 


@ so simple to instoll ... 
and value of the home. 


@ choice of 9 always-alive merchandising colors, with sales features that 


only Mosstile Ceramic Tile can offer. 





HANDY MOSSTILE TAKE-HOME - PAK 


. with complete do-it-yourself installation 
instructions. Smartly 
carry, weighs only 8 lbs. Contains 5 square 
feet of genuine Ceramic Glazed Wall Tile. 
4%"x4%4” standard size. 





ackaged and easy to 








Also available: ATTRACTIVELY PACKAGED TOOL KIT, ADHESIVE AND GROUTING CEMENT 


Write direct for full information 


For more details on above items, use Coupon on Page 72 
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ADJUSTABLE WOOD SHELVES 


Lundia_ pre-fabricated adjustable 
wood shelving is now available from 
Lundia Division, Swain & Myers, 
Inc., Dept. SBS, 224 W. Cerro Gordo 
Street, Decatur, Ill. 

The Swedish-designed shelving is 
designed for all-purpose storage 
applications. It has a guaranteed 
shelf-load capacity of 500 Ibs. 

Shelves can be erected in minutes 
without special tools, and can be 
expanded, adjusted, and dismantled 
with ease. They are adjustable every 
two inches, and may be tilted for 
display purposes or left level to 
serve as desk areas. 

Write P259 on reply card, page 72. 


IRON ROOM DIVIDER 


“Aw : 


SEDI 


~ 


m ° 
>, 


An ornamental iron room divider 
that can be installed quickly is of- 
fered by the Colonel Logan division 
of Logan Co., Dept. SBS, 200 Cabel 
St., Louisville 6, Ky. 

The divider consists of a wrought 
iron column and a connecting sec- 
tion of railing which extends 5’ from 
the wall. It can be adjusted to fit 
ceiling heights from 7’-9%” to 8'-2” 

Write P260 on reply card, page 72. 


PAINT ROLLERS 


A paint roller that is said to work 
with any kind of paint is offered 
by the Corcoran Manufacturing Co., 
Dept. SBS, 1379 Gladys Avenue, 
Long Beach 4, Calif. 

The Plasti-Roller is made of a 
gas-expanded, thermoset plastic ma- 
terial that reportedly is light, flex- 
ible, durable, mildew resistant, 
chemically resistant, self-ventilating, 
and odorless. 

The Plasti-Roller has a seamless 
cover and roller edge bevel, which 
is said to insure no seam marks and 
no edge marks left on the surface. 
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The roller extends beyond the roller 
core to permit close corner work 
and trimming. 

Three models of the plastic roll- 
ers in three sizes meet painting con- 
ditions for smooth surfaces, interiors, 
stucco and masonry, edging and 
touch-up jobs. 

Write P261 on reply card, page 72. 


PANEL CORE BOARDS 


A complete line of core boards for 
sandwich panel construction is of- 
fered by the Armstrong Cork Co., 
Dept. SBS, Lancaster, Pa. 

These structural insulating ma- 
terials may be used in sandwich 
panel construction for all types of 
buildings. They are suitable for in- 
terior and exterior panels. 

Minacore is an _ incombustible 
mineral fiber with good thermal 
insulating value, structural strength, 
and moisture resistance. 

Armalite is a lightweight expand- 
ed polystyrene board; and Temlok 
is a low-cost wood fiberboard which 
has high strength, good insulating 
efficiency, and good moisture re- 
sistance. 

The boards are available in sizes 
up to 4 x 12. 

Write P262 on reply card, page 72. 


FOLDING WOOD DOOR 


A two-door Rezo-Fold unit that 
is designed to eliminate sliding door 
and pocket installations is intro- 
duced by the Paine Lumber Co., 
Dept. SBS, Oshkosh, Wis. It requires 
no floor guide, track, or other stabi- 
lizing device. 


Smooth operation is assured by 
three-point suspension and pivot 
brackets at top and bottom of side 
jambs. A swivel hanger, with four- 
wheel nylon rollers, fides in an 
extruded aluminum head track. 

The unit is available in 2’, 2’-6”, 
2’-8”, and 3’ widths to fit finished 
openings 6’-8%” and 7’-114” high. 
Each unit is carton-packed, with 
doors hinged and holes factory- 
drilled. 

Write P263 on reply card, page 72. 








“READY - MIX” 


PAYS 


Actual photograph Ready Mix Instal- 
lation at Huston Lumber Company — 
at Carey, Ohio 


Your Winslow representative can call 
on you, at your convenience, and 
prove, with “details and facts,” how 
you can set-up a profitable Winslow 
Ready-Mix plant at a reasonable 
overall investment. 

Here are some typical dealer reports . . 
“our Binanbatch investment paid for 
itself in approximately one year”... 
“big increase in tie-in sales since 
handling Ready-Mix in our yard”... 
“We get additional business in our 
area because we sell Ready-Mix.” 


lake advantage of the Binanbatch 
Ready-Mix profits . . . have our rep- 
resentative prove to you a minimum 
investment puts you in the Ready- 
Mix business! 


Winslow Scale Co. 


25th & Haythorne Terre Haute, Ind. 


Please send us details on the Binan- 
batch for increasing over-all profits. 


For more details on above items, use Coupon on Page 72 

















ARE YOUR PLANS 
FOR ORNAMENTAL 
IRON AND ALUMINUM 
SALES UP IN THE 


AIR? If so, we can 
bring you down to earth 
where the real dollars are. 


Most new home plans 
include some type of rail. 


Check these reasons you too, should be 
reaping profits. 
¢ Year ‘Round Sales 
¢ High Mark-ups 
¢ Free Sales Aids 
No Inventory-Space Problems 


For “Do-it-Yourself’’ Trade or Your 
Own Installation 


Adjustable! For Level or Stair Installa- 


‘to: ELITE FABRICATORS 
Dept. E-1-M 


Bel Air, Maryland 
s Please send me the sales story 


‘Adjusto-Ease i and 
mi e tron 
“Momecraft” Aluminum Rail. 





i 





i 
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For more details on above items, use Coupon on Page 72 





GIANT ASPHALT SHINGLE 


The Roofmaster giant-size asphalt 
shingle is said to reduce application 
costs and to seal instantly and per- 
manently under all weather condi- 
tions. It is a new product from the 
Philip Carey Manufacturing Co., 
Dept. SBS, Lockland, Ohio. The 
shingles come in eight colors. 

Fewer shingles are required per 
square with the Carey Roofmaster 
shingles, which measure 16” x 42.85”. 
The Roofmaster’s larger tabs give 
roofs 60% more color exposure. 

A thick band of Sta-Seal adhe- 
sive provides instantaneous sealing 
for Roofmaster shingles. The adhe- 
sive binds one shingle to another 
without dependence on the heat of 
the sun. It is said to insure a tight 
seal against moisture even in gale 
winds. 

Write P264 on reply card, page 72. 


METAL FURNITURE LEGS 


Emco Specialties, Inc., Dept. SBS, 
1317-1319 Locust Street, Des Moines, 
Iowa, has added a brass tapered leg 
with a 14-gauge dual top plate to 
its line of metal furniture legs. 

The new leg is made of 18-gauge 
tubing and comes with a clear plas- 
tic tip. Sizes range from 6” to 28”. 
The legs are shipped in boxes of 
four with wood screws. 

Emco also offers 8” x 11” shelf 
dividers that come in satin brass- 
plated and satin black finish. Two 
%” x 8” base brackets are also avail- 
able in the brass and black finishes. 

Write P265 on reply card, page 72. 


HARMONIZED COLOR SYSTEM 


The Gold Bond Velvet Custom-Tint 
system, featuring 200 colors of paint 
in pre-selected groups, is introduced 
by the National Gypsum Co., Paint 
Division, Dept. SBS, Buffalo 2, N. Y. 


A leather-bound guidebook, de- 
signed to save time in planning in- 
terior color’ schemes, contains the 
50 new harmony groups. Each page 
contains a different group of four 
decorator-harmonized colors. 

Pastel colors are included along 
with the 20 standard Velvet colors 
matching in Gold Bond latex en- 
amel. 

Write P266 on reply card, page 72. 


PRE-FAB FIREPLACE 


A new pre-fab fireplace — the Vitro- 
liner Open Hearth — is offered by 
the Condensation Engineering Corp., 
Dept. SBS, 3511 West Potomac Ave- 
nue, Chicago 51, Il. 

The firebox includes the use of a 
refractory lining. The fireplace base, 
firebox, hood, and stack are made 
of 16-gauge rolled iron. 

Write P267 on reply card, page 72. 


PREFINISHED PEGBOARD 


Marsh Wall Products, Inc., Dept. 
SBS, Dover, Ohio, offers Marlite 
Peg-Board in its complete line of 
4’ wide panels. 


The perforated hardboard panels 
are now available in a variety of 
plastic-finished patterns including 
nine pastel colors, seven woodgrains, 
and six marbles. 

Both functional and decorative, 
the Marlite Peg-Board panels are 
used as accent walls in living rooms; 
pin-up walls in children’s rooms; 
room dividers; sliding doors in cabi- 
nets; on closet doors for hanging 
garments; and on kitchen walls as 
a background rack for pots and pans. 

Write P268 on reply card, page 72. 


RAIN-CARRYING EQUIPMENT 


The Aluminum Co. of America, Dept. 
SBS, 1501 Alcoa Building, Pittsburgh 
19, Pa., offers a new aluminum rain- 
carrying system in two styles. The 
ogee type, has a distinctively shaped 
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REVELL Nails Now Come 
In Modern 50 Ib Caddys 


Hundred-pound nail containers have gone the way 
of old-fashioned kegs! We're no longer packing 
nails that way. Now every type, size, and finish of 
top-quality DrxisTeeL Nails come only in the handy 
50-pound Nail Caddy. It is strong, durable, and 
weather-proof. It is far more convenient and easier 
to handle — both for you and your customers. 


orver DEVE nans ror EVER 


Here are a few of the many 
BRIGHT—GALVANIZED 


Made Only by 


ATLANTIC STEEL COMPANY ~ AT 
P, O. Box 1714 TR 
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This TIME-TESTED Long-Bell Creosoted 
Post has been on the job near York- 
town, ill. for 40 years. This, like 
millions of other L-B Posts all over 
the country, is giving.constant service 
and satisfaction. They have built an 
acceptance for Long-Bell dealers 
everywhere. 


Long-Beli Creosoted Posts are pres- 
sure -treated with 100% creosote oil, 
almost a half gallon in the average- 
sized line post. 


Manvfacturers of these other “life- 
time” products— 


CREOSOTED SOUTHERN YELLOW PINE & 
DOUGLAS FIR: 
POSTS + POLES «+ PILING 
LUMBER + CROSS ARMS * TIES 
WOLMANIZED® DOUGLAS FIR LUMBER 
UNTREATED FABRICATED TRUSSES 


629 W. Bidg. 410 T&P Pass. 
Houston, Texas Station Bidg. 


209 Philidor Bidg. Ft. Worth, Texas 
Dallas, Texas 415 New Moore Bidg. 
P. O. Box 192 San Antonio, Texas 


DeRidder, La. Leonhardt Bidg. 
Okla. City, Okla. 


There Is No Substitute 
For The L-B Brand 


< INTERNATIONAL PAPER COMPANY 


Io 


DIiviston 
KANGAS CITY,MO. « LONGVIEW, WASH. 
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front bead. The other type is the 
half-round shape. 

The building product for both 
original and replacement installa- 
tions is formed from heavy gauge 
(.032”) Alclad sheet. A simple hand 
tool blind-rivets all joints. 

Leakage is prevented by a special 
gutterseal. This joining procedure, 
combined with a system of hanger 
and apron, makes installation easy 
and fast. 

Write P269 on reply card, page 72. 


PLASTIC FLASHING 


A new low-cost plastic flashing is 
marketed by the American Sisal- 
kraft Corp., Dept. SBS, Attleboro, 
Mass. 

Polyethylene plastic is bonded to 
a rot-resistant Sisalkraft paper to 
produce this Moistop flashing. The 
product is said to combine the in- 
ertness and permanency of plastic 
with the strength of reinforced, 
waterproof paper. 

Moistop flashing is available in 
roll widths from 6” to 60”. All rolls 
are 120’ long. 

Write P270 on reply card, page 72. 


FLUSH GARAGE DOOR 


The Raynor Jet combines steel, 
wood, and hardboard into a low- 
priced, durable flush garage door. 
It is offered by the Raynor Manu- 
facturing Co., Dept. SBS, Dixon, II. 


Full door-width hardboard sec- 
tions “float” in galvanized steel 
frames. They are reinforced with 
wood muntins to add durability and 
prevent warping. 

The steel frames have rabbeted 
joints to form a weather-tight seal. 
The frames are rust-proof and 
specially treated for paint ad- 
herence. 

The Raynor Jet garage door is 
available with torsion or extension 
springs. A special wood bottom rail 
provides for easy scribing and at- 
tachment of rubber astragal. 

Write P271 on reply card, page 72. 


ALUMINUM SLIDE WINDOW 


A line of Watson double-vent alumi- 
num slide windows that come pre- 
assembled, ready to be nailed into 
the wall opening, are introduced by 
the W. M. Products Co., Dept. SBS, 


5425 Blossom Street, Houston, Tex. 

The windows are glazed with a 
vinyl plastic interlocking bead so 
that the glass is air-tight and rattle- 
free. They are weatherstripped with 
double contact, metal-backed wool 
pile. Both vents slide smoothly and 
are easily removable for cleaning. 

The windows, available with 
screens, also come with a fixed light 
in the center to provide a picture 
window with ventilation. 

Write P272 on reply card, page 72. 


COMPACT PAINT SPRAYER 


A lightweight, portable paint and 
insecticide spraying unit is intro- 
duced by Thomas Industries, Inc., 
Dept. SBS, 410 South Third Street, 
Louisville 2, Ky. 

The compressor weighs only 4% 
pounds, yet provides full-scale 
operation. It operates at 8000 RPM 
on any 115-volt electrical outlet. 

The eight-ounce spray gun han- 
dles all types of paint, including the 
splatter types. Made of DuPont 
Zytel nylon, the spray gun can be 
cleaned quickly and used for in- 
secticide spraying. 

Write P273 on reply card, page 72. 








THE VERY BEST IS 


TEMPLIN 


ENGINEERED ROOF FRAMING 


Tauss tock 


FRANCHISES 


NOW AVAILABLE 


No Special Equipment Required 


WRITE OR PHONE 
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A all.v a: h 


Vero -Beach, Florida 
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PRODUCT BRIEFS 





SLIDE - CHART CALCULATOR 
gives precise data on heat gain 
through windows. The calculator 
consists of a chart cover with win- 
dow slots and data insert cards. 
Data insert cards are prepared in 
4° latitude steps from 26° to 50°, for 
13°, and the equator. The calculator 
can be adjusted for latitude, season, 
window orientation, and time of day. 
Reflectal Corp., Dept. SBS, 310 S. 
Michigan Avenue, Chicago 4, Ill. 

Write P274 on reply card, page 72. 


WOODWORKING JOINTERS in 6” 
and 8” models are offered by the 
Walker-Turner Division, Rockwell 
Manufacturing Co., Dept. 1002-SBS, 
400 N. Lexington Avenue, Pitts- 
burgh 8, Pa. A longer bed, more 
convenient controls, dual-purpose 
safety guard, adjustable table and 
fence are features of both sizes. 
Write P275 on reply card, page 72. 


FAN-CONTROL TIMER fits a sin- 
gle standard electric outlet box. The 
model FA51-0 automatically shuts 
off electrical equipment at any pre- 
selected time up to 20 hours. The 
Paragon Electric Co., Dept. SBS, Two 
Rivers, Wis. 

Write P276 on reply card, page 72. 
ENGINEERED PARTICLE BOARD 
is now available in a range of 
strengths and smoothnesses from 
Pope & Talbot, Inc., Dept. SBS, 
3070 N. W. Front Avenue, Portland 
10, Ore. A new production technique 
enables complete integration of two 
different forms of wood fiber in any 





ANCO PALLET TRUCKS 


Handles ... 
10 BAGS OF CEMENT 


TODAYL 
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desired proportion. Electronic meas- 
uring devices can blend materials 
to produce a particle board with 
predetermined characteristics. 

Write P277 on reply card, page 72. 


LARGER LAVATORY is offered by 
Mansfield Sanitary, Inc., Dept. SBS, 
Perrysville, Ohio. The vitreous china 
lavatory combines a modern hexa- 
gonal design with a sloping panel 
front. It measures 20” x 18” overall 
and provides a 15%” x 11%” bowl. 

Write P278 on reply card, page 72. 


SHADOW - TONED SIDING called 
Sil-O-Ett is introduced by the United 
States Gypsum Co., Dept. SBS, 300 
West Adams, Chicago 6, Ill. The 
asbestos-cement siding is available 
in six colors. It has straight-grain 
texture and is both fire and weather 
resistant. 

Write P279 on reply card, page 72. 


PREFINISHED PLYWOOD called 
Color-Styled Samara combines the 
fine hardwood grain with a range of 
decorator colors. Samara paneling 
is a relatively inexpensive African 
hardwood. Color-styled, it comes in 
Biscayne blue, Sherwood green, cor- 
al rose, dove grey, provincial, can- 
dlelight, suntan, nutmeg, and cin- 
namon. United States Plywood Corp., 
Dept. SBS, 55 West 44th Street, New 
York 36, N. Y. 

Write P280 on reply card, page 72. 


COLOR LIGHTING KIT for out- 
door use in gardens, patios, and 
commercial decorative lighting is 
offered by Stonco Electric Products 
Co., Dept. SBS, Kenilworth, N. J. 
The 1”-high unit provides full color 
lighting with a standard 75-watt 
and 150-watt PAR-38 reflector lamp. 
The kit consists of interchangeable 
color lenses and a lens-holder which 
snaps directly to the lamp. 

Write P281 on reply card, page 72. 


WALL ANCHOR designed for fas- 
tening wood furring strips to mason- 
ry walls is introduced by Diamond 
Expansion Bolt Co., Inc., Dept. SBS, 
Gerwood, N. J. The Fur-N-Strip 
anchor is made of aluminum and 
comes with a hot dip galvanized 
nail. The 1”-long anchor is cylindri- 
cal with split sides, a flanged top, 
and a slit at one end. The nail is 
1%” long. 

Write P282 on reply card, page 72. 


SPACE-SAVING is a 4%’-long bath- 
tub. It is well suited for installation 
in a second bathroom in older homes 
where space is at a premium. The 
cast-iron enameled Minocqua is 29” 
wide and 14” high. Kohler Co., Dept. 
SBS, Kohler, Wis. 


Write P283 on reply card, page 72. 





BUILT -INS 
are 
BIG BUSINESS 


GAS and ELECTRIC 


BUILTIN RANGES offer you, Mr. 
Dealer, an opportunity to buy 
at distributor prices. You can 
qualify if you have salesmen 
calling on builders and if you 
have display space. Write today 
for folders and prices. 


> F 


TENNESSEE STOVE WORKS 


) Oe 
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siding jobs 
when you offer... 
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... because only 
TRIPL-TITE offers 
all these plus features! 


& PATENTED 3-POINT INTERLOCK, an ex- 
clusive Tripl-Tite feature, assures 
a tight, firm seal that won’t rattle 
. +. assures easier installation. 

@ SIX COLORS —in long-lasting, spe- 
ne baked-on enamel 
finis 

@ ALODIZED ALUMINUM — Before paint- 
ing, Tripl-Tite is Alodized with 
Alodine on front for maximum 
paint adhesion and also on the back 
to prevent any possible corrosion. 

@ FLANGE WEEP HOLES are located in 
the bottom flange for air circulation. 

@ PRE-NOTCHED JOINTS make installa- 
tion easier and faster—also add to 
the appearance of the finished job. 

@ SLOTTED NAIL HOLES and curved nail- 
ing lip permit panels to be fastened 
securely, tightly, and quickly—with- 
out buckling or distortion. 

@ INSULATED BACKER BOARD — affords 
greater rigidity and added insula- 
tion—also deadens sound. 


NATIONAL METAL 
PRODUCTS COMPANY 


NATIONAL METAL PRODUCTS COMPANY 
2 Gateway Center - Pittsburgh 22, Pa. 
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PATCH AND CRACK FILLER is 
ideal as a flooring patch, or for fill- 
ing cracks and patches in plaster. 
The powdered plastic compound also 
can be used to re-set loose ceramic 
tile or to fill joints. Filmix is easy 
to mix and apply. It comes in 10 
to 100 lb. bags. Selby, Battersby and 
Co., Dept. SBS, 5210 Whitby Avenue, 
Philadelphia 43, Pa. 

Write P284 on reply card, page 72. 


VERSATILE ENAMEL reportedly 
primes, seals, and finishes most in- 
terior surfaces in one coat. Puralkyd 
Flat dries overnight to a velvet 
smooth finish. It requires no sizing, 
is easy-working, and extremely du- 
rable. The white alkyd flat interior 
enamel can be tinted to any desired 
shade. Adelphi Paint & Color Works, 
Inc., Dept. SBS, 86-00 Dumont Ave- 
nue, Ozone Park 17, N. Y. 

Write P285 on reply card, page 72. 


DRAWER SLIDE designed for use 
in desk drawers, store fixtures, and 
cabinets is offered by the Grant 
Pulley & Hardware Corp., Dept. 
SBS, High Street, West Nyack, N. Y. 
The Grant No. 335 requires only %” 
side space, yet is said to support 
a weight of 75 to 100 pounds. Nylon 
self-lubricating wheels with steel 
ball bearings insure smooth roller 
action. 

Write P286 on reply card, page 72. 


CORROSION RESISTANT TANK 
for water systems has been devel- 
oped by the F. E. Myers & Bros. 
Co., Dept. SBS, 301 South Orange 
Street, Ashland, Ohio. Tank surfaces 
are coated with an epoxy plastic, 
which is then “fire cured.” The re- 
sulting high-gloss finish is said not 
to chip, crack or peel. The tanks 
are available in 21, 42. and 83-gal- 
lon capacities in seven different 
models. 

Write P287 on reply card, page 72. 


DISAPPEARING CLOTHESLINE in 
Ekco’s 1958 Model Continental has 
an aluminum spreader bar with an 
easy grip handle. A wall bracket 
of 12-gauge steel mounts on the op- 
posite wall or post and the handle 
hooks to it. The plastic lines reel 
in and out with ease. Continental, 
Dept. SBS, 802 West Whittier Boule- 
vard, Whittier, Calif., offers the Con- 
tinental in two models: a four-line 
model holding 100’ of line, and a 
five-line model holding 150’ of line. 

Write P288 on reply card, page 72. 


SANDING TOOLS have a grit sur- 
face composed of tungsten carbide 
particles which are fused to sheet 
steel. EverLast sanding tool line in- 
cludes hand sanders, all-purpose files, 
orbital sanding plates, and four sizes 
of discs for power sanders. PAR 
Enterprises, Dept. SBS, Northbrook, 
Ill. 

Write P289 on reply card, page 72. 


RESILIENT FLOORING can be in- 
stalled over any smooth, firm, clean 


surface. Plankstyle rubber flooring 
is available in 4” x 36” planks in 
Woodgrain colors of white oak, 
chestnut, and silver ash. It comes in 
5/64” and %” thicknesses, Kentile, 
Inc., Dept. SBS, 58 Second Avenue, 
Brooklyn 15, N. Y. 

Write P290 on reply card, page 72. 


WALLBOARD TAPE developed for 
use with Ames automatic tapers is 
available from the Marvan Corp. 
Dept. SBS, 26 Grassmere Avenue, 
West Hartford, Conn. The 100% vir- 
gin hemp Ta-Per-Tape is supplied 
in 1,000’ rolls. It is said to be blister- 
proof, wrinkle-proof, and _ ripple- 
proof in use, and not to expand 
when wet. 

Write P291 on reply card, page 72. 


MASONRY WATERPROOFER is 
said to stop all pressure seepage and 
flow of water through brick-work, 
concrete, and stonework. When ap- 
plied on masonry walls and struc- 
tures, Aqua-Tyte stops capillary ac- 
tion and prevents above-ground 
dampness and consequent flaking 
off of paint. Dakota Engineering, 
Inc., Dept. SBS, Chemical Division, 
6641 Crenshaw Boulevard, Los An- 
geles 43, Calif. 

Write P292 on reply card, page 72. 


PLASTIC CANOPY keeps basement 
window wells dry and clean, yet 
allows full light passage. Made of 
Plexiglas acrylic plastic, Accro- 
Dome measures 44” wide, 22” deep, 
and 11” high. It is held in place by 
two wire brackets, bolted through 
holes drilled in the corrugated me- 
tal liner inside the window wel. 
Accro Plastics, Dept. SBS, 3272 W. 
Fullerton Avenue, Chicago 47, IIL. 

Write P293 on reply card, page 72. 


HOT-WATER DISPENSER is built 
into the kitchen sink to provide 
near-boiling water from a one-half 
gallon brass tank. Konstant Hot will 
deliver 10 cups of the hottest water 
and it will heat up to 80 cups per 
hour. A 750-watt, 115-volt heater is 
controlled by a pre-set thermostat. 
Delta-T-Inc., Dept. SBS, 25 Canfield 
Road, Cedar Grove, N. J. 

Write P294 on reply card, page 72. 


THRESHOLD PLATES in mill or 
anodized finishes in three styles are 
available from General Extrusions, 
Inc., Dept. SBS, 4040 Lake Park 
Road, Youngstown, Ohio. Genera- 
lastic plates have resilient, wear- 
resisting vinyl inserts. 

Write P295 on reply card, page 72. 


LOW-COST VINYL TILE is avail- 
able in Flaxen Wisp, Woodgrain 
Cork, and Modern Tweed patterns 
from the General Tire and Rubber 
Co., Dept. SBS, Englewood Avenue, 
Akron 9, Ohio. Called Vogue, the 9” 
x 9” flooring is made completely of 
vinyl, without any foreign type of 
backing. 

Write P296 on reply card, page 72. 
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The Rimco “SLIDE” 


YOUR SALES we —Removable Sach 


Rimco 


Wate IT HMIAYV 


‘5 





Rimco ‘’Six-Ten”’ 






Rimeco ‘Vent’ 
and Rimco “View” 


CONSUMER BENEFITS GALORE! 





@ Selected Western Ponderosa Pine, Treated. 
@ Designed for Easy Operation. 
@ Inexpensive First Cost, Low Maintenance. 
@ Anodized Aluminum Weatherstrip, 
Factory Applied. 
@ Chrome Sash Hardware, Factory Applied. 
| e Aluminum Edged Insulating Panels 
pa ; Installed 
ee @ Wide Range of Sizes. 
ee AAR Be Sure To See 
If RIMCO Wood Window Units RIMCO Wood Window Units 
are not available 
from your source of supply, EASY TO STOCK — EASY TO SELL 


write our FACTORY DIVISION 
for name of your nearest distributor. 





(kimco) Quality Products of 


SEE RIMCO WOOD WINDOW UNITS : : FACTORY DIVISION , 
naa ip PG AN |i WORK COMPANY 
BOOTH NO. 507 Rock Island, Illinois 


gf 














| SOUTHERN BUILDING SUPPLIES for JULY, 1958 For more details on above items, use Coupon on Page 72 83 





As a dealer I know it’s important to 
stress quality and performance for 
products I handle. That’s why when 
lumber is being used near the ground 
or in contact with masonry, I tell the 
buyer to use Wolmanized® pressure- 
treated lumber. Then I know the 
lumber will last a lifetime and give 
complete protection against termites 
and rot. I’ve found that when I call 
attention to the low cost protection 
of Wolmanized pressure-treated 
lumber, it brings in more lumber 
business. 


Wolmanized 


PRESSURE-TREATED LUMBER 


olmanized | labor, 
to use it, where to get it. 
Wolman Preservative Dept. oF 
KOPPERS COMPANY, INC, Senne 
756 Koppers Building, Pittsburgh 19, Pe. 





Wolmanized® 
PRESSURE-TREATED LUMBER 
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INSULATING-GLASS FRAME of 
impact-absorbing aluminum now 
protects the edges of the double- 
paned units made by the Libbey- 
Owens-Ford Glass Co., Dept. SBS, 
608 Madison Avenue, Toledo 3, Ohio. 
Special mastic material, applied be- 
tween the metal frame and glass 
edges, provides a cushioning effect 
for the Thermopane unit within the 
frame. 

Write P297 on reply card, page 72. 


WATERPROOF MATERIALS are 
offered by Glas-Kraft, Inc., Dept. 
SBS, Mill Street, Lonsdale, R. I. 
Ply-Shed is a tough, flexible, water- 
proof membrane applicable to win- 
dow flashing, through-wall flashing, 
and cavity-wall flashing. Ply-Pane 
is a polyethylene film available in 
2, 4, and 6 mil clear, and in 6 mil 
sun-resistant black. 

Write P298 on reply card, page 72. 


COLORED NAILS to match all types 
of siding and interior wallboards are 
introduced by the W. H. Maze Co., 
Dept. SBS, Peru, Ill. Maze colored 
nails come in 11 stock colors and 40 
non-stock colors. The Stormguard 
nails are doubled-dipped in molten 
zinc. Threaded shanks provide hold- 
ing power and reduce nail popping. 

Write P299 on reply card, page 72. 


SPACE-HEATING CONTROL has 
been introduced by the Grayson 
Controls Division, Robertshaw-Ful- 
ton Controls Co., Dept. SBS, Long 
Beach, Calif. In one small unit, the 
Unitrol 1000 combines A and B gas 
cocks, 100% safe-lighting automatic 
pilot, pilot filter, pilot flow adjuster, 
thermostatic gas valve and pressure 
regulator. 

Write P300 on reply card, page 72. 


BUILT - IN SPICE CABINET of 
baked enamel and aluminum mounts 
easily in any recessed area in the 
kitchen wall. The 14%” x 5%” cabi- 
net is 2%” deep and holds nine 
spices in removable trays. It comes 
in pink, yellow, copper tone, or pure 
copper. D’Anco Manufacturing Co., 
Dept. SBS, 2612 E. Colorado Street, 
Pasadena, Calif. 

Write P301 on reply card, page 72. 


CHLORINATING UNIT is automa- 
tic and operated solely by water 
power. The Clayton Mark Chlorin- 
jector, designed like a home water 
meter, injects a tiny stream of ordi- 
nary household chlorine bleach into 
the water supply in the amount 
needed to safeguard health. Clayton 
Mark & Co., Dept. PR-SBS, 1900 
Dempster Street, Evanston, III. 
Write P302 on reply card, page 72. 


PIPE COVERING made of Styro- 
foam, with pre-adhesive edges, cuts 
application time and costs for all 
large or small low-temperature 
pipes. The pipe covering is said 
to provide insulation, complete va- 
por barrier, and anti-sweat and 
anti-drip properties. Glo-Brite Prod- 


ucts Inc., Dept. SBS, 6415 N. Cali- 
fornia Avenue, Chicago 45, Il. 
Write P303 on reply card, page 72. 


WALL TILE for the Do-It-Your- 
self market comes in a modern 
Mosstile Take-Home-Pak, The pack- 
age weighs 8 Ibs. and contains 5 
square feet of ceramic glazed tile 
with complete installation instruc- 
tions. Each Mosstile is 4%” x 4%” 
standard size. David L. Moss & Co., 
Dept. SBS, 1270 Sixth Avenue, New 
York 20, N. Y. 

Write P304 on reply card, page 72. 


ADJUSTABLE POST KIT to raise 
sagging floors of any height is of- 
fered by Taylor & Boggis Foundry, 
Dept. SBS, 1261 Babbitt Road, Cleve- 
land 14, Ohio. The Tay-Bo metal kit 
contains a heavy metal base plate, 
a cap with adjusting screw and a 
heavy top plate. It fits a 4” x 4” post 
of any length. 

Write P305 on reply card, page 72. 


ALUMINUM ROOF COATING is 
available from James B. Sipe and 
Co., Dept. SBS, Pittsburgh 16, Pa. 
Called Luma-Tint, the aluminum- 
based roof coating is available in 
eight colors. Applied with a brush 
or spray gun, it is said to reflect 
light and heat, seal and waterproof, 
and have long-lasting, fade-resistant 
colors. 

Write P306 on reply card, page 72. 
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Preveyyy 


Features! Features! Fectures! 
ty Fully Guaranteed—Fan for 5 years, ° 
Motor for 2 years. Lg 


ty Exclusive ‘'Miracle Biades’’ to deliver a 
lot more air 


ty Easy Installation. 

vy All STEEL Construction. 

vy Rubber-cushioned to eliminate noise or vibration. 
vy Permanent light green baked enamel finish 

vy Popular sizes—-30”, 37”, or 43” 

vy Immediate delivery. 

vy Beautiful Matching Shutters. 


Write for spec. sheets and low prices today! 


TENNESSEE FABRICATING CO. 


1255 Grimes St. Memphis 6, Tennessee 
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QUALIFIED TO SERVE YOU 
Our 
Modern Mills 


and 


Dry Kilns 


Operated by men 
who know Lumber 
assure you of 
QUALITY 
PRODUCTS 
Precision Made 


8 
A Mixed Car can 
contain 
Standard Items 
plus Mouldings, 
Interior Trim, 
Glued Panels 
® 
We are Experts 
at Finger Jointing 


+ a ey Lumber Assn., 
Ponderosa Pine Woodwork Assn. 








Versatile! Lo Maen Co 
tonsone!Aljuista-rods 





elfyou ee been looking for a 
easier to fit closet a - Lo Man 
yee i tot are your — a 
pep Sea’ve mate of | 
heavy tauge. steel bes with com- 
pletely we ded same. Easier to fit 
mount- 


Ideal 
for both 


NEW CONSTRUCTION 
AND REMODELING 


* LOW IN COST 
%* EASY TO INSTALL 


* WILL NOT SAG 
EVEN UNDER 
HEAVY LOADS 


Ask your jobber or dealer... 


Louve 
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Aluminum Ventilating Low 
Available in 

FOUR ADJUSTABLE MODELS 
@MODEL RIG .... 16" te 26" width 
@MODEL R26 ... « 26" te 42” width 
@MODEL R42 ... . 42" te 72" width | 
@MODEL RSG ... . 56” te 96” width 
All models furnished with either enamel! 
or plated finish. 


or write today for information 


MANUFACTURING COMPANY 
3000-58 WOODDALE AVE, © MINNEAPOLIS, MINI, 





NO. 925 PNEUMATIC 


DOOR CLOSER 
by IVES... 


wf 
HEAVY DUTY 
3 i 


FOR JALOUSIE, STORM 
relsTome@@)..|-))) 7 Welel, mislele) &; 


The one real "'standout” in the field ! For right or left- 
hand doors—opening in or out. Special head jamb bracket 
(shown above) odds rigid support preventing side jamb 
bracket screws from pulling out. Extra heavy plunger rod slides 
in brass anti-friction bearing. Hold-open washer holds door 
open in any desired position. 





Extra added feature! 
Longer jamb bracket permits 
the door to open approximately 
120° before closer hits the 
door. Heavy duty spring inside 
barrel absorbs shock when door 
is opened beyond 120°. 











COUNTER DEMONSTRATOR 
AVAILABLE 


POSITIVE 
CLOSING POWER 


ADJUSTABLE AIR VALVE 
REGULATES CLOSING SPEED 


SMOOTH 
CUSHIONED CONTROL 


CLOSING SPRING ADJUSTABLE 
FOR VARIOUS WEIGHT DOORS 














THE He B. IVES COMPANY 
NEW HAVEN, CONN 


For more details on above items, use Coupon on Page 72 








Classified Advertising 














MANUFACTURERS REPRESENTATIVE 





Manufacturers Representative expericneed in 
— material field wants goed connection 
on fi deors in Southern states calling on 
building material jobbers. Write P. 0. Box 
4573, Jackson, Mississippi. 





MANUFACTURER’S REPS. WANTED 





Teo sell Aldor’s exclusively designed Fiberglas- 
and Steel Overhead Garage 

Doors. Exceptional opportunity for ts now 
handling wood garage doors or line of building 
products sold to accounts which could be eur 
prospects. Give full information, lines, terri- 
teries covered, ete. 

Aldor, Ine. 

4300 N.W. 36th Avenue 

Miami 42, Florida 





LINES WANTED 





Manufacturers Representative, experienced in 
Building Material field, calling on Building 
Material jobbers, wants good line with pro- 
= territory in Southern States. Write Box 








HELP WANTED 





Seuthern manufacturer desires aggressive Sales 
Manager capable of hiring productive men and 
developing territories. Ne need to reply unless 
record is impressive. Give full information on 

peri and ed i Attach photograph. 
Address reply to Bex 96, Southern Building 
Suppli 806 Peach St., N. E., Atlanta 8, 


Ga. 











FOR SALE 





VIROLA. The exotic wood from South America 
that is gaining acceptance like wildfire for 
mouldings, trim, special millwork, eabinets, wall 
paneling. 


Looks and finish like hogany. Works 


better — more stable — costs far less. 





We are largest U. 8. importers, Maintain ade- 
quate stocks in Lynchburg, Va. AD or KD. 
Truck or rail shipments. Please write, wire, 
Phone for q tion — pl 





RUSSELL SIMMONS LUMBER CO. 


Box 2067. Phone LD 957, Greensboro, N. C. 


For more details on above items, use Coupon on Page 72 





HELPFUL LITERATURE 





PERIMETER ASBESTOS PIPE. A 
6-page folder illustrates the time- 
saving features of Transite Air Duct 
in perimeter installation. Methods 
of joining, available segmental fit- 
tings, and diameters and weights of 
the asbestos pipe are featured. 
Johns-Manville Sales Corp., Dept. 
Pug ed E. 40th Street, New York 
16, N. Y. 


HOG BUILDINGS. “Life Cycle 
Housing,” an 8-page booklet, de- 
scribes a mass-production hog rais- 
ing system. It includes three build- 
ings specially designed for fir ply- 
wood construction. Plans for each 
building are available and include 
working drawings and bills of ma- 
terials. Douglas Fir Plywood Assn., 
Dept. SBS, 1119 A Street, Tacoma 
2, Wash. 


READY-MIX TRUCKS. The White 
Motor Co. offers a folder containing 
engineering data on truck applica- 
tions for ready-mix concrete serv- 
ice. It includes information on prop- 
er power take-off application and 
describes engineering features and 
construction of the White 9000 chas- 
sis. Sales Promotion Dept. SBS, 
White Motor Co., Cleveland 1, Ohio. 


GLASS BLOCK. A new catalog de- 
scribes Owens-Illinois glass blocks, 
their uses, functions, and installa- 
tion methods. Available from the 
Kimble Glass Co., Dept. SBS, Owens- 
Illinois Building, Toledo 1, Ohio, the 
catalog lists the various decorative 
and functional patterns, including 
the newest design in solar-selecting 
glass blocks. 


PALLET NAILING. The Virginia 
Polytechnic Institute, Wood Re- 
search Laboratory, Dept. SBS, 
Blacksburg, Va., has issued a bul- 
letin entitled “Nailing of Pallets.” 
It covers research on pallet-nailing 
requirements and the most effective 
methods of nailing pallets. 


GARBAGE DISPOSERS are describ- 
ed and illustrated in a 12-page ref- 
erence guide. The booklet includes 
individual model specifications and 
close-up photos of disposers parts. 
In-Sink-Erator Manufacturing Co., 
Dept. SBS, Racine, Wis. 


TRUCK REGULATORS. A pocket- 
size booklet gives the laws of all 48 
states and the District of Columbia 
regulating size and weight of trucks 
and trailers. The 1958 edition of 
Truck and Trailer Size and Weight 
Restrictions is available from the 
Four Wheel Drive Auto Co., Dept. 
SBS, Clintonville, Wis. 


INSULATING CONCRETE. A fold- 
er specifies instructions for mixing, 
placing, curing, sampling, inspect- 
ing, and applying Zonolite insulating 


concrete. Data sheets give additional 
information for applying the con- 
crete over roof decks, formboard, 
or wire lath. Zonolite Co., Dept. 
en 135 La Salle Street, Chicago 3, 
Il. 


HARDWARE MAINTENANCE. 
“Maintenance and Adjustment Man- 
ual” gives 45 pages of instructive 
details and illustrations on the care, 
adjustment, and installation of door 
closers, locks, latches, bolts, hinges, 
and pivots. P. & F. Corbin, Division 
of the American Hardware Corp., 
Dept. SBS, New Britain, Conn. 


WELDING SAFETY. “Safety in 
Welding and Cutting” is a revision 
of the AWS-ASA Z49 standard. The 
49-page booklet covers in detail fire 
prevention and protection, person- 
nel protection, health protection, 
ventilation, and safe handling of 
fuel gas and oxygen cylinders. 
American Welding Society, Dept. 
res Ng West 39th Street, New York 
18, N. Y. 


ELECTRICAL CONTROLS. “’58 
Wadsworth Guide” lists and illus- 
trates cabinet sizes, and knockout 
arrangements for industrial safety 
switches, general - duty safety 
switches, service equipment, rain- 
tight switches, panelboards, wiring 
troughs, and fittings. A price list 
and index are included. The Wads- 
worth Electric Manufacturing Co., 
Inc., Dept. SBS, Covington, Ky. 


AUTOMATIC FASTENERS. A four- 
page folder illustrates five Duo-Fast 
staples and hammer tackers used in 
home construction and home remod- 
eling work. A series of photographs 
show the various applications in use. 
Fastener Corp., Dept. SBS, 3702 
River Road, Franklin Park, II. 


ASBESTOS PAINTING DATA. 
“Painting Asbestos- Cement Prod- 
ucts” is a manual which discusses 
the types of paint that can be used 
on asbestos-cement, surface pre- 
paration of the material to be paint- 
ed, and application procedures. As- 
bestos-Cement Assn., Dept. SBS, 
509 Madison Avenue, New York 22, 
mie 


WROUGHT IRON COLUMNS. Versa 
Products Co., Dept. SBS, Lodi, Ohio, 
offers illustrated literature which de- 
scribes the economy, charm, and 
simple installation of Versa heavy- 
duty wrought iron columns, 


DOOR HARDWARE. A 12-page cata- 
log gives operating details, illustra- 
tions, and prices of the Ventlock 
line of access door hardware, access 
doors, and damper hardware. Vent- 
fabrics, Inc., Dept. SBS, 640 North 
Kedzie Avenue, Chicago 12, Il. 
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Index of Advertisers 


This Advertisers’ Index is published as a convenience, and not as a part 
of the advertising contract, Every care will be taken to index correctly. 
No allowance will be made for errors or failure to insert. 


A Davis Co., H. B. .. ° 
Desmond Bros. * 
Adgif Co., Div. of Scripto, Inc... * Dexter Industries, Inc. ... 15 
Advertising Council .. ™ Dickey Clay Mfg. Co., W. S. 62 
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Anderson Manufacturing Co.. Donley Bros. Co. . 18 
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Anthony Truck Co, 81 = Dur-O-waL Division, 
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Arkansas . Grand Rapids Hardware Co. 66 
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California Redwood Association * a Cc ie: 
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Classified Ads 86 Homecraft Corp. x 
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Daryl Products Corp. 88 Industrial Products Co., Ine. 6 












Dur-O-wal Div., Cedar Rapids Block Co., 
CEDAR RAPIDS, IA. Dur-O-wal Prod., Inc 
Box 628, SYRACUSE, N. Y. Dur-O-wal Div., 
Frontier Mfg. Co., Box 49, PHOENIX, ARIZ. 
Dur-O-wal Prod., Inc., 4500 E. Lombard St., 
BALTIMORE, MD., Dur-O-wal of Ill., 119 'N. 
River St., AURORA, ILL. Dur-O-wal Prod. 
of Ala., inc., Box 5446, BIRMINGHAM, ALA. 
Dur-O-wal of Colorado, 29th and Court St., 
PUEBLO, COLORADO Dur-O-wal Inc., 165 
Utah Street, TOLEDO, OHIO 











SET No. 52 


for Picket Gates 


Rugged, double acting Picket Gate hardware is made to stand 
heavy abuse. Furnished in complete sets that include heavy 
zinc plated riveted pintle strap ih Ye (34" wide—*4" thick—6’” 


long). Latch and strike measures 
essary mounting screws packaged in bai with 


NO. 50 BARN DOOR AND GATE LATCH 
For single acting gates up to 2” thick, Installs in a 
1” hole. Heavy cadmium plated 34” Rod Latch 
Bar is gravity operated—no pins, spelags or nuts. 
Handles will not freeze. Extra strike holds gate 
open. Mounting screws in package. 


wide x 13” koe 6 All nec- 
ardware. 





SET No. 50 


IDEAL BRASS WORKS, INC. 


250 E. 5th Street, St. Paul 1, Minnesota 











‘ 2-WAY 
he Bonnett PANEL SAW 






CROSS-CUT OR 
RIP 
OARD 






Retail lumber yards all over the 
U. S. and Canada are using the 


HARDBOaRD Bennett 2-Way Panel Saw to give 


ee ite, cut-to-size serv- 
And Other Materials ! — 





@ ONE MAN OPERATION— 
one man can cross cut or 
tip a 4’ x 12’ panel quicker 
than two men can on a 
table saw. 








WRITE FOR PRICES AND TERATURE 


RICHARD C. BENNETT MFG. CO. 


BOX 331 


SOUTHERN BUILDING SUPPLIES for JULY, 1958 For more details on above items, use Coupon on Page 72 87 





Patio Magic 


AMERICA’S FINEST 
ALUMINUM SLIDING GLASS DOORS 


ADD BEAUTY AND LIVABILITY 
EVERY ROOM IN THE HOME 


K.D. 
(Without 
Glass) 


ASSEMBLED- 
CARTONED 


——. Breakfast bar is A oom patio 


by Patio Magic 





ONLY PATIO MAGIC 
OFFERS THESE 
SUPERLATIVE FEATURES 


@ Beautiful, Anodized Finish 

@ Schiege! Wool-Pile Weather 
stripping All Around 

@ Nylon, Ball-Bearing Wheels for 
Sslent, Fingertip Operation 

@ Concealed, Adjustable Spring 
Lock 

@ Gold Handles 


@ Choice of Exterior (Sioped Sit) 
or Interior Track 


@ All Vertical Stiles Heavy 
Tubular Extrusions 

@ Adjustabie Bottom Rollers 

@ 1” Double Glazed Units 

© Se” Double Glazed Units 


THE MOST COMPLETE 
LINE OF SLIDING GLASS 
DOORS IN THE INDUSTRY 


living room to pool and pa 


tio area 
EE 


Garden and terrace just a step 





Magi« 


from the bedroom through Patio 


Patio Magic 
Sliding Glass Doors 


D ‘Al ae Ly  propucts corp. 


7240 N. E. 4th Avenue 
Miami 38, Florida 


Manufacturers of SHOWER MAGIC BATH ENCLOSURES 


Dory! Products Corp., Dept. SBS 
1 7240 N. E. 4th Avenue, Miami 38, Florida 


! Please send full information on Patio Magic 


MAIL COUPON 
TODAY! 


On Your Business 
Letterhead, Please. 


: Company Name 
1 Address 
é City Stote 














Patio Magic provides easy egress from 











88 For more details on above items, use Coupon on Page 72 
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. . » IGNORE THE SIGNS! THE BIG BUILDING BOOM IS HERE!! 


You're playing with fire if you sit on this Bee ae, oan . = =z 
powder-keg of activity — architects burning 
midnight oil, buildings going up everywhere. 
The boom is blowing profit opportunities your 
way, and here’s one way to make sure you'll 


e . 
eeeeeeeeeeees eeeeeeeeeee eee ee 


om 
rake in the fall-out: AWNING * — JALOUSIE 
—— ~ = 


Get a stock of Ualco Aluminum Windows, and eS) > 
builders will blast a path to your door. Careful, | ; 
though: Ualco Windows have a short fuse. 

Moments after you've touched off your sales 

program, you'll be up to your ears in orders. World's Largest Manufact 


of Quality Aluminum Wind 


They're pre-sold — by national and regional 
advertising, by their reputation for highest 
quality. 


A few highly explosive territories are still avail- 


able. Order today! WAREHOL AND SALES OFFICES 
Sheffield, Alabama Hialeah, Florida 
Huntsville, Alabama Tampa, Florida 
Montgomery, Alabama Fort Lauderdale, Florida 
Van Nuys, California Elizabeth, New Jersey 
San Leandro, California Canton, Ohio 





Misceramic 
offers you the whole ball of wax... 


From one source, one shipping point, you get a full line of ceramic 
wall tile meeting all building specifications ...a full line of ceramic 
floor tile made right in the same plant...a complete line of bath 
accessories in corresponding colors ...a complete line of trim for 
both adhesive and mortar installation ...a complete line of quality 
adhesives and grout bearing the approved hallmark and meeting all 
architectural specifications ...and a complete line of tools for both 
professional and do-it-yourself installation. In addition to completeness 
of line, Misceramic offers you prompt efficient service from the most 
modern ceramic tile plant in the U.S. today... . action-getting advertising 
to dealers and consumers. Tile is the trend and the business is here... 
now... where you are, Distribution in a limited number of virgin areas 
is open. For more information . . .Write, Wire or Call Today! 


Misceramic Tile 


Cleveland, Mississippi 





